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Great Gathering of Industry’ s Leaders at Chicago; 
January Production Between 100,000 and 110,000 Units 





FACTORIES AVOID | CLEVELAND’S LARGEST CHEVROLET ADDS N. A. D. A. SESSIONS 


ANY TENDENCY TO 
FORCE MARKETS 


Conservative A ttitude 


Adopted in 1931 


Is Continued 


New York, Jan. 29.—A tele- 
graphic survey conducted by | 
Automotive Daily News at the | 
close of January indicates a | 
production for the month in| 
the United States and Canada | 
of 100,000 to 110,000 units. | 
Natur ally, with the last day of | 
the month still three days | 
away and the Ford production | 
as usual an uncertainty, these | 
figures are subject to re-| 
vision. 

It is evident, however, that manu- 
facturers have entered the new year | 
with a firm determination not to 


overestimate their markets and thus 
embarrass dealers with burdensome 
stocks. Conservatism has been the 
rule throughout the month and in|} 
many cases plants have been forced ' 





(Continued on Page 3) 


HUPP SHIPMENTS TOP 
a LAST YEAR 


Detroit, Jan. 29.—R. S. Cole, vice- 
president of Bee today stated 
that his company’s shipments dur- 
ing January would exceed those of 
January, 1931, and the company will 
carry over quite a number of un- 
filled orders. “We are not inter- 
ested in dealer commitments for 
orders,” said Mr. Cole, “as we do not 
encourage dealers to place orders 


(Continued on Page 6) 


Who’s Who, Why and 
Where at Chicago 


To insure meeting the man you 
want to see at Chicago, be sure 
to get your free copy of “Who's 
Who at Chicago,” published by 
Automotive Daily News. 

This is the most complete and 
accurate list of men attending 
the show available, listing names, 
position in company and hotels 
at which they are staying. This 
complete directory is available at 
hot I news stands, at the Col- 
iseum pressroom, at 333 North 
Michigan Ave., and all other 
places where Automotive Daily 
News is distributed. 








| 
| 


| will be the chief speakers, 


| bing would be 


SHOW STARTS TODAY 


Cleveland, Jan. 29.—Cleveland’s 
largest and most distinctive automo- 
bile show will open at noon tomor- 
row in the city’s immense public 
auditorium. 

Preceding 
there will be held a great civic au- 
tomotive luncheon at which Arthur 
Brisbane, internationally famous 
journalist, and Richard H. Grant, 
vice-president in charge of sales of 
the General Motors Corporation, 
The 


(Continued from Page 3) 


'S. A. E. UPBRAIDED ON 


LACK OF RESEARCH AS els ranging as high as 


ANNUAL SESSION ENDS 


Detroit, Jan. 29.—After a scathing 
| arraignment of the backwardness of 
| the automotive industry in co-opera- 
tive industrial research delivered at 
the dinner last evening by Maurice 
Holland of the National Research 
Council, the annual meeting of the 
S. A. E. closed its session here today 


NEW TRUCK LINE 
AT LOWER PRICE 


the formal opening New Models on 3 Wheel 


Bases With Many 


Improvements 


Detroit, Jan. — The 
Chevrolet Motor Cor coe to- | 
day announced details on its| 


TO BE OPEN TO ALL 


Chicago, Jan. 29.—On Monday 
morning the National Automobile 
Dealers Association will open one of 
the most important conventions in 
its history, The meetings will be 
held at the Palmer House in this 
city and an unusually full attend- 
ance is expected, 


10 a. m., 
| holding the first session for routine 
| business matters. At 1.30 on Mon- 
| cay the first general session will be 


called to order by Frank J. Edwards, | 


| president, During the afternoon, | 


—__— —_-_——-® 


The annual meeting will open at | 
with officers and directors | 


HOFFMAN SAYS 
SALESMEN HOLD 
KEY T0 1932 


Urges Concentration on 
Owners of 1926 to 
1929 Cars 


By WALTER BERMINGHAM 
Chicago, Jan. 29.—Chicago 
| got ample evidence this eve- 


ining on the eve of the big 
national automobile show that 
| the eyes of the industry are 


new truck line for 1932, a (Continued on Page 3) 


price reductions on some m 





appropriately with the _ research 
session, 
Holland sketched at length the | 


many benefits enjoyed by other in- 
| dustries as a result of co-operative | 
, Scientific study of technical prob- 
| lems and declared that money ex- 
pended in these directions offered 
such enormous returns in economies, 
extension of markets and successful 


(C ontinued on Page 6) 


| MILLER SEES INDUSTRY 


REVIVAL MARCH LEADER 


Toledo, O., Jan. 29.—Speaking here 
today of the evidences of reviving 
sales that have appeared since the 
inauguration of the national and 
local automobile shows, L. A. Miller, 
president of Willys-Overland, said 
Ire expected to see the automotive 
industry lead the march back to 
good times. 

“It is not alone the fact that more 


(Continued “on Page 6) 


JOHNSON BILL SEEN 
AFFECTING SHIPPING 


New York, Jan. 29.—The tariff 
committee of the National Automo- 
bile Chamber of Commerce is care- 
fully studying the Johnson bill now 
in Congress to determine the effect 
it would have on automotive ship- 
ping. A bulletin calls attention to 
this bill and its possible effect as 
follows: 

1. Both foreign and domestic ship- 
vitally affected 


(Continued on Page 3) 





The line comprises 
wheel base models, 109 fer the 
light delivery half-ton chassis, | 
131-inch truck chassis and a 
157-inch chassis. 


Among the engineering improve- 


(Continued on Page 10) 


AUSTIN'S FOUR-SEATER 
PRESENTED AT CHICAG 


Chicago, Jan, 29.—One of the in- 
teresting outside exhibits that is be- 
ing staged here for national show 
week is being put on by the Ameri- 
can Austin Company at 2329 Michi- 
gan Ave., about eight blocks from 
the Coliseum. The focal point of 
interest of the Austin exhibit is the 
new four-seater, which was recently 
announced in Automotive Daily 
News. 

This new Bantam Austin is mak- 


(Continued on Page 23) 


20% INCREASE IN 1932 
SEEN BY DE SOTO HEAD 


Detroit, Jan, 29.—Asked regarding 
indications from attendance, sales 
and general interest at the automo- 
bile shows so far staged, Byron C. 
Foy, president of the De Soto Motor 
Corporation, replied: 

“Interest and attendance have 


(Continued on Page 25) 


At the Show 


A complete list of exhibitors 
and non-exhibitors at the Chi- 
cago show, their representatives 
and the hotels at which they are 
staying will be found on pages 16, 
18, 20, 22 and 26 of this issue. 

A list of out of town dealers 
and distributors attending the 
show appears on page 12 of this 
issue, 








No. Michigan Ave. Telephone, Andoyer, 2400, 


yer oad 





CALIFORNIA TRUCKMEN 
| ORGANIZE TO DEFEND, 


STABILIZE INDUSTRY 


‘Chicago 
| Association, 
truck industry in California to “sta-| quite a bit ahead of their an- 
a nual show week schedule. 


San Francisco, Jan. 29 (UTPS.)— 
| State-wide organization of the motor | 


bilize the industry and arm 
against anticipated hostile railroac 





it has been an- 


Representation has already been 
| effected in more than 100 cities, em- 
bracing every faction, including pri- 
vate owners of trucks, contract and 


(Continued « on Page 3) 


DE VAUX SHOWING 





Chicago, Jan. 29.—Again this year 
the De Vaux cars are being shown 
| in the lobby of the Auditorium Ho- 
tel, where they made their debut to 
the world, just a year ago during 
Chicago show week. 

Two models are being shown, a 
custom sedan and convertible road- 
ster. The body work was designed 
by Count Alexis de Sakhnoffsky. 
The air line bodies are built by 
Hayes. It is to be noted that the 
overall height of the sedan body 
is 68 inches and that of the con- 
vertible job 64 inches. The width 


(C ontinued on page 3) 


‘WHITE CO. TO SELL 
INDIANA TRUCKS 


Cleveland, O., Jan. 29.—It is re- 
ported here that the White Com- 
pany has contracted with Indiana 
Motors Corporation to market the 
Indiana line of assembled trucks 
through the White dealer organiza- 
tion. 

The agreement is purely a mer- 
chandising program and does not 
alter the manufacturing policies of 
elther company. 





| moves to restrict truck competition” | 
| te in final stages, 
| nounced in San Francisco. 





| focused upon it when some 
forty prominent executives 
of automobile companies 
dropped in at the preshow 
meeting and banquet of the 
Automobile Trade 
most of them 


They graced the speakers’ table 


|}in the Hotel Sherman Grand Ball- 
|} room as special guests at the affair 
}and formed the largest and most 
| imposing group of celebrities ever 
| to gather at a similar event here, 


It was a setting reminiscent in im- 
portance of the annual National 


(Continued “on Page 2) 


‘STUDEBAKER SALES 
AT AUDITORIUM 


INN. Y. CITY UP 529% 


New York, Jan. 29.—Chet K. 
Whittaker, New York retail sales 
manager for the Studebaker Cor- 
poration, today announced that re- 
tafl new car deliveries by his organ- 
ization for the first twenty-seven 
days of January, 1932, were 217 
units. This compares with 143 units 
in the same period of January, 1931. 
The increase is about 52 per cent. 

During the first twenty-three days 
of January this year, used car de- 


(Continued on Page 4) 


WHERE TO GET 
AUTOMOTIVE DAILY 
NEWS DURING 
THE SHOW 


Show issues of Automotive 


Daily News are available free to 


all trade visitors at the Chicago 
Show at hotel news stands, in 
the Press Room at the Coliseum 
at your own booth or dealer 
meeting or at Automotive Daily 
News headquarters, 333 North 
Michigan Ave., Phone Andover 
2400, 


FOR SHOW VISITORS—Automotive Daily “era ‘Editorial and Advertising Offices i in Chicago, 333 




















Hoffman 


Outlines Sales 





(Continued from Page 1) 


Auiomobilg Chamber of Commerce, presented by R. G. Tiffany, presi- 


banquet at the New York show. 

Glimpsed in this group of leaders 
were such men as Alvan Macauley, 
president Packard; J. E. Fields, vice- 
president Chrysler; E. H. McCarty, 
president Nash; L. A. Miller, presi- 
dent Willys-Overland; E. L. Cord, 
president Auburn; Col. E. 8, Gor- 
rell, president Stutz; L. G. Peed, 
general sales manager De Soto; 
john E. Williams, president Mar- 
mon; W. A. Blees, general 
sales manager Oakland; K. T. 
Keller, president Dodge; Roy 
Faulkner, vice-president Stude- 
baker; George M. Graham, vice- 
president in charge of sales Rockne; 
B. E. Hutchinson, vice-president 
Chrysler; A. vanDerZee, general 
sales manager Dodge; Alfred Reeves, 
vice-president and general man- 
ager National Automobile Chamber 
of Commerce; S. A. Miles, show 
riaanager National Automobile 
Chamber of Commerce; C. A. Vane, 
general manager National Automo- 
Lile Dealers Association, and C, C. 
Hench, general manager National 
Association of Finance Companies. 

In the banquet hall before them 
were seated some 1,500 salesmen 
forming a cross section of the army 
whose job it will be to put Chicago 
over the top in sales this year. 

In addition to coming for inspira- 
tion at the Coliseum show, the salon 
at the Drake and the many hotel 
exhibits opening Saturday, these 
men heard the message of Paul G. 
Hoffman, veteran salesman, dis- 
tributor and factory chief, who now 
is president of the Studebaker Sales 
Corporation of America. They came 
also to enjoy a fund of wit and 
philosophy of a more general nature 
from Major N. A. Imrie, noted after 
dinner speaker. Both speakers were 





dent of the Chicago Automobile 
Trade Association. 

With his usual directness, Mr. 
Hoffman launched into his talk by 
explaining his reluctance to predict 
1932 automobile sales after the ex- 
perience of 1931, when they totaled 
approximately 1,900,000 cars, as 
against an estimate of 3,200,000 by 
many prophets. Analyzing the rea- 
sons for this differential of 1,300,000 


| automobiles, Hoffman said the re- 


sponsibility was divided between an 
800,000 car subnormal purchasing 
power and a 500,000 car subnormal 
selling power. 

He then proceeded to tell the 
salesmen that their selling technique 
must be radically changed this year 
to correct the trouble and that they 
must especially go intensively after 
original owners of 1926 to 1929 cars, 
of whom 60 per cent., or nearly 
7,000,000 individuals, are still operat- 
ing these automobiles. 

Tne speaker pleaded for leader- 
ship by salesmen in converting their 
“supects into prospects” through the 
medium of well ordered canvassing, 
Selling the new product properly, 
giving demonstrations intelligently 
and making used car appraisals the 
last move in every deal. 

Meanwhile everything is in virtual 
readiness to throw open the doors 
on the big show and the various 
other exhibits throughout the city in 
the drive to make Chicagoans con- 
scious of the 1932 offerings and de- 
sirous of becoming new car owners. 

By nightfall the great array of 
automobiles, accessories, parts and 
shop equipment were in place at the 
Coliseum and its annexes, and the 
same applied to the custom models 
at the Drake as well as the numer- 
ous hotel exhibits in the Loop and 
outlying sections. 





CORD 1931 EARNINGS 
EQUAL 26C. A SHARE 


Chicago, Jan. 29.—The Cord Cor- 
poration, a holding company organ- 
ized in 1929 by E. L. Cord, president 
of the Auburn Automobile Company, 
issued tonight its annual report 





shewing a net profit of $582,788 for | 


the fiscal 
| ber 30, 
The earnings are equivalent to 26 
icents a share on 2,260,000 capital 
shares outstanding. In 1930, the 
profit was $1,477,477, or 65 cents a 
share. 

The balance sheet listed invest- 
ments at $6,448,991. Stocks of af- 
filiated companies are 
$6,406,291. Investments include listed 


year 


stocks, $5,418,111, which had a mar- | 


ket value of $9,304,231 at the close 
of the fiscal year, it was said. The 
|same stocks last Wednesday had a 
| quoted value of $11,567,360. Unlisted 
shares carried in the investment ac- 
count at $988,180 had a book value 
on November 30 of $2,092,000, it was 
reported. Earned surplus at the end 


of the year showed an increase to| has been passed. 


$2,304,432, and total assets were car- 
ried at $16,060,394. 


DAINES WILL SPEAK 
AT A. E. A. LUNCHEON 


Chicago, Jan. 29.—One of the feat- 
ures of the Chicago automobile show 
Tuesday will be the luncheon meet- 
ing of the Automotive Electric Asso- 
ciation at the Hotel Stevens, with 
H. C. Daines, assistant comptroller 
of the University of Chicago, as the 
speaker. 

The meeting will begin with a 
12.30 luncheon. Daines will speak on 
“Financial Planning.” An attendance 
of 300 is expected, according to Earl 
Turner of Cleveland, O., secretary of 
the association. 








NOTHING ROLLS LIKE A BALL 


- When automobile engineers specified New Departure 


Ball Bearings for their 1932 models, they did not think 


80 much about what they might add to chassis costs. 


Rather they interpreted car-owner demands for ease 


of operation, faster top speeds and longer car life to 


mean that only New Departure quality would suffice. 
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EW DEPARTURE BALL BEARINGS 








carried at | 


ended Novem- 





SPARKS from The SHOW 


Awaiting the Decision 
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Memory Lane With Doc Shaw 


Hupp Designs 
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The Solon, Too 
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Service Slogans 


Chris Sinsabaugh—Detroit Editor 
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HAT will the thermometer show when Doc Chicago 

pulls it out of the patient’s mouth a week from today? 
To get the diagnosis on the condition of the industry is why 
all of us are here for the thirty-second annual automobile 
show which opens this afternoon. As we sit in the ante- 
room of the Coliseum waiting, we are hopeful that the old boy 
will confirm the report of Doc Knickerbocker, that the crisis 
* * » 

THOSE OF US who are foregathered here are of the 
opinion that the patient is on the mend. New York, we think, 
marked the break, with increased attendance, surprising 
retail sales and a-prospect list so long as to make for a 
busy spring for the dealers. Since then, local shows in all 
parts of the country have checked in with similar reports. 

Now, we feel, if Chicago lines up with its sister shows 
and gives us the same story, we can return home feeling 
that maybe “Happy Days Are Here Again,” and ask for 
quotations on black ink. r ‘ 


oe 

DOC SHAW is here, too, in an advisory capacity, in 
case Dr. Chicago needs his help; but the Oldsmobile adver- 
tising manager did not come for the specific purpose of 
treating our patient. He’s here to advance the publicity 
interests of the big Lansing concern. One of his chief 
weapons of offense will be radio, and Wednesday night will 
be your chance to dial in and hear the program in which 
will be featured “My Merry Oldsmobile.” 

All my automobile life I have been hearing “My Merry 
Oldsmobile,” but it was not until now that I discovered that 
this world-famous song was not written to the order of the 
Olds Motor Works, as I and others have thought. Now Doc 
Shaw tells me that the author was none other than Gus 
Edwards, then at the start of his career as a writer of songs 
and producer of musical comedies. Gus, back in 1903, was 
working in Tinpan Alley in New York when he got the 
inspiration. He put his thoughts into music and rhyme and 
the song immediately registered. 

The Olds Motor Works never paid a cent for the song, 
but of late years, when “My Merry Oldsmobile” has had a 
new lease on life, the factory had Jean Goldkette put through 
two orchestrations and a Victor record, one side carrying 
the song in modern waltz time and the other a fox trot. 
So popular is the song that the factory is equipped to 
furnish it in sheet music or record. 


7» * . 

CHARLEY GAMBILL, Chicago distributor of the Hup- 
mobile, calls my attention to a feature on his car that had 
escaped my observation. It was that of all the standard cars 
introduced this year Hupmobile seems to be the only one in 
which the sloping lines of the windshield—the new trend of 
the year—are further carried out by a comparatively slanting 
front door edge, and still another complementary slanting 
line marks the rear of the hood. Whereas every other car 
using a slanting windshield and front corner posts brings 
both the forward edge of the front door and the rear line 
of the hood perpendicular.to the frame, Hupmobile’s feature 
in this respect brings an entirely fresh and graceful variety ; 


at least it appears not to bean adaptation, Gambill says. 
a we * 


ADDITIONAL WORK is given to us poor scribes by 
the fact that after trying a midfall date for two seasons the 
Automobile Salon again is a running mate of the Coliseum 
show. The salon is back in the Drake and opens today under 
the auspices of the Chicago Automobile Trade Association, 
the first time it has carried this banner. 

We have ordered from the tailor a set of service stripes 
for John R. Eustis, who is again managing the salon, for, 
to our recollection, John has been identified with the salon 
for twenty-seven years. When the first one was put on in 
1904 it was staged in New York in what is now the big top- 
floor restaurant of R. H. Macy & Co. Eustis was called in 
on the promotional work to take the job John Gerrie, at that 
time automobile editor of the New York Herald, started. 
Gerrie had to go to Florida to help Senator Morgan promote 
the Ormond-Daytona Beach races. When the salon moved 
uptown to the Astor Eustis went with it as manager, and 
since that time he has continued to direct the salon activities. 


TALKING WITH A SERVICE MANAGER here, he 
told me that his philosophy is that courtesy is like the air in 


(Continued on Page 6) 





January Production Set 
Between 100,000-110,000 


(Continued from Page 1) 


to step up output toward the end of 
the month to meet the demand 
created by national and local shows. 


The January production of 110,000 
compares with an estimated Decem- 
ber output of 120,107 units. The 
January output in 1931 was 178,399 
units, 

While the official production fig- 
ures issued monthly by the Depart- 
ment of Commerce are not yet avail- 
able for December and the Decem- 
ber sales figures based on the regis- 
trations of new cars and trucks are 
not yet complete, it is interesting to 
note how carefully manufacturers 
have watched their market during 
the past year. 











tire year the passenger car produc- 


tion in the United States totaled 


1,968,302 units, whereas the total 


Sales were 1,911,463, a differential of 


} only 56,839 units. 
Manufacturers of commercial car 
units, however, were apparently not 


so alert in holding the production of | 
their plants so closely to the de- 
mand, In this division production 
ran consistently ahead of domestic | 
sales throughout the year, with the} 
exception of October. 

The month-by-month comparison | 
of commercial car production by | 
plants in the United States only as | 
compared with sales within the 
United States as based on registra- 
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N. A. D. A. SESSIONS 


TO BE OPEN TO ALL 





(Continued from Page 1) 


Milan V. Ayres, Ralph Sandt, Victor 
Pope and C. A. Vane will speak. 
The officials warn those attending 
the sessions that proceedings will be 
started promptly at the appointed 
hours. Also the N. A. D. A, is ex- 
tending a formal invitation to every 
dealer, dealer assistant, every fac- 
tory representative, from president 
to traveler, every jobber or jobber 
| representative, parts maker or ac- 
cessory manufacturer to attend any 
- every session at the N, A. D. A. 
| convention. Also the doors are open 
to every finance company executive 
or representative and to every bank- 
er from any or of the spe 


‘CLEVELAND'S LARGEST 


models create, with i A 
and values far ahead of anything 
ever presented before, Manager 
Buckman has booked an unusual 
entertainment 

Among distinctive features of the 
Cleveland show this year will be 
displays by the State Department 
of Motor Vehicles, an exhibit by 
the automotive division of the 
Cleveland Trade School, a display 
by the Cuyahoga county engineer’s 
office, a shop equipment exhibit, 
and a large section for accessory 
exhibitors. 

Commercial vehicles will occupy 
most of the space on the lower 
floor of the hall. The entire main 
floor will be occupied by 1932 pas- 
senger cars. 


DE VAUX SHOWING 
AT AUDITORIUM 


(Continued from Page 1) 


of the cars is 68% inches, the width 
being greater than the height. 

On of the innovations in these 
new DeVaux models is the “Pearl- 
escent” lacquer, the sedan being in 
La Tosca blue, with moldings, 
Stripes and wheels in pearl gray. 
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CALIFORNIA TRUCKMEN - 


ORGANIZE TO DEFEND, 
STABILIZE INDUSTRY 


(Continued from Page 1) 


franchise carriers, city draymen and 
contractors, according to Nathan J, 
Elliott, 465 California St., San Fran- 
cisco, who heads the organization. 
The industry which is being ore 
ganized embraces 50,000 truck own- 
ers, operating 230,000 trucks in Cali« 
fornia, and manufacturers and deal- 
ers, equipments and accessories, em- 
ploying a total of 300,000 men. 
Organization will be completed 
before the end of March, when every - 
community in the state will be rep- 
resented, Elliott said. 
“Any taxation program directed 
against the trucks would not only 
affect the owners, but the 300,000 
persons in the entire industry in 
California, and for that reason the 
organization will be defensive,” 
Elliott asserted. 


NAME TORRENCE ACTING 
LINK-BELT PRESIDENT 











For instance, during the first six | tions is as follows: 
months of 1931 the production of | Production Sales Dif'rence | SHOW STARTS TODAY 
passenger cars in the United States | Japuary ..... iy 
2 . 7, d . i = - — - 
alone exceeded the domestic regis- | March ~....... 45,161 30,609 14,552 
trations by only 138,822 units. This | April 50,022 36,851 13,171 (Continued from Page 1) 
also does nct allow for exports sales | 18 oo, 0S 
2 : = URE cesicdccee 244 28, 1, | 
which should also be deducted from ™ , —e are ~-"**| luncheon is being sponsored by the 
the productio ntotal Six months 254,167 177,328  +76,839| Cleveland News and fifty organi- 
The month by month comrarisons | July 4,317 30,085 4,232 zations, including the Cleveland Ad- 
: August ...... 31,772 27,032 4,740| vertising Club and other civic 
were as follows: September .... 31,338 28,967 5,371 Reservati lread 
Production Sales Dif'rence| October ...... 21,727 24,695 —2'968 hala, 9 SvemInS Sieady Bum 
January - 131, $08 126,786 11.019 November .... 19.683 15.546 4137; ber 2,500 and no more tickets are 
ruary 13% ; December + *17,000 ® ° 
March ........ 230,834 200/841 29,993 ——— 1,000 | available. 
April .... 206,383 206,732 20.538 | Last half year. *155,837 °139,325  °16,512 Herbert Buckman, manager of 
Mr eéeescoee 271,135 7,727 nantes a a> Cemenenee 
MM Sit ccccen 210,036 201911 8:125| year total ... 410,006 316683 7°93.381| ~e Cleveland Automobile show, 
9 oer ———————- | *Estimated. “+Production above sales. confidently expects a 20 to 30 per 
Six months. ..1,315,952 1,177,130 +138,822| ‘These figures also represent only domes-| cent, increase in attendance this 
tProduction above sales. } tic sales, and no allowance is made for r hat f 1931. I diti 
During this period it must be re-| exports which average 10 per cent. of the | Year Over that for - In addition 


called exports of new automobiles 
ran between 10 and 11 per cent. of | 
the total production, which would | 
have absorbed in the neighborhood | 
of 135,000 units at least. It is in- 
eresting to note the sharp curtail- 
ment which followed the bulge in | 
February. In May again, the out- 
put showed an inclination to run 
ahead of sales by an undue mar-| 
gin, but this was offset by a sharp | 
curtailment during June when F 





differential between total new pas- 
senger car production and domes- 
tic sales (only in the United States) 
was only 8,125 units. 

The picture drawn by these tig- 
ures during the second half of the | 
year is even more interesting. This, | 
of course, is still somewhat indefi- 
nite due to the lack of positive re- 
turns for the month of December. 

The figures for the second half 
of 1931, based on the total produc- 
tion of new passenger cars only in 
the United States, exclusive of Can- 
ada, and compared with domestic 
registrations of new passenger cars 
in the United States alone are as | 
follows: 


Production Sales Dif'rence 
sh eeieéave 183,993 194,291 10,298 
Amgust .....0. 155,321 155,707 386 
September 109,087 124,875 15,788 
October ...... 57,764 102,639 44,875 
November ‘ 48,185 75,821 27,636 
December ..... *98,000 *81,000 —17,000 
Six months .. *652,350 *734, 333 781,983 

*Estimated. +Sales above production. 


During this period domestic sales 
alone exceeded the total production 
of passenger cars in every month 
with the exception of December. 
The total excess of gales over pro- 
duction was 81,893 units. 

__ Combining the figures for th for the en- 





JOHNSON BILL SEEN 4 
AFFECTING _ 


—--- —_-—--— 


(Continued from Page 1) 


through legislation proposed in the 
Johnson bill (S. 1963), sponsored by 
the Shipping Board. 

2. Certificates of public necessity 
from the board would be required to} 
inaugurate interstate services. 

3. Ships owned by and carrying « 
manufacturer’s goods could not en- 
gage in interstate commerce as a 
common carrier. 

4. The Shipping Board would have 
authority to fix minimum rates in 
both foreign and interstate com- 
merce on its own motion or on com- 
plaint of any carrier that a com- 
petitor is making unduly low rates. 
Maximum rates could also be pre- 
scribed. 

5. The board could subpoena wit- 
Nesses, produce books or any re- 
quired data on ship operations and 
the filing of rate schedules. 

6. Shipping interests have been 
assured of opportunity to be heard 
by the Senate committee. 





CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 





total otal output. to the interest which _the new 








The convertible roadster is maroon 
with moldings and stripes in cream 
and bronze wheels. 


Indianapolis, Jan. 29.—George P, 
Torrence, vice-president of the 
Link-Belt Company and_ general 
manager of its two Indianapolis 
plants since 1925, has been elected 
acting president of the corporation 
and will move to Chicago February 
1 to assume executive direction of 
the corporation, it is announced 
here, 


JAQUES LEAVES GMC 
Los Angeles, Jan. 29.—D. H. 
Jaques, for more than thirteen 
years Los Angeles branch manager 
for the General Motors Truck Com- 
pany, has resigned from that posi- 
on 





Austin Four Seater 


ere 
on view! 


at our showroom 


2329 Michigan Avenue 


See it 


The Austin Four Seater is getting a rous- 
ing welcome in the trade. Slightly larger than the 
six other Austin models, it delivers the 40 miles to 
the gallon for which all Austins have been noted. 


It is available with either of two power plants: 
(1) the world famous Austin 7, and (2) our new 
engine with almost twice the horse-power (at a 
slightly higher price) possessing more power, more 
speed, more hill-climbing ability, and comparable 
in performance with cars that sell for more than 
twice its cost. 


Cars with both these motors are on display and 
are available for demonstration purposes. See these 






“Tne AMERICAN 


THE AMERICAN AUSTIN CAR COMPANY, INC., BUTLER, PA. 


fin? 
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* 


NOW 


models at our showrooms and ride in the fast, pow- 
erful four seaters. 


You will see readily that two large people can 
make themselves comfortable in the two front seats, 
with plenty of room in the rear seats for two more. 
You will like the modern styling of the Austin Four 
Seater—its stream-lined roof line—its rich maroon 
with beaver brown stripes on the moulding. You'll 
like the price ($395 f. o. b. Butler, Pa.) and the profit 
margin it allows. 


Talk things over with us at our showrooms, Or 
if you cannot pay us a visit, mail the coupon for a 
folder which describes this latest Austin model. 


Sere ee See ewer wawawemy 
‘ American Austin Car Co., 1-38 

: Butler, Pa. 

; Gentlemen: 

' Please send me your folder describing the new 

; Austin Four Seater. 

i 
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Hawley Floating Lining 
Brake Announced 





Corning, N. Y., Jan. 29.—Hawley- 
Jones Corporation is producing for 
replacement and original equipment 
@ brake that uses a loose lining 
which simply slips into place be- 
tween the drum and brake bands. 

Frictional contact is made by both 
surface of the lining, giving ac- 
tually, it is claim-:d, twice the pres- 
ent braking area with the same 
size unit that is to be had with a 
conventional brake. 

Apart from the quick action, the 
brake is said to be simple, cool run- 
ning, provides increased life of lin- 
ing and other brake parts, quick 
and simple lining replacement 
without rivets, smooth action with 
reduced pedal pressure, low cost of 
manufacture, etc. The brake re- 
quires no booster regardless of ve- 
hicle size, it is stated. 

Developed over a long period of 
years, the floating lining was first 
used by Hawley in a shock absorber 
and after that in a brake. In the 
present design the shoes are re- 
placed by a one-piece spring steel 
band and compound toggle connec- 
tions, though original type shoes 
have been used with only very minor 
modifications. In this replacement 
type all parts of the present brak- 
ing system may be retained with 
the exception of a specially de- 
signed cast iron shoe. The lining 
has no gap, but is simply one piece 
of ordinary brake material slipped 
between the drum and the band 

It should be clear that with both 
sides of the lining, the drum sur- 
face and band surface coming to- 
gether, there is twice the braking 
area for the same diameter brake. 
This not only affords quick brake 
action, but obviously gives increased 
life to the lining. Replacement of 
lining is merely a matter of slip- 
ping a new length of lining in place 
after the wheel is removed. All 
parts of both inside and outside 
lining surfaces are used, so there 
is uniformity of wear and nochance 
for scoring or non-uniformity of 
pressure to the lining. It has been 
established by tests that after 30,000 
miles the lining not only is smooth, 
but the drums an@ bands take on a 
high polish. Scored drums have 
been used with the Hawley brake to 
prove that this principle will remove 
score marks, the makers state. 

Brake action is smooth and lock- 


ing tendency eliminated because of 





creeping lining. With double the 
surface presented, the brake runs 
cool and does not grab or chatter, 
so that it may be applied to the 
propeller shaft of present cars 
where drum diameter is limited. 
With this brake the actual braking 
area of a hand brake is doubled, 
reducing high unit pressure which 
cause the vibration commonly 
known as chatter. 

Because of easy installation and 
since no booster is needed in its 
operation, much interest has been 
shown by truck and bus makers. 
This field is also vitally interested 
in costs—both installation and re- 
placement. Replacement cost is one- 
quarter, because lining lasts fully 
twice as long as in ordinary brakes 
and it requires only wheel removal 
to install new lining. While in 
service fewer adjustments. are 
needed because of uniform wear on 
lining, it is claimed. 

All types of replacements and de- 
Signs for all styles and types of 
brakes are offered. 


TAYLOR ENGINEERING 
REPORTS INCREASE IN 
FLOAT-O DIV. SALES 


Elkhart, Ind., Jan. 29.—Increases 


in orders from car manufacturers; top of 
this year are sufficient to insure;'ather than from near the bottom 
of the crankcase, where dirt and 
sediment and sometimes water and 
This device eliminates 


capacity production of the Float-O 
division of the Taylor Sales Engi- 
neering Corporation until July or 
August, according to Charles E. Tay- 
lor, president of the company. Pros- 
pects for new business to be an- 
nounced on or about March 1 indi- 
cate full-time operations for the 
Float-O division during the entire 
year, he added. 

The Float-O system is standard 
| equipment in all models of the Wil- 
lys-Overland line, the Willys-Knight 
95, all models in the Marmon line 
including the Marmon Sixteen, the 
Pierce-Arrow Twelve, the Stude- 
baker Six and the Rockne 75. In 
addition, the Lycoming AE engine 
and the Buda marine engine now 
have Float-O systems. 

Float-O is a device attached to 
the oil pump of an engine which 
makes it possible for the pump to 
draw only clean, fresh oil from the 


the crankcase 


ice settle. 
many engine troubles, it is claimed, 
by providing bearing surfaces and 
other moving parts with fresh, clean 
oil at all times. 


NAMED TO SAFETY GROUP 

Newark, N. J., Jan. 29.—Automo- 
tive plants in this section were well 
represented in the election of offi- 
cers of the Northern New Jersey 
Chapter, American Society of Safety 
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reservoir, 


FLAT BAND. 


OLDS JANUARY. 
PRODUCTION 35% 
OVER LAST YEAR 


By J. T. COLLINS, 
General Sales Manager of 
Oldsmobile 
Judging from the favorable re- 
ception accorded Oldsmobile at 
‘Boston, Cincinnati, Philadelphia, 
| Buffalo and the score of other cities 
| which have held automobile shows 
following the New York show, we 


Engineers. Edward L. Root, Cellu- | anticipate banner crowds of inter- 


loid Corporation, Newark, was elect- 
ed chairman; H. E. Wright, West- 
inghouse Lamp Company, Bloom- 
field, secretary; V. W. Conover, 
Western Electric Company, Kearny, 
and E. Conte, Melinckrodt Chemical 
Company, Jersey City, were elected 
to the executive committee. 





7 TUNGAR BATTERY CHARGERS - FOR ANY SHOP ~- PRICE RANGE FROM $18 TO $120 


MODERN 
BATTERY SHOP 


SPECIFICATIONS CALL FOR 


TUNGAR 


Installing a Tungar 


way to battery charging profit. Tungar's long life, 
consistent service and reliability combine with low 
initial cost and low upkeep to give an unequalled 


service record. 


The first Tungar bu 


New 1932 Tungars, with all the improvements that 
General Electric Research has made, give even 


Battery Charger paves the 


ilt is still in daily operation. 


greater assurance of steady regular profit. 





The !2 Battery Tungar 
Net Price $54.00 


New simplified plug-in type panel control brings greater accuracy in deliver- 
ing the charging load. Long life is insured because there are no moving parts. 
The result — a modern battery charger that will earn profit for years to come. 


GENERAL @ ELECTRIC 
AUTOMOTIVE PRODUCTS 


MERCHANDISE DEPARTMENT, 


GENERAL ELECTRIC COMPANY, 


BRIDGEPORT, CONN. 





ested motorists at the Chicago ex- 
hibit. There is every reason to be- 
lieve that the Chicago show will 
duplicate the others in increased at- 
tendance, good sales records and an 
unusually large list of prospects. 

While the trend since the initial 
showing of the new cars has been 
distinctly favorable, it is somewhat 
early to form an opinion of the 
year’s business. It will require sev- 
eral more weeks before it is possible 
to clearly analyze the buying mood 
and capacity of the public. 

The situation as regards Oldsmo- 
bile is materially better than last 
year. Both the improved Oldsmo- 
bile six and the new straight eight 
have met with favor with our dealer 
organization. This is proven by our 
production and shipment records. 

January production of this year is 
35 per cent. above that of the same 
month in 1931, while the total pro- 
duction of the new 1932 Oldsmo- 
biles up to January 31 is 60 per cent. 
greater than was the production of 
1931 cars during the same period. 

In addition to the favorable ac- 
ceptance of the product, our dealer 
organization today is in a far better 
position than it was a year ago, and 
this is one of the good things re- 
sulting from the low economic con- 
ditions of last year. The decline in 
retail business enabled our dealers 
to improve business practices. 

During the boom period of 1929 
there was a general expansion of 
business and used car stocks piled 
up aS a result of the increased sale 
of new cars. The following year 
automobile dealers faced the task of 
reducing inventories, particularly 
that of used cars. Successful deal- 
ers accomplished this and entered 
1931 with decks cleared for action. 

The result of this change in con- 
ditions is apparent in the Oldsmo- 
bile organization and the record it 
made during 1931. It was one of the 
few cars which maintained retail 
sales at the 1930 level during the 
year and the only one in its price 
class—from $850 to $1,050—that ac- 
complished this. Now Oldsmobile 
dealers have entered 1932 with im- 
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price class and selling fully as well, 
relatively, as it did last year. And 
we feel confident that our experi- 
ences at the Chicago show will 
further confirm this opinion. 


BRAKE IMPROVEMENT 
NOW VITAL NEED IN 
AUTOMOBILE DESIGN 


Chicago, Jan. 29.—The greatest 
forward step the automotive indus- 
try can take today, in the opinion of 
W. J. Zucker, vice-president and 
general sales manager of the Stew- 
art-Warner Corporation, Chicago, is 
the development of better braking 
systems. 

The Federal and state safety of- 
ficials, the automobile and casualty 
insurance companies and the pub- 
lic are looking toward the industry 
to furnish better brake protection, 
and Zucker argues that, though 
super-highways are being built for 
faster and faster traffic, unless 
brake protection for these high 
speeds is quickly forthcoming, legis- 
lative action will curb the public’s 
enjoyment of these better roads and 
high-speed motor cars. 

“The power to'go_has been devel- 
oped out of all proportion to the 
power to stop,” says Zucker, “but the 
talent which made present-day high 
speeds possible can, must and will 
meet the demand for better brakes. 

“Only the development of brakes 
which are always under the control 
of the driver, and yet never depend- 
ent upon his muscular exertion, and 
which distribute braking force uni- 
formly, will bring this about; and, 
to my mind, the future of the auto- 
motive industry depends upon the 
solution of this problem.” 


STUDEBAKER SALES 
INN. Y. CITY UP 52% 


(Continued from Page 1) 
liveries numbered 305, against 132 
for the same period of January, 1931. 
This increase was about 113 per 
cent. The used car increase was up, 
about two to one over the new Car 
sales, which is about the right 
average. 

Mr. Whittaker also announced 
that the New York Studebaker 
branch sold 3,616 cars at retail in 
the year 1931, which compares with 
3,088 units disposed of during 1930. 
This is an excellent showing, espe=- 
cially in view of general conditions. 

NEW CHRYSLER DEALER 

Jersey City, N. J., Jan. 29.—An- 

nouncement was made today of the 


proved finances and in position to} appointment of Klem Sales Corpo- 
take full advantage of all business| ration, 3529 Boulevard, Jersey City, 


opportunities, 

Since the opening of the New 
York automobile show, every indica- 
tion points to Oldsmobile maintain- 
ing its position at the head of its 


as dealer for Chrysler cars in this 
territory. Frank Klem has had 
many years of experience in the 
automobile field and has represent- 
ed prominent manufacturers here. 
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OF DEALERS 


.... the unanimous opinion of those who saw the 
NEW MARMON 8-125 in New York, Los Angeles, 
Newark, San Francisco, Philadelphia, Cincinnati .. . 


LEARLY in evidence at all the important auto- 
C mobile shows thus far has been the instant 
approval of the New Marmon 8-125 by leading 
automobile distributors and dealers throughout 
the country. 

Because this new Marmon is refreshingly new 
in design, because it has every important 1932 
sales feature, because it is at once a great value, 
these dealers have been quick to say: “Here is 
the kind of a car people really want—this car will 
sell.” The New Marmon 8-125 has been singled 


out as the ideal car with which to cope with the 
unusual conditions of today. Thoroughly up-to- 
date, even ahead of the times, it is neither extreme 
or radical nor is it ultra-conservative. Like the en- 
tire Marmon program for 1932, it is keyed pre- 
cisely to the times. 

Below are excerpts of reports received at the 
Marmon factory from some. important automobile 
shows concerning the reception of the Marmon 8- 
125 and its companion car, the 200-horsepower 
Marmon Sixteen, the world's greatest automobile. 


NEW YORK 


“Both Marmon 8-125 and Mar- 
mon Sixteen enthusiastically re- 
ceived by dealers and public 
alike. Great interest in clutch 
and ride control. Hundreds of 
prospects. Looks like excellent 
year.” JACK HENDRICKS, Jr., 
Marmon Auto Co. of N. Y. 


ROCHESTER 


“Paid attendance our show 28 

per cent ahead 1931. Great re- 

ception new Marmon line. Tak- 

ing many orders for immediate 
delivery. Future looks great.” 
—A. C. LOHMAN, 

Lohman & Watters 








PHILADELPHIA 


“Universal opinion credits Mar- 
mon 8-125 with being outstand- 
ing car in its price class. Sales 
both wholesale and retail ex- 
ceeding 1931 by decided margin. 
Look for healthy, substantial busi- 


“ 
ness. —H. L PETERSON, 
Marmon Philadelphia Co. 


LOS ANGELES 


“Marmon center of interest our 
show here which drew greatest 
attendance in history. Huge 
crowds visited our exhibit to in- 
spect fine new models.” 
—COOPER BROTHERS, Inc, 
Marmon Distributors 


SAN FRANCISCO 


“New Marmon Eight and Sixteen 
exceptionally received at show. 
Dealer interest highly gratifying. 
Believe motorwise will recognize 
our excellent position and make 
this best of my 12 years with 


we 
Marmon. —1LOYD VEITCH, 
Marmon Distributor 
CINCINNATI 


“Having wonderful attendance 
our show and far better sales 
results than expected. Booked 
three orders first day. Great 
Marmon line one of leaders.” 
—J. A. GROSS, 
J. A. Gross Motor Car Co. 


NEWARK 


“Looks like old times. Marmon 
booth jammed every night. New 
8-125 making big hit. This job 
should go over big. Best car 
Marmon ever put out considering 
price which is keyed to the times. 


—F. J. FANNING, 
Marmon Fanning Co. 


LOUISVILLE 


“Marmon display crowded from 

early until late. Many prospects. 

Everyone extremely busy. Cars 

having wonderful reception. 
Congratulations on line.” 
—C. T. STULTS, 

Stults Motor Company 


NEW MARMON 8-125 


An entirely new automobile with all the important sales features—125-inch wheel- 


base—125-horsepower engine — Magic Comfort Control —new automatic clutch— 
improved ride control —synchro-shift transmission —free wheeling — complete line 





of standard and deluxe body styles ... Prices beginning at $1395 f. 0. b. factory 
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Chicago Tells the Tale 


ITH the opening of the Chicago national automobile 
W show today, we should begin to get the definite con- 
firmation of the public verdict on the new products of the 
automotive industry. Beginning with the New York show, 
early in January, it became evident that the public was more 
interested in the new offerings of our industry than it had 
been in several years. The New York show was open Sunday 
in 1931; this year it was closed, but in spite of this decrease 
in exhibition time, the attendance this year surpassed that of 
its predecessor by some 15 per cent. 

After New York, shows began opening in many cities 
scattered all over the country. From practically all of them 
came the same satisfactory reports. More visitors were pay- 
ing their way in to see the new offerings of the motor vehicle 
industry than in several years. 

Furthermore and more important, reports from all these 

cities told of greater numbers of cars being sold at the shows 
and in dealers’ showrooms while the exhibitions were in 
progress. 
All this is encouraging, but the automotive industry 
always waits for confirmation of the early returns by the 
Chicago national show. This great annual event is probably 
the greatest meeting place of dealers that we have. Automo- 
bile merchants from all sections of the Middle West and 
across the Mississippi flock to Chicago, not only to examine 
the products of their own factories, but those of competitive 
manufacturers. They go to hear the factory executives ex- 
plain the sales and promotion plans that have been formulated 
for the year. 

If the Chicago show this year maintains the record for 
increased attendance, general public interest and sales and 
the dealer enthusiasm for which we are looking we may be 
fairly certain that the stage is set for a better year in the 
automotive field than we had in 1931. 

Preliminary reports to this newspaper from its corre- 
spondents throughout the West indicate that there will be a 
greater turnout of dealers at Chicago than there has been in 
many years. Hotel reservations in Chicago point to the same 
condition. We earnestly hope that this great Middle Western 
exhibition will come up to the optimistic advance notices, and 
‘we can see no reason why it should not. 

Good luck, Chicago! 


Burney’s Car 


IR DENNISTOUN BURNEY, the British engineer, 
dropped modestly in on the annual meeting of the Society 
of Automotive Engineers at Detroit recently, and, in the the- 
atrical phrase, “stopped the show.” Sir Dennistoun has a 
wind-splitting, streamlined automobile body on a chassis of 
his own devising. It represents a practical application of en- 
gineering principles that have been much-discussed by our 
own designers during recent years. 

Last summer, when the Society of Automotive Engineers 
held its summer meeting, a number of vital subjects were 
down for discussion, but it was streamlining for motor car 
bodies that ran away with that show. The engineers were all 
excited about it and they argued back and forth regarding 
the possibilities of the “tear drop” car, as they called the wind 
splitter. 

It has been our experience that when the engineers begin 
getting excited with regard to some new form of design or 
mechanical construction, that feature of car building is going 
to be in evidence in practice on the cars turned out three or 
four years later. The engineers are a peculiar lot, in that 
they do not get excited unless they can see something pretty 
definite ahead. They take plenty of time to get a principle 
or an adaptation pretty well set before they go ahead and 
hand it to the production end of their organizations. 

But we will offer a prediction to the effect that before 
two more new-model seasons have rolled around, we shall 
be seeing, as well as hearing, a lot about streamlined bodies of 
@ much more radical design than any we now have. 











S. A. E. UPBRAIDED ON 
LACK OF RESEARCH AS 
ANNUAL SESSION ENDS 


(Continued from Page 1) 


inter-industrial competition that it 
constituted one of the most impor- 
tant forms of insurance. He com- 
mended the excellent progress made 
in co-operative fuel investigations 
by the S. A. E., but deplored the 
insignificant total of money and ef- 
fort being directed at the vehicle it- 
self in this way. 

He left the inference that in pro- 
portion to its size, the motor vehicle 
industry ranked among the lowest 
in co-operative research. This he 
backed by authoritative figures of 
$30,000 total expenditure per year 
for a business of $3,000,000,000. 

Last night’s dinner was preceded 
by a lively morning session on 
Diesel engines and fuels and the 
afternoon production session. 

Opened by Chairman O. D. Trie- 
ber, the Diesel session discussed the 
paper on “Air Capacity and Speed 
of Diesel Engines as a Basis for 
Appraising Their Automotive Char- 
acteristics,” by Julius Kuttner. While 
the main thesis of Kuttner’s paper 
that the best Diesel must be the 
best air pump met with no chal- 
lenge, there was considerable dif- 
ference of opinion regarding the 
best form of combustion chamber 
shape and method of injection as 
well as the limitations on bore and 
stroke ratio which the author sought 
to establish. 

The joint paper by A. W. Pape, 
Jr., and J. A. Murdock of the Wau- 
kesha Motor Company was a re- 
port on the co-operative fuel re- 
search work so highly commended 
by Mr. Holland. 

Gordon Lefebvre addressed the pro- 
duction session with A. K. Brum- 
baugh of the White Company, in 
the chair, on “Responsibility of 
Manufacturing Management.” Three 
papers bearing further on the so- 
ciety’s fuel research were presented 
at the session opened this morning 
by Dr. J. B. Hill. O. C. Bridgeman 
and H. S. White presented a paper 
on “Fuel System Design and Vapor 
Lock”; Miss E. W. Aldrich, on “The 
Problem of Gum in Gasoline,” and 
Dr. H. C. Dickinson and Mr. Bridge- 
man on “The Fundamentals of Au- 
tomotive Lubrication.” All of these 
speakers were from the Bureau of 
Standards. 


HUPP SHIPMENTS 
IN JANUARY TOP 
SAME MONTH 1931 


(Continued from Page 1) 


which in their own good judgment 
they do not feel they need. 

“Our showing in New York was, 
in our opinion, quite phenomenal, 
as we can definitely trace 103 -ac- 
tual sales in the metropolitan dis- 
trict during the week of the show, 
and further sales are being made 
from day to day. 

“We appreciate the fact that to 
interest the public today, very out- 
standing merchandise must be of- 
fered to them, and it would seem 
that we are meeting the public’s 
expectations in this respect. While 
no one can predict the Volume of 
business which will be done during 
the present year, we feel certain 
es our volume will exceed that of 


MILLER SEES INDUSTRY 
REVIVAL MARCH LEADER 


(Continued from Page 1) 





than 5,000,000 wage earners depend 
either directly or indirectly upon the 
automobile industry,” said Mr. Mil- 
ler, but the further fact that it is 
the largest single consumer of raw 
materials. These products consist of 
petroleum, lead, steel, nickel, plate 
glass, rubber, iron and many others. 

“And further, this fact is out- 
standing today—the automobile dol- 
lar is worth twice that of the cost- 
of-living dollar. In terms of the 


1914 dollar, the automobile dollar 
in 1930 was worth 128 pre-war cents, 
as compared with a cost-of-living 
dollar worth only 68 cents. The new 
low prices of the 1932 automobile 
products even further enhances the 
value of the automobile dollar.” 








PARKS from the SHO 
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tires—it doesn’t cost anything and smooths out a lot of 
bumps. This same chap told me about running across & 
service station not a hundred miles from Detroit which car- 
ries the sign “Smile Station.” He asked the owner why thé 
title and the cheerful boss replied that he always was ready. 
to trade smiles for nickels; that he found it most profitable. 
There seems to be a lot of good thoughts in these two in- 
stances. 
* 


* + 
BEFORE SIGNING OFF for the day let it become a 
matter of record that during the Chicago show week this 
column conductor may be located mornings at the Chicago 
office of Automotive Daily News, 333 North Michigan Ave., 
and that his hostelry is the Morrison. 





Calendar of Coming Events 


FEBRUARY 
1- 6—Grand Rapids, Mich. Show 
4- 6—Springtield, ni, Annual Automobile 
Show, Springfield Automobile Deal- 
ers Association, State Arsena! 
6-13—8t. Paul. Annua) Automobile Show. 
St. Pau! Automobile Dealers tne. 





JANUARY 
22-30—-New York. Nationa) Motor Boat 
Show, Grand Central Palace. 
23-30—Detreit Mich. Annual show Con- 
vention Hall. 
23-30—Montreal, Canada. Show, 
23-30—Baltimore. Annuai Automobile Show. 


23-30—Boston, Mass. Show. 7-13—St. Louis. Annual Automobile Show 
23-30—Jersey City, N. J. Show. St. Louis Automobile Dealers Asso- 
23-30—Minnea polis. Apnual Automobile ciation. New Mart Building 

Show of Minneapolis Automobile 8-13—Ottawa, Canada. Show. 


Trade Assoication. 
23-30—Hartford, Conn. Show. 
25-30—Nashyille, Tenn. Show. 


10-13—Trenton, N. J. Annual Automobile 
Show, Trenton Automobile Tra'e 
Association 











30-Feb. 6—Chicago, 


24-30—Pittsburgh. Annuai automobile show 
of Pittsburgh Automobile Dealers’ 
Association, Motor Square Garden 

25-30—Paterson, N. J. Annual Automobile 
Show, Paterson Auto Trade Asso- 
ciation, Armory. 

26-30—York, Pa. Show. 

30-Feb. 6—Washington, D. C. Washington 
Automotive Trade Association, show. 

30-Feb. 6—Clevelana. Annuai Automobdiie 
Show of the Cleveland Automobile 
Manufacturers and Dealers Associa- 
tion, Public Auditorium. 

i, Nationa) Automo- 

bile Chamber of Commerce. Nationa) 

Automobile Show 


{3-19—Indianapolis, Ind. Indianapolis Au- 
tomobile Trade Association Show. 
Ear) G. Henry, Mgr 

13-20—Kansas City, Mo, Auto- 
mobile Show. Kansas City Motor 
Car Dealers’ Association. American 
Royal Building. 

13-20—Los Angeles, Cal, Automobile Salon, 
Hote) Biltmore. 

17-21—Peoria, Ul. Automobile Show. 

21-25—New Orleans, La. Show. 

22-27—Des Moines, Ia. Show. 

22-March 5—San Francisco, Cal. 
bile Sa'on Palace Hote! 

20-March 5—Seattle, Wash. Show 


” Annual 


Autemo- 


30-Feb. 6—Chicago, Ul. Automobile Salon MARCH 
Hotel Drake, 3- 5—Gary, Ind. Automotive Trade Asso- 
30-Feb. 6—Chicago. National Automobile ciation, annual show. A AL 
Dealers Association. Meeting. Travers. chairman. 











NO WELDS 

NO RIVETS 

NO DISTORTION 
NO SCORING 
NO EXCESS WEIGHT 


Here is brake drum designing 
corried to the n'th degree. For in the Kel-se-fuse one- 
piece brake drum cre incorporated the farthest 
advances ever made in this branch of the industry. 
A drum of steel—fer greatest strength— combined 
with a centrifugally fused Kelsite iron lining—for 
greatest possible wear and the best braking surface— 
furnishes in the Kel-se-fuse the ideal brake drum. 
The extreme simplicity and the ingeniousness of the 
Kel-se-fuse design make possible a brake drum with- 
out welds or rivets, 

Thus you have a perfectly balanced, trouble-proof drum 
that will conserve the life of brake linings and insure 
the highest possible braking efficiency. ' 
Distortion and scoring of the brake drum are 
eliminated due to Kel-se-fuse design and the rcpid 
dissipation of heat thereby secured. 

With the Kel-se-fuse is given a greater margin of 
braking safety than was ever before achieved. 

it will make the best devised broking system even 
more efficient and responsive. 


KELSEY-HAYES WHEEL CORPORATION 
DETROIT. MICHIGAN 


Oa NE 
















A cross-section showing 


the steel drum with its, 
fused Kelsite iron lining. 
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‘NEW VALUES, CHRYSLER [with these questions. ESSEX 
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CHRYSLER challenge 
cwith these questions. . 


FLOATING POWER? 
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in The News, spent $476.51 LESS in The News, spent $396 LESS in The News, spent $1,404.77 LESS 
reached 1,046,937 MORE readers. reached 959,796 MORE readers. reached 928,099 MORE readers. 
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in The News, spent $1,420 LESS in The News, spent $476.51 LESS in The News, spent $860 LESS 
reached 479,979 MORE readers. reached 1,046,937 MORE readers. reached 741,145 MORE readers. 


DE SOTO OLDSMOBILE TWO GREAT NEW 


OLDSMOBILES 


A Larger, Finer @ ... A Groat Now Straight 


Mew ene ng 
Wwe GREAT NEW 
SLEPSMeRILES 
Aharye, Pew 6. 4 Grom Now Stretgts 
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OLDSMOBILE SIXzeEILCHT 





in The News, spent $1,404.77 LESS in The News, spent $1,420 LESS in The News, spent $169.60 LESS 
reached 928,099 MORE readers. reached 479,979 MORE readers. reached 1,082,746 MORE readers. 





ROCKNE ROCKNE SIX 
STARTLES AMERICA 


Meets today’s conditions with the finest cars 
ever offered in the low-priced field 


pasecs SSS 


PLYMOUTH 
the Lowest-Priced Car with 


FLOATING 


STUDEBAKER PLYMOUTH 







ROCKNE SIX 
STARTLES AMERICA 


ee 
eves olbared 2 hs bow priced haid 


PLYMOUTH 


the Lowest-Priced Car with 


at no extra change! 
in all windshields:.-:in all 
windows - -- in all mode 


—-: 


FALE WHEELING - - EASY-SHIFT TRANSMISSION 
DOUBLE-DROP FRAME - + HYDRAULIC BRAKES 
SAFETY-STEEL BODY 

- 





SOLD BY DODGE. BrSOTO ape CHAYSLER OLAL ERS 





in The News, spent $1,404.77 LESS in The News, spent $169.60 LESS in The News, spent $396 LESS 
reached 928,099 MORE readers. reached 1,082,746 MORE readers. reached 959,796 MORE readers. 


Clippings trom Show Week issues 
show how to clip Showing Costs! 


NOTE: Cost estimated on 10,000 Line Contracts, all papers. thousand dollars less—and got ten million more 
Circulations, from September Publishers’ Statements of other 
papers, News circulation from a January analysis. 


messages in New York City and the suburbs! Each 
advertiser spent from $169 to $1,420 less in The News 
—and reached from nearly a half million to more 







One way to get more car advertising in New York than a million more prospects in the best market! The 
—is to spend less for advertising! If you don’t get News is your best advertising bet! Its smaller page is 
T ii E fa WwW E Ww ty the point, point eyes upward at a dozen instances! an advertising economy—which gives more mileage 
+ The twelve motor car advertisers each presented to advertising dollars! Its larger circulation is an ad- 

New Yorks Pieture Newspaper . ; aa : ; 
a show message in a large size New York paper— vertising necessity! The benefits of both are avail- 


220 EAST 42nd STREET, NEW YORK CITY | 
Tribune Tower, Chicago + Kohl Bldg., San Francisco and The News. But in The News they'spent ten 






able this year—at lower cost than ever! Consider! 
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~ Service Promotion Builds 
Owner’s Confidence 


By L. R. HODGE 
Service Manager, Franklin Automobile Company, Syracuse, N, Y. 


We have heard and read a great 
deal about dealer sales promotion, 


but comparatively little about ser- 
vice promotion. It has taken a few 
lean selling months to show some 
dealers the real dollar and cents 
value and future possibilities of 
their service department. There is 
little doubt but that the dealers 
effort directed toward the educa- 
tion of the salesmen has been out 
of proportion to that of the ser- 
vice men. 

Sales research statistics have 
shown us that the primary reason 
for a car owner changing his make 
of car is because of poor dealer 
service. Too often have we heard 
the expression, “Good car but poor 
service,” whereas the majority of 
the dealers that are in business to- 
day and all the really successful ones 
have a loyal following of satisfied 
owners. 

It follows that the first service 
selling is to instill confidence into 
the mind of a new owner or pros- 
pective owner in the efficiency of 
the dealer’s service station. 

The service manager's job is to 
continue to merit this confidence 
and to show that by his depart- 
ment’s efficiency the owner -is re- 
ceiving a dollar’s worth of service 
for a dollar paid. This confidence 


is originally instilled into the owner ! 





The Five New Lines" 
of Nash Cars 





by meeting him at the service door 
in the same manner he was orig- 
inally received as a new car pros- 
pect. Confidence is often fostered 


|by the ability and willingness of 


the service department in handling 
some out-of-the-ordinary problem. 
The spirit manifested by the deal- 
er’s or service manager’s trite ex- 
pression, “You write the factory 
and tell them,” is the quickest way 
to lose owner confidence. It is in 
the handling of unusual problem: 
that the worth of the service sales- 
man or service manager is brought 


| out. 


Service promotion has also to do 
with meeting competition. This 
problem is one that should be stud- 
ied from all angles, an@ the service 
department organized to meet it. 
The dealer’s service station has the 
primary advantage because it is the 
“home” of the car. This should be 
impressed upon the mind of the 
new car owner. The dealer’s serv- 
ice station in meeting the competi- 
tion does not need to resort to price 
cutting. Owners will come “home” 
for their service work if they are 
convinced of the fairness of service 
charges, which today are pretty well 
established and accepted. There- 
fore. competition must be by other 
factors of comparison which will 
mean a cleaner shop, more courtesy, 
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more accurate mechanical adjust- 
ments, to excel in promptness, to 
show better efficiency and maintain 
a follow-up of all owners and all 
jobs that leave the shop. 

The dealer’s interest in his service 
department has necessarily in- 
creased during the past year. May 
he direct its operations along the 
lines that tend to instill the confi- 
dence of his owners. 


PREDICTS GOOD 
_ YEAR IN 1932 


Kenosha, Wis., Jan. 29.—C. H. 





Bliss, vice-president and director of | 
| opportunity for sales progress. 


sales for Nash Motors Company, to- 
day said that his organization con- 
sidered dealer commitments and 
sales very satisfactory. 

“We are planning on anouncing 
five complete new series of cars 


about March 1,” said Mr. Bliss. “In 
the meantime the liquidation of our 
900 series. cars is progressing very 
rapidly. Dealers’ stocks are low and 
by March 1 our dealers should have 
a smaller stock of previous series 
cars than ever before in their his- 
tory. 

“The interest in new automobiles, 
as indicated by those attending the 
New York show, should be indicative 
of a revival of automobile buying in 
1932, Our organization is looking 
forward to a very good year based 
on the trend of events since Jan- 
uary 1.” 















Salesmen Floc 


But Many Can 


Louisville, Ky., Jan. 29.—The days 
ef scarcity of good auto salesmen, 
and inability of the dealers to hold 
good or promising salesmen, appear 
to be over. 

A year or sO ago Prince Wells of 
the Prince Wells Company, veteran 
Nash distributor, Louisville, in a 
discussion held that it was hard to 
get and hold first-class salesmen, 
due to seasonable business, uncer- 
tainty of sales, and the fact that 
security houses, electrical refrigera- 
tion houses and many others were 
offering what looked like a better 





Since then many salesmen have 
been cut adrift by the stock and 
bond houses and other lines. 

A week-end advertisement of one 
of the local dealers for ten auto- 
mobile salesmen jammed office 
and showrooms with more than one 
hundred and fifty applicants, in- 
cluding graduate engineers, college 
men of various types, lawyers, trav- 
elers formerly with manufacturers 
and jobbers, and high-class men 
from many walks of life. The dealer 
commented on the fact that the 
majority of them were well dressed, 
well educated, and of a type that 
could not have been interested in 
automobile selling a year or two ago. 
Of course, unless they do well as 
auto salesmen, many of these men 
will go back to former types of con- 
nection when opportunity presents 
itself. 

Mr. Wells, in commenting _on this 
matter after the name of the con- 
cern had been mentioned, said: 
“Well, they are low-priced car deal- 
ers. That means that there are a 
lot of salesmen seeking to sell a car 
where the resistance is lowest. While 
we have recently done some weeding 
out and secured some salesmen who 
we feel will improve our sales, we 
have not, and I’m sure you will find 
that the majority of higher priced 
car handlers have not, found sales- 
men flocking to them. There are a 
lot of men who feel that they can 
sell in the low-priced field, where 
resistance is not marked, but who 
would shy at taking a post with a 
company handling a car that must 














king to Cars, | 
an’t Ring Bell 


the bright lights, He is in a posiy 
tion where, to get the sale, he mu 
be ready to cancel engagements 
necssary, or not make them until h 
knows his program for the particu 
lar evening. He has to be a worker 

“Too much effort is required in 
selling autos for the average mah 
who has kept easy hours, and whos 
day’s work was done at 4 or 5 o’cloc 
in the evening, and who knocked of 
until the next day. The man wh 
has had all his Saturday afternoons 
and Sundays, holidays, etc., to play, 
golf, or loaf, finds it hard to train 
himself to work as he must work t@ 
be successful in selling cars. 

“The successful lawyer or politi< 
cian is a man who works day and 
night if it is essential to develop 
the programs he is working on. You 
newspaper men cannot call your 
time your own, and your hours are 
largely based on what happens to be 
breaking at the time, and whether 
or not you are needed. 

“I can easily understand that 
there are a lot of white collar men 
out of employment right now who 
will apply for anything of promise, 
many refusing the offer when they 
find there is no salary or drawing 
account entailed, or merely a 
straight commission proposition; but 
few of them will class as salesmen, 
or Make salesmen. Some will prove 
that heretofore they were the pro- 
verbial square peg in a round hole, 
or round peg in a square hole, and 
suddenly discover that they are fit- 
ted for automobile selling. However, 
many are called and but few chosen 
on a permanent basis.” 


OAKLAND SPONSORS 
DEALER-SERVICE 
PROGRAM FOR 1932 


By T. W. MOSS 
Parts and Service Manager Oakland 
Moter Car Company 
Our service department field 
personnel will devote its entire time 





will be the most radically 
advanced motor ears 


Nash has ever 


As stated by Mr. Nash two weeks ago: 


ee 


so heavily in a new line and never have 
we produced cars so radically advanced in 
body and in chassis design, as the five new 
lines of Nash cars to be announced within 


the next few weeks.” In appearance, in per- 


formance, in value, the new Nash 


embody the most powerful sales appeal ever 


built into cars in its widened price field. 


Dealers are invited to ask for detailed 
information which will be ready in ad- 
vance of the public announcement of 
these sensational new cars. All inquir- 
ies will be held in strict confidence. 


Write the Sales Department 


THE NASH MOTORS CO., KENOSHA, WIS. 


THE NEW NASH...A DEALER OPPORTUNITY 
Cs 


... never in Nash history have we invested 









be sold and where they must give 


started in the right way. When the 
salesman does get going with the 
higher priced car his commissions 
are naturally greater, but many are 
not salesmen; they are order takers, 
and if they can’t take orders quickly 
and easily they become disgusted, 


fade out of the picture. 

“I don’t believe that an advertise- 
ment for salesmen for a car selling 
is the class above $1,000, or especial- 
ly in a class above $2,000, would 
attract very many salesmen. Some 
of us have run blind ads, key ads 
and open ads without much re- 
sponse from the type of men de- 
sired. 

“Right now with 
men on temporary vacations from 
their regular line of endeavor, they 
are looking for anything that will 
bring a quick return of ready cash. 
They will flock to the banner of the 
low priced car, feeling that they 
can sell it easily. They haven’t any 
real idea of staying with the auto- 
mobile business except to tide them- 
selves over. Of course, some of them 


built 


adapted to auto selling, and will 
make good and stick. Some will 
wonder why they had overlooked 
becoming automobile salesmen be- 
fore, and, using a Slang phrase, 
they will be asking: ‘How long has 
this been going on.’ 

“Attracting mere job seekers and 
getting salesmen are two very dif- 
ferent things. The really good au- 
tomobile salesmen can _ sell most 
anything. A lot of folks have an 
idea that any one can sell autos, but 
just let them try it, and they will 
soon change their minds, finding 
that it is work that keeps a man 
going constantly, While it is a white 
collar job, it is a job which means 
that the salesman works long hours. 
He doesn’t work from 9 to 4, with a 
couple of hours out for lunch, but 
perhaps sees a customer before most 
folks’ business hours start, and calls 
on some at night, because he can’t 
catch them in the daytime. 

“The salesman who is getting re- 
sults doesn’t stop at 4, 5 or 6 p. m., 
| to go home to dinner, to attend a 
show, play bridge, or flit about in 


cars will 


3816 


a lot of time and thought to getting 


lose their grip or nerve, and soon | 


a good many} 


will find that their abilities can be | 


during 1932 to working directly with 


dealers, with the sole aim in view 
of increasing their parts and service 
profits. We sincerely believe that 
by raising the standard of Oakland- 
Pontiac service, dealers will profit 
not only through increased parts 
and service business, but through 
increased new car business as well. 
Our job for this year is a big one, 
but we have every reason to feel 
that the 1932 program will be suc- 
cesful, for we have been assured 
the full co-operation of all dealers. 

Briefly, the 1932 service program. 
is as follows: 

First—A comprehensive parts and 
labor merchandising prograin to 
assist dealers in increasing parts 
and labor sales. 

Second—The balanced parts stock 
plan to reduce dealers parts inven< 
tory and enable a 60 to 90 day 
turnover. 

Third—A more complete and finer 
group of accessories at new low 
prices, with a carefully chosen grovp 
accessory plan. 

Fourth—A new business manage- 
ment plant, designed to increase the 
profit-making productivity of deal- 
| er-Service departments. 

Beginning in March a series of 
service schools will be held through 
the country for dealers’ parts and 
service managers on service selling 
and business management. These 
schools will be conducted by capable 
instructors, with field and factory 
experience. The purpose is to in- 
struct parts and service men how 
to increase profits through better 
service selling, better wholesale and 
retail selling of parts and acces- 
sories, service salesmanship and 
proper business management. 

The Retail Service News, a new 
monthly publication, which made its 
bow January 1, met with the imme- 
diate approval of parts and service 
men everywhere. Containing the 
latest helpful hints on servicing the 
new car, suggestions for improving 
Oakland-Pontiac service and ideas 
for increasing parts, labor and ac- 
cessory salé@s, it is fulfilling a long- 
felt need in the service organiza- 
tion. The editor of the Service 





News solicits contributions from all 
dealers and their service men. 
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You Never Saw People 
~ More Enthusiastie 








Four-Door Sedan 













... Dealers and public alike are singing the 


praises of Oldsmobile’s Larger, Finer, Faster Six 
and the New Straight Eight for 1932 tne sestest welcome any new 


Oldsmobile model ever received was given the 1932 Six and Eight at the New York Automobile Show. Hundreds of - 
~ dealers and retail salesmen rose up to acclaim these cars the greatest, from every standpoint, of any with which they had 
ever been associated. You never saw people more enthusiastic than these veterans of the business. > > But how about 
the public? There, too, Oldsmobile has scored one of its greatest triumphs. Day after day ... all over America... 
visitors have crowded the announcement displays. Everywhere people have praised the style, comfort, completeness 
and value of the finer Six and the new Straight Eight. > > Briefly, Oldsmobile dealers are launched on another 
great year . . . with two cars instead of one . . . a greater potential market in which to operate .... and an 
opportunity to better their outstanding sales record of the past two years, during which time Oldsmobile has been 
the leading car in that popular price range between $850 and $1050. > > In view of these facts, why not investi- 


gate the opportunities Oldsmobile may hold for you? The fair and equitable Oldsmobile franchise is based on the 





principle that the dealer must make a satisfactory profit. Its provisions to assure that profit will surprise you. If 






you are interested, as a qualified dealer, write to the General Sales Manager, Olds Motor Works, Lansing, Mich. 


TOLDSMOBILE — 


The Six *875---The Eight *975---f.0.b. Lansing 
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Chevrolet Adds New Truck 


Line With Price Reductions 


(Continued from Page 1) 


ments to be noted in these new 
Chevrolets are more rigid frames, 
stronger springs, heavier rear axles, 
heavier clutches, newly designed 
transmissions, improved universal 
joints, new wheels and tires, roomier 


cabs and more attractive bodies. 
There are twenty-seven standard 
production body models on the three 
chassis, ranging in price from $355 
for the light delivery chassis to 
$1,020 for the van panel job on the 
157-inch wheel base job. 

The bore and stroke of the engine 
remain as before, 3; by 3%. It is 
stated that, due to certain improve- 
ments, the engine now develops 
greater horse power throughout its 
range. Taxable horse power is 26.3, 
but the power plant developS 53 
horse power at 2,800 r. p.m. The 
maximum torque is 131 foot pounds 
at 800 r. p. m. The cylinder and 
crank case casting have been 
strengthened by the addition of ribs 
and by increase in the amount of 
metal used at points of stress. The 
crank shaft has had counterweights 
installed, and an increase in the di- 
ameter of the bearing journals has 
been made. The main bearings 
have thinner walls. The spring-leaf 
type harmonic balancer is used. 

The oiling system has been rede- 
signed to provide positive pressure 
to the main bearings, cam shaft 
bearings and valve stems. The vol- 
ume of oil delivered by the pump 
has been increased. 

A new down-draft carburetion sys- 
tem is used, with an insert riser in 


base trucks is entirely redesigned to 
provide greater torque capacity and 
longer life. Although it follows the 
same general design of its predeces- 
sor, all of its vital parts are greatly 
enlarged and strengthened. 

Reduction in first and reverse 
gears is greater, to provide more 
pulling power for negotiating steep 
grades and muddy roads under 
maximum load conditions. 

While the general design of the 
shift mechanism remains. un- 
changed, all of its vital parts are 
enlarged to conform with the re- 
mainder of the transmission. The 
light delivery transmission, incorpo- 
rating the syncro-mesh feature, is 
identical with that used in the 1932 
Chevrolet passenger car. 

The front universal joint on all 
trucks and rear joint on long wheel 
base trucks .are- improved by the 
new method of securing the rings 
together. This is accomplished by 
rivets instead of the previous bolted 
construction. The four rivets are 
designed to insure a joint of greater 
strength, with permanent uniform 
clamping of the four trunniqn bush- 
ings. 

The front yoke of the front joint 
is attached to the main shaft by ten 
Splines of 13g-inch diameter. 

On the long wheel base trucks, the 
rear universal joint is lowered seven- 
eighths of an inch to insure auto- 
matic lubrication of the rear joint 
and less angularity between the 
propeller shaft and the extension 
shaft. 

The front cross member in both 


the manifold to separate the wet | the long and short wheel base trucks 
mixture from the manifold walls. A | j., improved in desig and in the 


heat-control valve is provided in the 
exhaust manifold to concentrate a 
stream of hot exhaust gases on the 
intake manifold to give quick warm- 
ing up. 

The clutch has been completely 
redesigned. This new clutch is 
actuated by three pressure levers in- 
stead of the four used in its predeces- 
sor, The three levers exert a uniform 
pressure on the friction disc. Two 
torsion springs are provided to each 
pressure lever to maintain constant 
contact and to eliminate the possi- 
bility of rattles. 

The throw-out plate is mounted 
on the pressure levers, forming a 
universal joint to assure alignment 
of the bearing and levers. 

The clutch fork is mounted on a 
spherical swivel, which is retained 
in the fork by means of a spherical 
stamping and a snap ring. This 
spherical mounting, combined with 
the three-finger feature, is designed 
to insure alignment of the release 
bearing, which is mounted at the 
inner end of the fork on a pair of 
trunnions. 

This bearing, made of a carbon- 
graphite composition, is contained in 
a collar which is shrunk around the 
bearing. 

Nine springs are employed to en- 
gage the clutch instead of eight, as 
heretofore. These nine springs are 
spaced in three groups of three be- 
tween the levers. The clutch disc in 
the long and short wheel base trucks 
is ten inches in diameter. 

In the light delivery clutch the 
nine-inch disc is cushion-mounted at 
the hug. Eight springs form the 
only means of contact between the 
hub and the disc carrying the fric- 
tion facings. 

The four-speed transmission used 
in both the long and short wheel 








manner of attachment to the side 
rails. The modified, flanged chan- 
nel design on the long wheel base 
truck has been adopted for both 
lines. The rivets which attach this 
cross member to the lower side rail 
flanges are spread farther apart. 
This provides a more rigid and se- 
cure mounting and relieves both the 
Side rails and cross members from 
undue stress. 

To accommodate the wider spac- 
ing of the rivets, the width of the 
lower flange is increased at this 
point. The brackets which attach 
the truck third and fourth cross 
members to the side rails are made 
thicker to provide greater struc- 
tural strength. On the long wheel 
base trucks, the second cross mem- 
ber is shifted toward the rear to 
provide clearance for the longer 
transmission. 

The light delivery front cross 
member is exactly the same as that 
used on the 1931 rrame, with the 
exception of those changes made 
necessary by the front engine 
mounting. In the light delivery 
models, the sturdy “double Z” rear 
engine suport cross member, with its 
straddling re-enforcing brackets, is a 
rigid structural member of the 
frame. In combination with the 
front cross member and the trans- 
mission support cross member, it 
provides a transverse engine mount- 
ing. 

In the light delivery frame a fifth 
cross member is introduced just 
back of the transmission. This ad- 
ditional cross member provides a 
fourth engine mounting point, per- 
mitting bracing of the brake cross 
shaft and forming a rigid member 
upon which to mount the battery 
hanger and relieving the transmis- 


1'4-ton dual wheel and closed cab on new Chevrolet with 13l-inch wheelbase 


Chevrolet Standard %-ton Panel Truck 





sion of torque reaction due to brake 
application. 

On all three commercial chassis 
the engine is mounted, metal to 
metal, at the front cross member 
by two bolts spaced close together 
to function as a single mount. 
These bolts have heavy coil springs 
assembled between the cross mem- 
ber and the castle nuts to provide 
a small amount of resilliency. Ini- 
tial spring pressure for the light 
delivery springs is 100 pounds, that 
for the long and short wheel base 
truck springs 300 pounds. 


At the rear engine support on all 
commercial models the engine is 
mounted, metal to metal, at two 
points, one at each side of the 
clutch housing. On the light deliv- 
ery a rubber mounting is added at 
the rear end of the transmission as 
an insulator between the universal 
joint housing and its support. 

Each of the front springs of the 
long wheel base truck has nine 
leaves, compared to eight last year, 
the total thickness of which is 2.21 
inches. The thickness of the main 
leaf is increased from .259 to .284 
inch. This extra thickness, com- 
bined with the additional leaf, in- 
creases the loading rate from 385 to 
465 pounds per inch of deflection 
and the load-carrying capacity of 
each spring from 550 to 750 pounds 
without reverse camber. 

Each rear spring has ten leaves, 
the total thickness of which is 3.29 
inches. The thickness of each of the 
first six leaves is increased from .300 
to 340 inch and of the remaining 
four from .259 to .3125 inch. The 
loading rate is increased from 700 to 
840 pounds per inch of deflection, 
and the load-carrying capacity of 
each spring is increased from 2,000 
to 3,000 pounds without reverse 
camber. 

Strength of the rear axle on both 
long and short wheel base trucks has 
been increased 25 per cent. The 
axle housing thickness is enlarged 
from 7-32 to % inch, contributing 
largely to the overall increase in 
axle strength. Wheel bearings are 
1% inches farther from the center 
of the axle at each side. 

The brake flange hub is strength- 
ened by addition to ribs. The wheel 
hub is increased in diameter at the 
flange, to provide greater strength. 
Provisions have been made to mount 
both single and dual wheels on a 
common hub. The differential unit 
has been generally strengthened 
without radical design changes. 

The light delivery rear axle has 
been strengthened on the outer end. 
The axle shaft is .197 inch larger 
in diameter at the wheel bearing. 
The increase in diameter is also re- 
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‘flected in the threaded portion of 


the shaft and inner packing. The 
wheel bearing has a larger bore and 
greater number of balls. The heavier 
shaft, with its larger bearing, pro- 
vides sufficient strength to trans- 
mit the additional troque supplied 
by the more powerful engine. 

Wheels on both long and short 
wheel base trucks are now made in- 
terchangeable in both single and 
dual wheel equipment. Tread of 
the front wheels, the standard sin- 
gle rear wheels on the short wheel 
base truck, and the inner wheels in 
the dual mounting is 56 inches. 
When 32x6 10-ply tires are used, the 
tread of the rear wheels is 57 inches. 
Due to the change in the wheel and 
axle design, the mean tread of the 
dual rear wheels is increased from 
61 to 63% inches. 

For all front wheels and for dual 
rear wheels 30x5 6-ply tires are 
regularly supplied. For the single 
rear wheel setup, 32x6 8-ply tires 
are furnished on short wheel base 
trucks; 32x6 10-ply tires are furn- 
ished for single rear wheels on long 
wheel base trucks and optionally on 
short wheel base trucks. This size 
uses the 20x6 wheel, while others 
use the 20x5 wheel. To allow the 
same wheelhouse clearance, the 
tread of the 10-ply tire was moved 
out to 57 inches by the position of 
the 6-inch rim on the disk. 


The light delivery is equipped with 
the same wheels and tires used on 
the Chevrolet passenger car. The 
tire section is larger and the wheel 
is smaller in diameter. Riveted 
spoke wire wheels take the place 
of the former disk wheels. Tires 
are 18-5.25 4-ply. 

The cab has been lengthened one 
inch to provide more seating space. 
The larger cushions are lowered at 
the rear to provide a greater seating 
angle. Because of the greater 
length and lower position of the 
cushion the agsoline tank is shal- 
lower, but longer, with greater ca- 
pacity. The tank holds eleven gal- 
lons. 

The roof is insulated against 
noise. An automatic windshield 
wiper is provided. The outside rear 
view mirror is larger in diameter 
to insure a clear view behind and 
at the left side of the vehicle. All 
cabs are equipped with a rubber 
floor mat. 

A cowl ventilator similar to that 
used on the passenger car is pro- 
vided for ventilation. 

Owing to the popularity of the 
light delivery, six new models have 
been added to this type. They are: 
Open cab pick-up with canopy top, 
closed cab pick-up with canopy top, 
secial panel, de luxe panel, special 
canopy express, the special canopy 
express with screen sides. Five 1931 
models have been refined and re- 
tained. They are open cab pick- 
up, closed cab pick-up, standard 
panel, standard canopy express and 
standard canopy express’ with 
screen sides. A total of eleven 
models is offered on the 109-inch 
wheelbase light delivery type. 

In addition, a special light de- 
livery chassis, with chrome plated 
radiator shell, headlamps and tie- 
bar, and with a fender-well tire car- 
rier, is offered this year. 

Ten standard production models 
are available on the 131-inch wheel- 
base truck. One of these, the 
standard stake express, is new. The 
remainder are: Panel, canopy ex- 
press, canopy express with screen 
sides, open express, high and wide 
express, standard platform, standard 
stake, high rack and van panel. 

Seven standard production models 
are offered on the 157-inch wheel- 





base. Two of these, the stake ex- 
press and the combination farm 
body, are new. The remaining five 
are: High and wide express, plat- 
form, stake, high rack and van 
panel. 

The 1932 Chevrolet panel body is 
built in two sizes, one for use on 
the light delivery chassis and a 
longer one for the 13l-inch wheel- 
base truck chassis. 

The inside of the body is lined 
with steel from the floor to the belt 
rail. This steel pane] functions as 
a structural part of the body as well 
as a protective lining, adding to the 
strength with a minimum weight. 
From the belt ral: to the roof, the 
inside of the body is insulated by 
means of a composition board, pro- 
viding reinforcement for the upper 
Side panels. A layer of cotton wad- 
ding separates the composition board 
from the metal panels to eliminate 
all rumbling which might be caused 
by uninsulated panels. 


MARMON APPOINTS 
DEALERS IN BOSTON 
AND MILWAUKEE 


Indianapolis, Ind., Jan. 29.—Mar- 
mon has closed contracts with two 
important new distributers—one in 
Milwaukee and the other in Bos- 
ton—as a result of the splendid 
trade reception accorded the Mar- 
mon program for 1932, it is an- 
nounced by A. J. Rogers, vice-presi- 
dent in charge of sales of the Mar- 
mon Motor Car Company. Both of 
these new companies began their 
operations simultaneously with the 
opening of the automobile shows in 
their respective cities. 

The new Boston connection is 
known as the Marmon Sales Com- 
pany, Inc., and an_ excellently 
equipped and located establishment 
has been opened at 1113 Common- 
wealth Ave. President of this or- 
ganization is Albert Hislop, well 
known for his various business and 
financial affiliations . throughout 
New England. Irving Clark, who 
has been in the automobile busirf€éss 
in Boston for fifteen years, is vice- 
president and general manager, 
while A. C. Marquardt, treasurer, has 
been a prominent distributor of ra- 
dios and automobile accessories for 
twenty years. 

Headed by A. E. Dufenhorst, the 
new Milwaukee company is known 
as the Dufenhorst Sales Company 
and is situated in a new showroom 
at Van Buren and State Streets. 
Mr. Dufenhorst has been a success- 
ful business man in Milwaukee for 
more than ten years. He handled 
the Marmon line for a short period 
in 1927 and since has been identi- 
fied in the radio and electrical re- 
frigeration field. 

Both new distributors started in 
business in an auspicious manner 
and, according to reports received at 
the Marmon factory, have experi- 
enced an excellent reception to the 
new .Marmon line for 1932. 


UNSEASONABLE WEATHER 
HITS JOBBER’S SALES 
Newark, N. J., Jan. 29.—The Auto- 
motive Equipment Company, Inc., 
jobbers, report no shrinkages in sales 
during 1931, aS compared with the 
previous year. William West, man- 
ager, declares that the outlook for 
1932 depends upon weather condi- 
tion this winter. Warm weather, he 
says, has hurt December and Janu- 
ary sales, which should have been 
booming in the merchandising of 
winter necessities. 
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WHEN BETTER AUTOMOBILES ARE SULi tz; BUICK WiILt BUILD THEM 


THE 1932 BUICK EIGHT AND 
THE BUICK MANAGEMENT PLAN 
. + AN UNBEATABLE COMBINATION 







Bui DEALERS are going into 1932—head up and head on 


—with these two major assurances of profit-building: 

@ Complete information regarding the 
Buick franchise in your community may 
be had by writing or wiring the Buick 
Zone Office in any of the following cities, 
or the factory at Flint, Michigan. 


First—the 1932 Buick Eight . . . 26 models ... priced from 
$935 to $2055, f. o. b. Flint, Michigan... with Wizard 





Control and a score of other features of driving ease, 


comfort and convenience ... as well as smart new body 


lines that are as modern as tomorrow’s newspaper. 


Besides, every buyer that has ever wanted a Buick, but 
didn’t think he could afford one, can now have a Buick at 
less than a thousand dollars . . . a new low price in Buick 
history for an eight. That opens up a wide new market in 
addition to the market Buick has already created—three-to- 
one sales leadership over any other eight in its price class. 


Second—there’s the Buick Management Plan that assures 
successful business operation for Buick dealers . . . helping 
them to become successful merchants on a permanent, prof- 
itable basis. The closest possible factory co-operation and 
counsel in merchandising and selling are back of this plan. 


If you are in the automobile business . . . or if you are 
thinking of going into it . . . investigate the exceptional 
opportunity offered you by a Buick franchise. A letter or 
a wire will bring you the details. 


ma Oo BDU c TF oO F GENERAL m6e&Tt a & 8 WwW itigTtTgu7 


THE NEW BU ICK EIGHT WITH 


Wizard Control 


* ATLANTA, GA. 


BOSTON, MASS. 
BUFFALO, N. Y. 
CHARLOTTE, N. C. 
CHICAGO, ILL. 
CINCINNATI, O. 
CLEVELAND, O. 
DALLAS, TEXAS 
DENVER, COLO. 
DETROIT, MICH. 

EL PASO, TEXAS 
FLINT, MICH. 

GRAND RAPIDS, MICH. 
INDIANAPOLIS, IND. 
JACKSONVILLE, FLA: 
KANSAS CITY, MO. 
LINCOLN, NEBR. 

LOS ANGELES, CALIF. 
MEMPHIS, TENN. 
MILWAUKEE, WISC. 
MINNEAPOLIS, MINN. 
NEW YORK, N. Y. 
OKLAHOMA CITY, OKLA. 
PHILADELPHIA, PA. 
PITTSBURGH, PA: 
PORTLAND, ORE. 
ROCHESTER, N. Y; 
SAGINAW, MICH. 

SALT LAKE CITY, UTAH 
SAN ANTONIO, TEXAS 
SAN FRANCISCO, CALIF. 
ST. LOUIS, MO. 
WASHINGTON, D. G 


BOoDY B Y F I$ H E R 
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Dealers and 


Chicago, Jan. 29.—Dealer at- 


tendance at the Chicago National | Chicago. 


Automobile Show here next week 
promises to be one of the trade 
features of this event. The Chi- 
cago exhibit in the past always 
has been largely a dealer gathering 
and this year promises to bring to- 
gether an even more representa- 
tive group than in the past, 
Several dealers from the West, 
South and Pacific Coast have al- 
ready signified their intention to 
attend this year’s show, while many 
from neighboring cities within ten 
hours’ drive from Chicago are 
planning to attend in groups. 
Dealers who have made definite 
plans to attend the show are as 


“KANSAS CITY 


(Hotel Stevens) 

George A. Bond, secretary, Kan- 
sas City Motor Car Dealers Asso- 
ciation and manager of the Kansas 
City Automobile Show, which opens 
February 13. 

G. F. Rouze, manager, Kansas 
City branch of the General Motors 
Truck Corporation and president of 
the dealer association. 

Hal Brace, vice-president and 
general manager, Hudson-Brace Mo- 
tor Company, Hudson-Essex dis- 
tributor. 

L. C. Roller, manager, Nash-Mid- 
west Motors, Nash distributor. 

W. J. Barron, president, Butler 
Motor Company, Graham distri- 
butor. 

Frank Martin, handling the 
wholesale distribution for Chrysler 
products in this territory. 


JOPLIN, MO. 


W. A. Schaubert, 
Schaubert Motors of Joplin, 


president of 
Mo., 


distributor of Packard motor cars,| manager, and E. E. 












OW, more than ever before, 
N there is a ready market for 
Pines Automobile Turning Signals. 
A market that means sure, quick 
profits for you. Because this acces- 
sory is a positive safety factor—a 
necessity —not a luxury. 

Pines Automobile Turning Sig- 
nals come in sets of 4 illuminated 
arrows, two forthe frontand two for 
the rear. A turn of the switch at the 
steering wheel flashes a |positive, 
illuminated warning, fore and aft. 


PINES WINTERFRONT Co. 


1151 North Cicero Avenue 


Attending Chicago Show 


and injured 50,000 
Autoists last year 


STOCK AND DISPLAY 


LON S \  Rieecicemieaememamemars 


URNING JICNALS 


Sells on Sight 








manager, 


pany, 
Palmer House. 


Distributors 





LaSalle. 























Henry, vice-president 


y show in 
| will attend the automobile show McHenry-Stark Motor 
Chevrolet dealer, Morrison Hotel. 

S. R. Browder, 
representative, Chevrolet 


The Norton Motor Company of 
Joplin, dealers in Hupmobile prod- 
ucts, expect to be represented at the 
Chicago motor show. 

Most of the Joplin dealers and 
district distributors plan to send 
delegates to the automobile show in 
Kansas City. 


BIRMINGHAM, ALA. 


Hotel. 


LOUISVILLE, KY. 


pany, Nash _ distributor, 


House. 
Frank Pape, sales manager, Dren- 
nen Motor Car Company, Buick 
dealers, Stevens Hotel. 
H. 8S. Wood, Wood Chevrolet 
Company. 


SEATTLE, WASH) 


Carl Schreiner, McAlpin-Schrei- 
ner Company, stopping at Edge- 
water Beach Hotel, 

E. G. Hoffman, manager, Kast- 
ner-Hoffman-Franklin Company, at 
La Salle Hotel. 

Floris Nagelvoort, president, Nag- 
elvoort-Stearns Company. 


EVANSVILLE, IND. 


R. W. Baskett, president-manager; 
Robert W. Baskett, Inc., Graham 
distributor, Palmer House. 

Carl Maxwell, president; L. J. 
Haynes, secretary and sales man- 
ager; Jean Wiseman, vice-president; 
Wabash Valley Motor Company, 
Hudson-Essex distrMoutor, Palmer 
House. 

John W. Walton, president, Lin- 
coln* Motor Company, Buick dealer, 
Hotel La Salle. 

Norman E. Gatsch, president- 
manager, Gatsch Cadillac-La Salle 
Corporation, distributor, Stevens 
Hotel. 

Henry J. Bennighof, wholesale 
Nolan, retail 


tributor, Palmer House, 


MARMON SEES SHOW 
INTEREST AS SIGN 





Indianapolis, Ind., Jan. 29.—Com- 
prehensive reports from leading au- 
tomobile shows from coast to coast 
have convinced Marnion officials 
that the great public and dealer in- 
terest in the 1932 cars is the fore- 
runner of substantially better busi- 


ness during the next few months, 

“On all sides we find reports of 
huge show crowds, real buying in- 
terest and a greatly improved busi- 
ness outlook,” said A. J. Rogers, 
Marmon vice-president, in charge of 
sales. “One of the most encourag- 
ing factors is the attitude of the 
people attending the shows. In- 
stead of being casual lookers—sight- 
seers, you might say—most people 
seem to be vitally interested in the 
new cars. They are eager to talk to 
salesmen about this feature and that 
feature. They do not object to giv- 
ing their names and to being listed 
as live prospective buyers. At the 
New York show, for example, our 
salesmen took enough names from 
interested show visitors to keep them 
busy for weeks. Even in the short 
time since the show many of these 
prospects have turned into actual 
buyers. 

“Perhaps this quickened interest 
marks the beginning of the situa- 
tion we all have waited for and 
talked about—the time when auto- 
mobile buying can no longer be 
postponed. In spite of the blues 
singers, it is beginning to look as if 
that were the case.” 

The consensus of show reports re- 
ceived by Marmon shows that at- 
tendance this year is ranging from 
15 to 40 per cent. ahead of last 
year; that in most cases actual sales 
are ahead of 1931, and that in all 
cases the number of live prospects 
listed is far greater than a year ago. 
In some instances the new pros- 
pects listed almost double the num- 
ber of last year. 

F.J.Fanning,Marmon distributor 
in Newark, wired the factory during 
the Newark show that “it looks like 
old times, with the Marmon booth 
jammed every night.” A. C. Loh- 
man, Rochester distributor, reported 
that the paid attendance of the 
Rochester show was 28 per cent. 
greater than last year and that he 
was busy taking orders for imme- 
diate delivery. 

In Cincinnati the Marmon fac- 
tory was informed that show re- 
sults were far better than were 
anticipated. The same was true in 
Philadelphia and in Louisville. 
Final results from the Pacific Coast 
shows in Los Angeles and San 
Francisco were highly satisfactory 
and encouraging, not only from the 
factory standpoint but also from 
the standpoint of the distributors 
and dealers. Lloyd Veitch, Marmon 
distributor in San Francisco, wired 
the factory his belief that the com- 
ing year would be the best of his 
twelve years with Marmon. 

New Marmon distributors in Bos- 
ton and Milwaukee likewise report 
greatly renewed interest in automo- 
biles. Beginning business just at 
the time of the auto shows, these 
companies have been doing a sub- 
stantial initial volume. 





NEW, MODERN 
PROTECTION 


Easily installed in less than an hour. 

Get in touch with your nearest 
Pines distributor immediately for 
further information and prices. Or 
Write to us. 


FLEXI-LITE 


Pines now distributes Flexi-Lite, the 
new flashlight. Adjustable to throw 
the light at any angle. A necessity 


in the home, garage or on the road. 
Packed six in an attractive display 
carton, Write for information and 
prices, 





CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 


Chicago, Illinois NEWS BRING RESULTS 


Bennighof-Nolan Com- 
Willys-Overland distributor, 


James Buchanan, manager, Kent 
Bass, Inc., Oldsmobile dealer, Hotel 


T. E. Stark, president; E. R. Mc- 
and sales 
manager; R. H. Becket, salesman; 
Company, 


Evansville sales 


Motor 
Company, Louisville zone, Morrison 


Prince Wells, Prince Wells Com- 
Palmer 


Clifford Bowman, Hide D. Bow- 
man Company, Pierce-Arrow ~dis- 


J. Garland Lea, secretary, Louis- 
ville Automobile Dealers Association. 


OF TRADE REVIVAL 
















Better Year 


Lincoln, Neb., Jan. 29.—A slow but 
fairly certain return to better busi- 
ness conditions in 1932 is generally 
predicted for Nebraska automobile 
dealers by Lincolm bankers. ~The 
financial condition of dealers in 
Lincoln entering 1932 is better, 
taken as a whole, than for the 
opening period of 1931. The ma- 
jority of the bankers refrain from 
making any predictions as to 
whether there will be any immedi- 
ate upturn, but they do see reason 
to believe that sales will be better 
for the year than for the twelve 
months ended December 31, 1931. 

Present indications that are hope- 
ful for the automobile dealer as 
seen by Middle Western bankers, in- 
clude the price of commodities, 
which are being offered on the open 
market at levels equal, or nearly s0, 
to pre-war prices. Inflated specu- 
lation has ceased, they believe, in 
general, and what with the avail- 
ability of labor along with the 
present attitude of manufacturers 
in reducing costly inventories and 
overhead, the automobile industry 
seems to be set for some degree of 
revival during the coming months. 
Corn belt automobile retailers and 
distributors, too, are assisting in the 
eminent problem of equalizing sup- 
ply and demand. 

One of the chief considerations in 
the hoped-for upturn in 1932 in Ne- 
braska is the farm products’ market. 
Bankers, with their usua] cautious 
conservatism, are not willing to be 
quoted on this subject, but there is 
a general feeling that unless the 
whole scheme of things goes “hay- 
wire,” the grain belt can look for 
ascending prices for the 19382 crop. 


Duluth, Minn., Jan. 29.—The out- 
look for the majority of the Duluth 


jobbers serving the automotive trade 
in the Duluth territory, is bright in 
most lines. Whether Duluth jobbers 
will do a very large volume of busi- 
ness during 1932 depends upon the 
outcome of mining and agriculture 
conditions in Minnesota. 

The jobbers base their predictions 
for a good year upon the large num- 
ber of inquiries coming in for the 
various lines handled. One of the 
largest Duluth jobbers reports that 
there have been more inquiries dur- 
ing January for shop equipment than 
there have been for several years, 
indicating that garages are looking 
forward to a good repair business 
during this year. This jobber also 
pointed out that garages must re- 
place obsolete equipment very soon, 
and for this reason the inquiries in- 
dicate a healthy revival in buying 
of shop equipment. 

Another bright spot in the Duluth 
jobbing field is that the demand for 
tires and tubes in 1932 looks like a 
winner. One jobber, handling a 
well-known make of tires, declared 
that tire and tube orders for 
spring are one-third ahead of what 
they were in 1931. All of the job- 
bers are looking for a satisfactory 
tire and tube business in 1932. 

One jobber reported that replace- 
ment and accessory sales during 
1931 were good, while another jobber 
reported that such sales were not 
up to expectations. Battery busi- 
ness was rated by jobbers as being 
from fair to good. The outlook for 
mechanical rubber goods is bright, 
due to depleted stocks at present 
outlets to which jobbers sell. One 
of the largest jobbers reported that 
the sales of compressors during 
1931 were good. 

Perhaps the most encouraging 
and most worthwhile feature in the 
Duluth jobbing situation is that 
credit conditions are . satisfactory. 
Jobbers look forward to a continu- 
ation’ of present credit conditions. 
This has given the jobbers much 
reason for looking on the bright side 
of things. During 1931 jobbers who 
have been doing a shoestring busi- 
ness have vanished from the picture, 
due to their inability to withstand 
the depression, leaving the field 
open to the jobbers with strong 
financial backing. 

In view of the fact that jobbers 





Nebraska Bankers See 1932 


for ( Car Dealer 


Some financial authorities go so far 
as to predict a dollar a bushel for 
wheat this year. Business in gen- 
eral, and the automobile business in 
particular, will benefit directly from 
an improvement in the prices paid 
for farm products, 

A significant trend in automotive 
dealer circles in Nebraska during 
the past two months has been the 
increased number of dealer organ- 
izations that have filed articles of 
incorporation with the secretary of 
state. An increase of approxi- 
mately 30 per cent. in the number 
of such companies incorporated was 
experienced in December and the 
first twenty days of January just 
past, over the same period a year 
ago. More than two-thirds of these 
companies were formed in towns of 
less than 4,000 population, and 
while a number of dealerships im 
the smaller towns, serving a largely 
rural trade, were forced out of busi- 
ness in 1930 and 1931, the recent 
trend would indicate the faith of 
small town bankers in the automo- 
bile business. In fact, the present 
reorganization and refinancing of 
small-town dealerships points to the 
belief that rural financiers are look- 
ing for an immediate upturn in 
business. 

The larger banking institutions in 
Nebraska, while generally looking 
for some improvement in the auto- 
mobile business in the state this 
year, are not counting on a spec- 
tacular upturn and are starting out 
the year with a “safe and sane” 
policy so far as the extension of 
credit to dealer organizations is con- 
cerned. This policy consists of 


(Continued on Page 24) 





Jobbers Consider Prospects 
For 1932 in Duluth Bright 


are so cheerful about the present 
outlook, it can well be seen that a 
great many people will keep their 
present automobiles, and thus give 
the jobber, garage and repair shops 
of all types and descriptions a good 
repair business, resulting in a large 
Sale of parts, tires, tubes, shop 
equipment and other jobber items. 

The individual reports of Duluth’s 
jobbers follow: 

The Hanson-Duluth Company re- 


ports that the outlook for the parts ~ 


business is brighter. The parts busi- 
ness of this company during 1931 
was classed as very good, showing 
an increase over that of 1930. Pros- 
pects for increased sales in garage 
and shop equipment are good, due 
to the public retaining their old 
automobiles, thus requiring a con- 
Siderable amount of repair work. 
This company reports that the 
credit situation is better, and that 
there is a sign of improvement. 

The William B, Arper Company, 
distributor of Goodrich tires, inner 
tubes and mechanical rubber goods, 
reports that the tire and tube busi- 
ness during 1931 was somewhat de- 
pressed, but that they are highly 
optimistic regarding 1932 business. 
The outlook for mechanical rubber 
goods is bright, due to depleted 
stocks at outlets. The credit situa- 
tion was rated as normal, and is ex- 
pected to continue so. 

Paramount Service, Inc., tire, in- 
ner tube and battery jobber, reports 
that the spring dating orders are 
one-third ahead in 1932 than they 
were in 1931. The battery business 
was rated as fair. This company has 
found the credit situation fair and 
in all its lines this company hopes 
to do a satisfactory business in 1932. 

R. A. Sorenson, manager of the 
automotive jobbing department at 
the Marshall-Wells Company, the 
world’s largest hardware jobbers, re- 
ports that the outlook for 1932 is 
dependent upon improvement in the 
agricultural and mining industries 
of Minnesota, Though Mr. Sorenson, 
prefers to be conservative, he looks 
forward to a good repair business for 
garages and other types of repair 
shops during 1932. 

Sales of garage equipment during 
1931 for this company were reported 
as being below normal and that 
buying on most jobbers items was 
on a hand-to-mouth basis. Tire and 


(Continued on Page 24) 



























JULES BACHE, NOTED BANKER, LISTENED TO STORY 


NOTED AUTOMOBILE EDITORS SEE CAR AT PRE-VIEW 


@ ‘BIG CITY with a hard 
heart!” That's how automobile 
men describe it. 

They say New Yorkers are im- 
possible to please. Too busy to 
be interested. Too sophisticated 
to be thrilled. 

When it was announced the 
new DeSoto would make its de- 
but in New York. . . old-time 
automobile men were skeptical. 

What happened? It began 
with a pre-view at the Waldorf- 
Astoria. Foremost Fashion Editors 
crowded the salon. And no new 
vogue from Paris ever “clicked” 
so quickly... so surely. 


Then shrewd Automobile Edi- 


EAST SIDE, WEST SIDE, THE NEWS TRAVELED FAST 





CROWDS THRONGED ABOUT DESOTO MODEL PLANT 





@ The new DeSoto Six triumphed in the New York Show. Through- 
out the East, it is already hailed as The-Car-of-the-Year. 


It is going to duplicate that success in the Chicago Show.:: 
and every other show... in every city and state. Forit is the car 
that America has waited for. It puts real beauty... smart sophistica- 
tion... and driving luxury within the reach of everyone. It puts a 
new thrill in thrift. 

It seems probable that 1932 will be the biggest year in DeSoto his- 
tory. Astute dealers have already sensed that fact. Applications for 
the franchise have broken all records. Consider DeSoto from your 
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NEW DE SOTO “STEALS 
THE N.Y. 


IN THE CITY THAT COULDN’T BE THRILLED 
















HAMILTON G. STENERSEN (RIGHT), BANKER, SEES CAR 


"Uf "S2SAMHD'd BALIVM 







SHOW" 


tors came. They were asked to 
guess DeSoto’s price. Their guess- 
es averaged just $130 too much! 


Bankers and brokers hurried 
uptown. Wall Street’s verdict? 
“DeSoto has cornered the market 
with Style at Low Price.” 

Then the Motor Show. The 
biggest jam in years. And DeSoto 
“stole the show.” Inquiries and 
actual orders prove that. 

America’s smartest low-priced 
Six ... its original lines and sen- 
sational features... has fired the 
imagination of millions. See it 
... drive it... for yourself. 

DeSoto Motor Corporation, 
Division of Chrysler Motors. 


O10S30 L1NOY ONINIV1 S.AGOGANZAT AVMACYOUR NO M31A-34d SYOOTV A GIONSLLY 





ANDO UP 


$675 2 


(RIGHT) JESSE LIVERMORE AND SON AT WALDORF 


O1LOS30 M3N 3SiVadd¥ SYO1IGR NOIKS 4 SNOW 


\ ya 


Dealers!... Good News travels fast... watch the New DeSoto Sweep the Country! 


point of view... in terms of 1932 sales and profits. Can you afford 
to pass up the biggest single opportunity that has come your way 
in at least three years. 

And DeSoto has launched a sales and advertising program as dy- 
namic as the car itself. Look for DeSoto’s double-page spread in the 
Saturday Evening Post on February 20th if you want to see how ex- 
citing an automobile advertisement can be. a 

The DeSoto- Plymouth Franchise is remarkable. And NOW is the 
time to find out about it. Write for full information to L. G. Peed, Sales 
Manager, DeSoto, Motor Corporation, Division of Chrysler Motors. 
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ONTIAC SALESMEN WILL KNOW , 
MORE, WORK HARDER, EARN MORE 
MONEY, AND SELL MORE CARS IN 1932 


Pontiac wants its dealers to have the best retail salesmen in the business. So this year it intro- 
duces a new step in merchandising cars that strikes directly at the problem of interesting the best 
ability, and then using that ability to its fullest possibilities. The financial end of this plan is that 
Pontiac contributes directly toward the income of its dealers’ retail salesmen, paying them a sub- 
stantial factory bonus upon the delivery of each new car. e But this is only one side of the activity, 
To earn this bonus, the salesman must study. He will be trained as never before. Our factory men 
will help him in special, personally-conducted classes. Helpful sales material is supplied him. 
His dealer helps in the program. e There is nothing theoretical in any of this effort. Quite the 
contrary. Pontiac salesmen in 1932 will know more, work harder, sell more cars and earn 
more money. Besides this cash incentive for added effort, the men will receive a further reward 
for permanent service. e To those who know Pontiac’s policies, the step is perfectly logical. Last 
year Pontiac aided its dealers to install and keep accurate books... discouraged “overtrading” on 
used cars ... helped in collection drives which thawed out frozen credits . . . encouraged service 
work on all makes of automobiles. As a result of all this, dealers’ net profits increased $5,956,000 
over 1930, and Pontiac was one of the four companies in the business to show an increase in retail 
sales. e Now, dealers say that this new salesman’s plan already has produced definite sales results 


and that it is attracting salesmen of the highest type to their service. That is exactly why it was 


ZK& % 


undertaken. Pontiac believes the prosperity of any manufacturing organization is primarily depend- 


ent upon the prosperity of its retailers, and it intends to do things which help this cause along. 


WRITE OR WIRE OAKLAND MOTOR 


CAR COMPANY, PONTIAC, MICHIGAN 

















|... and dealers who take these 
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Pontiae franchises will net more 
protit tn 1932 


here are some franchises which, 


conservatively, can earn from 
$4,500 to $21,000 a year net: 


City No. 1—$12,000, $15,000, 

and $24,000 Net 

Large western metropolis of over one million popu- 
lation offers choice of 3 franchises. Net profits 
should reach $12,000, $15,000, and $24,000 respec- 
tively, over and above a comfortable salary. Invest- 
ment required, $40,000, $50,000, and $80,000 
respectively. Total registrations in Pontiac price 
class in 1931, 24,462; Pontiac registrations, 746 in 


same period. Total Pontiac cars in city, 12,369. 


City No. 2—$6,000 Net 

West Coast city of 30,000; county seat, in midst of 
fruit-farming and canning industry. Total new car 
registrations in 1931 in Pontiac’s price class, 1,168; 
Pontiac registrations in same period far below 
normal, 14. Total Pontiacs in operation, 715. 
Exclusive franchise may be arranged. Should net, 


eonservatively, $6,000, over and above a comfort- 
able salary. Capital required, $20,000. 


City No. 3—$15,000 Net 

One of the largest ports on the Great Lakes, with pop- 
ulation close to 600,000. Varied group of industries. 
Famous for large residential district. Total 1931 
registrations in Pontiac’s price class, 9,051. Pontiac 
registrations in same period, 716. Total Pontiacs in 
operation, ‘6,147. Franchise available should net 
$15,000 yearly, over and above a comfortable 
salary. Capital required, $48,000. 





City No. 4—$15,000 Net 


State capital, livestock center in Northwest, popu- 
lation close to 300,000. Total 1931 registrations in 
Pontiac’s price class, 6,547. Pontiacs registered in 
same period, 359. ‘Total Pontiacs in operation, 
2,940. Franchise available should net $15,000 
yearly, over and above a comfortable salary. 


Capital required, $50,000. 


City No. 5—$4,500 Net 


Live city of 50,000 population, on Lake Michigan. 
Manufactures clothing, furniture, machinery, 
automotive products. ‘Total 1931 registrations in 
Pontiac’s price class, §84. Pontiac registrations for 
same period only 17, ‘Total Pontiacs in operation, 
397, Exclusive representation may be arranged. 
Franchise available should net $4,500 yearly, 
over and above a comfortable salary. Capital 


required, $15,000. 
City No. 6—$7,000 Net 


Busy industrial city of 65,000, important mid-west 
steel center, registered 903 new cars in Pontiac’s 
price class in 1931, of which 25 were Pontiacs. 
Total Pontiacs in operation, 757. Franchise 
available should net $7,000 yearly, over and above 
a comfortable salary. Capital required, $22,500. 


City No. 7—$7,500 Net 


Bustling mid-west city of 31,000, noted as an 
exceptionally good retail center, manufactures farm 
equipment and railroad supplies. Total 1931 
registrations in Pontiac’s price class, 695, of which 
37 were Pontiacs. ‘Total Pontiacs in operation, 608. 
Excellent opportunity. Franchise should net 
$7,500 yearly, over and above a comfortable salary. 
Investment required, $25,000. 





City No. 8—$21,000 Net 


Large residential section in Atlantic coast metrop- 
olis, population over one million. Total 1931 
registrations in Pontiac’s price class, 13,046. 
Pontiacs registered in same period, 540. Total 
Pontiacs in operation, 2,700. Valuable franchise 
available, should net $21,000 yearly, over and above 
a comfortable salary. Capital required, $65,000. 


City No. 9—$18,000 Net 


North Central manufacturing city, over one and a 
half million population, pre-eminent in automotive 
industry, leader in manufacture of dozens of other 
products. ‘Total 1931 car registrations in Pontiac’s 
price class, 35,638, of which 1,357 were Pontiacs. 
Total Pontiacs in operation, 17,214. Valuable 
franchise available, should net $18,000 yearly, 
over and above a comfortable salary. Capital 
required, $60,000. 


City No. 10—$12,000 Net 


Residential suburb of 65,000 population, on 
Atlantic seaboard, with many parks and 11 miles 
of river-front. Some manufacturing. A pleasant 
place to live and a profitable spot for business. 
Franchise should net $12,000 yearly, over and above 
a comfortable salary. Capital required, $40,000. 


City No. 11—$9,000 Net 


Third richest city in the United States, large 
Atlantic port, one of the most important manu- 
facturing and wholesaling centers in the world. 
Total 1931 car registrations in Pontiac’s price class, 
23,334; total Pontiacs in same period, 882. Total 
Pontiacs in operation, 8,246. Franchise available 
should net $9,000 yearly, over and above a com- 
fortable salary. Capital required, $30,000. 
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Men You Will Meet at the Chicago Show 


Complete Directory of Automobile and Accessory and Shop Equipment Company Representatives, Their Hotel Headquarters and Their 


PASSENGER CARS 


AUBURN AUTOMOBILE COMPANY 
Auburn, Ind. 


Space: Col. 16 
Stevens Hotel 
E. L. Cord, pres. 


N. E. McDarby, vice-pres. chg. sales. 
John Tainsh, sales mgr. 

H. G. Hersh, adv. mgr. 

R. S. Wiley, export mgr. 

E. O. Penry, vice-pres. chg. prod. 
H. GC. Snow, vice-pres, chg. eng. 

H. L. Dunn, vice-pres. chg. purchasing. 
George Kublin, chief eng. 

Don Butler, asst. sales mgr. 

R. M. Morris, dist. sales mgr. 

A. H. Campbell, dist. sales mgr. 
Ralph Hitec cock, dist. sales mgr. 

F. G. Farley, dist. sales mgr. 

D. E. Rice, special rep. 

Cc. J. A. Hadley, sales prom. 


AMERICAN AUSTIN CAR COMPANY, INC. 


Pa. 
Col. 


Butler, 


Space: 

Stevens Hotel 
R. O. Gill, pres. 
R. K. Jones, vice-pres. in chg. 
Hiram Walker, chief eng. 
R. M. Thompson, dist. mgr. 
Charles A. Rorhbach, dist. 


72. 
sales. 


mgr. 


BUICK MOTOR COMPANY 


Flint, Mich. 
Space: Col. 18. 


Blackstone Hotel 
Cc. W. Churchill, vice-pres. 
Robert T. Longway, vice-press. 

gen. mer. 

George H. Wallace, gen. sales mgr. 
A. L. Jordan, sales prom. mgr. 
E. J. Poag. asst. sales mef. 
Cc. P. Armitage, asst. adv. 
Earl Davidson, publ. mgr. 
F. A. Bower, chief eng. 
Kingston Forbes, asst. chief eng. 


chg. sales. 
& asst. 


mer 


CADILLAC MOTOR CAR COMPANY 


Detroit, Mich. 
Space: Col. 17. 

Blackstone Hotel 
. P. Fisher, pres. 
. O. Chick, gen. sales mgr. 
. E. Ahrens, asst. gen. sales mgr. 
. W. Dunivan, distribution mgr. 
. F. Boos, specification mgr. 
. Dreystadt, gen. service mgr. 
T. F. Campbell, adv. mgr. 
D. F. Hulgrave, mgr. purchasing dept. 
W. B. Wardle, comptroller. 


ZOSOSh 


CHEVROLET MOTOR COMPANY 
Detroit, Mich. 
Space: Col. 23. 
Palmer House 
W. S. Knudsen, pres. 
H. J. Klingier, vice-pres. & gen. sls. mgr. 
M, E. Coyle, vice-pres. & gen. auditor. 
C. E. Wetherald, vice-pres. in chg. mfg. 
W. E. Holler, asst. gen. sales mgr. 





Permanent Addresses 





EXHIBITORS AND THEIR REPRESENTATIVES 





rea MOTOR COMPANY OF MICHI- J. Ellot, purch. agent. 
GAN. 


F. E. Watts, chief eng. 
Lansing, Mich. Cc. E. Salisbury, dir. of service. 
Space: Col. 27. G. A, Gattineau, tech, mgr. 


George Lipe, tech. dept. 

F. W. Munroe, adv. mgr. 

J. W. Conner, dist. sales mgr. 
L. M. Cregor, dist. sales mgr. 
G. S. Danaher, dist. sales mgr. 
Charles J. Lock, dist. sales mer. 


Congress Hotel 
T. S. Johnston, asst. to W. C. Durant. 
R. 8S. McKenzie, sales mgr. 
A. K. Steigerwalt, dir. parts & serv. 
Cc. E. Turner, rep. 
Clarence Reese, dir. of purchasing. 


ESSEX (HUDSON MOTOR CAR CO.) 


Detroit, Mich. 
Space: Col. 20 and N. H. 3. 


LA SALLE (Cadillac Motor Car Company) 


Detroit, Mich. 
Space: Col. 17. 


H. H, FRANKLIN MFG. COMPANY 


Syracuse, N. Y. 
Space: Col. 29 

Blackstone Hotel 
J. E. Williams, vice-pres. in chg. sales. 
E. C. Seaton, eastern sales sup. 
Charles Parks, western sales sup. 
G. A. Cuddy, mgr. dealers bus. admin. 
H. H. Goodhart, adv. mgr. 
E. S. Marks, chief eng. 


LINCOLN MOTOR COMPANY 


Detroit, Mich. 
Space: Col. 12 and N. H. 8. 


MARMON MOTOR CAR COMPANY 


Indianapolis, Ind. 
Space: Col. 31. 

Palmer House 
G. M. Williams, pres. 


L. R. Hodge, service mgr. P. H. Noland, vice-pres. and gen. mgr. 
E. C. Badger, vice-pres. 


GENERAL MOTORS CORPORATION ‘ z Regess, = in oh. sales & ad. 
e ‘ . C. Marmon, vice-pres. in chg. eng. 
marae i Hotel S V. Harding, sales mgr. 


Lee Cain, service mgr. 
R. H. Grant, vice-pres. G. M. Corp. , 
B. G. Koether, dir. sales section. = ‘—-. — rep. 
Courtney Johnson, sales section GosH Preers “thie ‘eng 
D. P. Brother, dir. adv. J. W. Anderson, factory mgr. 
W. W. Lewis, adv. section. 


; Kenosha, Wis 
J. E. Grimm, adv. section. aoa . 
V. A. Davison, sales section. Space: Col. 15. 


M. J. Seaton, sales section. 
William Pless, sales section. OAKLAND MOTOR CAR COMPANY 
Pontiac, Mich. 


R. Levine, sales section. 
G. M. Cobb, sales section. Space: Col. 24. 
T. H. Stambaugh, dir. service section. Palmer House 
I. J Reuter, pres. & gen. mgr. 


J. P. Little. asst. to vice-pres. 
Stephen Du Brul, sales section. W. A. Blees, vice-pres. in chg. sales. 


Chicago Show Events 


SUNDAY, JANUARY 31 
10.30 A. M.—Stutz Dealer Meeting, 2500 S. Michigan Ave. 


MONDAY, FEBRUARY 1 
9.30 A.M.—Stutz Dealer Meeting, Stevens Hotel. 
10.00 A. M.—National Automobile Dealers’ Association Convention, 
Palmer House. 
12.30 P. M.—Graham-Paige Dealer Luncheon, Palmer House. 
12.30 P.M.—Oakland Dealer Luncheon, Palmer House, 
12.30 P.M.—Marmon Luncheon, Palmer House. 
Oldsmobile Dealer Mceting, Stevens Hotel. 
TUESDAY, FEBRUARY 2 
10.00 A.M.—National Automobile Dealers’ Association 
Palmer House. 
12.30 P.M.—Auburn Dealer Luncheon, Stevens Hotel, 
12.30 P. M.—De Soto Dealer Luncheon, Congress Hotel. 
12.30 P.M.—Marmon Luncheon, Palmer House. 













Convention, 





J. G. Vincent, vice-pres. of eng. 


TRUCKS AND BUSES 


A. Moorhouse, chief eng. 

Cc. R. Paton research eng. 

J. R. Ferguson, chassis eng. AMERICAN AUSTIN CAR COMPANY, INQ, 
A. L. Knapp, body eng. 

R. B. Birge, custom body eng. Butler, Pa. 

J. H. Marks, purchasing mgr. Space: 8. H. 37. 

H. W. Peters, vice-pres. of distribution. Stevens Hotel 

J. W. Loranger, gen. sales mgr. (See Passenger Cars for reps.) 


J. A. Gilray, supervisor of de luxe car 


sales. CHEVROLET MOTOR COMPANY 


R W. Carson ,special sales rep. 

P B Wishart, supervisor of districts. ee ae 

N. C. Rogers, dir. sales education. pace; 8. See 

J > ee = aa. (See Passenger Cars for reps.) 

H. E. Anderson, dist. mgr. 

F. H. McKinney, adv. mer. DIAMOND T MOTOR CAR COMPANY 
A F. Bement, adv. counsel. 

H. F. Olmstead, dir, of publicity. onth a « 

J. F. Page, gen. service mgr. . * 4517 w 26th st 

J. D. Wilson, gen. acc. mer. C. A. Tilt pres. 

John Harrison, field service supervisor. E J. Bush, vice-pres. and sales mgr. 


C. A. Peirce, vice-pres. & chief eng. 

T. C. Huxley, Jr., vice-pres. in chg, 
Eastern ist. 

E. A. Haskins, service mgr. 


THE PEERLESS 


Cleveland, O. 
Space: N. H. 7a. 

2426 S. Michigan Ave. 
James A. Bohannon, pres. 
George A. Ellis, vice-pres. 


MOTOR COMPANY 


GENERAL MOTORS TRUCK COMPANY 


R. E. Wilcox, treas, Benson m3 
S. Taylor Cre on, sec. ° ee , 
; . O. L. Arnold, vice-pres & div. sales. 
E. C. Sudhoff, dir, of purchases. G. A. Green,’ vice-pres. eng. 
F. V. Hadas, asst. gen. mer. 
THE PIERCE-ARROW MOTOR CAR CO. E. T. Herbig. 
Buffalo, N. ¥. J. M. Howard, adv. mgr 
Space: Col. 10 H. W. DeHart. 
° . : QO. M. Brede, service mgr. 


Stevens Hotel 
A. J. Chanter, Ist vice-pres. & gen. mgr. 


M. J. Casey, asst. to Mr. Chanter. FARGO MOTOR CORPORATION (Dodge) 
a = — vice-pres. Pierce-Arrow Detroit, Mich. 


Space: S. H. 35. 
Congress Hotel 
A. C. Downey, pres. 
John R. Lee, exec. vice-pres. 
J. H. Mack, vice-pres. in charge of truck 
and passenger car. 


Fleet Sales 
A. H.* Ferrandou, vice-pres. 
of motor coach sales. 
R. L. Biggers, vice-pres. in charge of 
field activities and transportation eng, 
D. W. Russell, mgr. railway sales div. 


W. M. Baldwin, asst. gen. sales mgr. 
H. 8S. Bishop, ady. counsel, 


PLYMOUTH MOTOR CORPORATION 


Detroit, Mich. 
Space: N. H. 6. 

Congress Hotel 
F. L. Rockelman, pres. and gen. mgr. 
H. G. Moock, gen. sales mgr. 
P. C. Sauerbrey, vice-pres. and opr. mgr. 
N. F. Hadley, chief eng. 
K. G Pound, dir. of distribution. 
J. B. Wagstaff, dir. adv. and sales prom. | REO MOTOR CAR COMPANY 
H. E. Heath, dir. of service. 
L. R. Bunn, sales pro. sup. for Chicago Lansing, Mich. 

Space: 8S. H. 33 


region. 

Congress Hotel 
Milton A. Holmes, mgr. truck sales. 
See also list under passenger cars. 


in chargé 


PONTIAC (Oakland Moter Car Company) 


Pontiac, Mich. 


Space: Col, 24. Ss. P. A. TRUCK CORPORATION 


South Bend, Ind. 


REO MOTOR CAR COMPANY Space: 8. H. 37. 


Cc. R. Scharff, traffic dir. 

D. P. O'Keefe, gen. purchasing agent. 
W. C. Williams, prod. mgr. 

J. M. Crawford, chief eng. 

R. H. Crooker, adv. mgr. 

















CHRYSLER SALES CORPORATION 


Detroit, Mich. 
Space: Col. 19. 
Congress Hotel 

J. E. Fields, pres. 
J. W. Frazer, gen. sales mer. 

; E. B. Wilson, dir. of sales. 

5 3. W. Munroe, dir. of sales. 

Cliff Knoble, dir. of adv . 
W. A. Hilman, dir. of service. 
H. M. Hamilton, mgr. retail sales prom. 


House. 


12.30 P. M.—International Association of Automobile Show and Asso- 
ciation Managers’ Luncheon, Palmer House. 

6.30 P.M.—Chevrolet Dealer Banquet, Palmer House. 

6.30 P. M.—National Automobile Dealers’ Association Banquet, Palmer 


Oldsmobile Dealer Meeting, Stevens Hotel. 


WEDNESDAY, FEBRUARY 3 
12.30 P.M.—Chrysler Dealer Luncheon, Congress Hotel. 
12.30 P. M.—Marmon Luncheon, Palmer House. 
12.30 P.M.—Hupmobile Dealer Luncheon, Stevens Hotel. 
6.30 P. M.—Willys-Overland Dealer Banquet, Palmer House. 
6.30 P.M.—Oldsmobile Dealer Dinner, Congress Hotel. 


THURSDAY, FEBRUARY 4 


F. C. Himmelman, mgr. wholesale sales 
prom. : te 
T. E. Wisner, bus. mgr. sales education E 
dept. . 12.30 P.M.—Dodge Dealer Luncheon, Congress Hotel. 







H. A. Kauffman, president's staff. 
E. B. Merrill, sales dept. 

F. A. Detwiler, asst. service mgr. 
R. H. Sterling, service dept. 


S. P. Rice, service dept. 
. dep GRAHAM-PAIGE MOTORS CORPORATION 
CORD (AUBURN AUTOMOBILE CO.) Detroit, Mich. 
Auburn, Inc. Space: Col. 28. 


Palmer House 
J. B. Graham, pres. 
Robert C. Graham, exec. vice-pres. 
Ray A. Graham, sec.-treas. 
W. H. Neely, asst .to pres. 


Space: Col. 30. 


DE SOTO MOTOR CORPORATION 
Detroit, Mich. 


Space: Col. 9 and N. H. 7b. PF. R. Val . 
> ie pey, vice-pres. 
Congress Hotel E, R. Harrell, prod. mer. 
L. G. Peed, gen. sales mer. A. E. Philp, sales counselor. 
R. M. Rowland, asst. sales mer. C. W. Matheson, gen. sales mgr. 


J. J. Palmer, asst. to pres. 
Raymond Blackwell, adv. mer. 

J. F. Boyd, asst. gen. sales mgr. 
J. L. Ballard, dir, of distribution. 
B. R. Secord, dir. of service. 


K. H. Bronson, dir. of adv. 

J. W. Carter, dir. used car sales prom. 
Louis Thoms, chief eng. 

E. F. Kishline, asst. chief eng. 

E. J. Cloutier, body eng. 


D. G. McCormick, asst. adv. dir. R. W. Austin, eng. 

Fred Lawton, spec. sales rep. M. E, Shiek, C. I. T. rep. 

Peter De Paolo, spec. sales rep. Henry T. Parrett, Chicago dist. mer. 

J. J. Bradley, service rep. B, R. Ford, St. Louis dist. mgr. 

FF. A. Brown, service rep. George A. Downey, Omaha dist. mgr. 

Cc. W. Bloom, dir. of districts. M. D. Herron, Washington dist. mer. 

Hugh Higginbotham, spec. sales rep. W. C. Fage, Philadelphia dist. mgr. 

H. A. Bonelli, Boston dist. mgr. 

DODGE BROTHERS CORPORATION Ted L. Kemper, sec, to pres. 

Detroit, Mich. E. R. Harrell, prod. mgr. 


@pace: Col. 14. 
Congress Hotel 

T. Keller, pres. and gen. mer. 
van Der Zee, gen. sales mgr. 
. M. Purves, asst. gen. sales mgr. 
. 8 Graves, truck sales mgr. 
. W. Hutchins, dir. Plymouth sales. 
N. Sim, dir. adv. 
: - et, Se: sales prom, 

L ie anton, dir. service. 
W. R. Bamford, asst. dir. service. ¢ ® eee, are 
Allison Miller, asst. to truck sales mgr. A.C Galeuon export mer. 
B. Settle, truck service. Stanley Hedberg, dir. of publicity. 


R. G. Eberly, truck dept. I Segwalt, car distribution mgr 
G. W Malcomson, sales prom. dept. ure oe sales rep - 
W. W. Hargis, sales prom. dept. H. F. Byrne, sales rep. : 


DUESENBERG, INC. HUPP MOTOR CAR CORPORATION 
Indianapolis, Ind. Detroit, Mich. 
Bpace: N, H. 5. Space: Col. 26. 
“ Drake Hotel Stevens Hotel 
e 


HUDSON MOTOR CAR COMPANY 


Detroit, Mich. 
Space: Col. 20 and N. H. 3. 
Blackstone Hotel 
C. G. Abbott, gen. sales mgr. 
W. R. Tracy, sales mgr. 
W. A. James, asst. sales mgr. in ch. adv. 
George Pratt, asst. sales mgr. 
F. R. Fowles, gen. service mgr. 


nN aahn 





Ames, vice-pres. DuBois Young, pres. 

F. 8. Duesenberg, vice-pres. in chg. eng. C. D. Hastings, chairman of board. 
P. A. Watson, gen. mgr. R. 8S. Cole, vice-pres. in chg. sales. 
P. A. Derham, body eng. W. 8. Graham, vice-pres. in chg. mfg. 
Vv. C. Hall, export mgr. R. P. Lyons, treas. 
G. E. 
& &. 





Campbell, factory supt. F. N. Finke, dist. sales “mgr. 


Richardson, special rep, @, N. Nickerson, works mgr. 





| 
| 


12.30 P.M.—Marmon Luncheon, Palmer House. 
Oldsmobile Dealer Meeting, Stevens ‘Hotel. 





R. K, White, Eastern sales mgr. 

D. U. Bathrick, Western sales mer. 

B. H. Anibal, vice-pres. in chg. eng. 

C. B. Stiffler, asst. to pres. 

G. T. Christopher, vice-pres. in chg. op- 
erations. 

Cc. O. Miller, purchasing agent. 

W. R. Huber, sales promotion mgr. 

P. W. Combs, adv. mgr. 

A. C. S. Olsen, mgr. business manage- 
ment. 

T. W. Moss, service mgr. 


KE. H. Smith, asst. chief eng. 

Cc. E. Summers, ast. chief eng. 
Herman Schwarze, elec. engr. 
A. R. Milner, body engr. 

D. E. Williams, comptroller . 

W. H. Vann, chief inspector. 


OLDS MOTOR WOKS 


Lansing, Mich. 

Space: Col, 21 | 
Stevens Hotel 

D. S. Eddins, gen. mgr. 

J. T. Collins, gen. sales mgr. 


Cc. L. McCune, dir. of eng. 

W. T. Whalen, asst. sales mgr. 

R. M. W. Shaw, adv. mer. 

P. A. Collins, experimental eng. 

R. E. Griffin, dist. me. 

George Stableford, dealer acct. mgr. 

B. E. Greene, sales prom. mgr. 

E. Q. Murphy, gen. sales Drp. 

E. J. Shassberger, analyzation mgr. 
C. R. Todd, service mgr. 

John Oswald, body eng. 

L. T. Weston, asst. adv. mgr. 

H. A. Trevellyan, Chicago zone mgr. 
Jeen Peters, chassis lecturer. 

J. E. Reeser, chassis lecturer, 

G, H. Bernard, factory mgr. 

L. A, Stewart, prod. mgr. 

E. A. Meyers, controller. 

O. FP. Sepanek, gen. inspector. 

M. P. Vorberg, asst. sales prod. mgr. 


PACKARD MOTOR CAR COMPANY 


Detroit, Mich. 
Space: Col, 25. | 
Edgewater Beach Hotel 
Alvan Macauley, pres. & gen. mer. 
M. A. Cudlip, sec, and vice-pres. 
Milton Tibbetts, vice-pres, & patent 
counsel, 


| WILLYS-KNIGHT 


Lansing, Mich. 
Space: Col. 11. 
Congress Hotel 
W. R. Wilson, vice-pres. 
D. E. Bates, sec.-treas. 
E. G. Poxson, gen. sales mgr. 
Sam. C, Mitchell, domestic sales mgr. 
L. De Liguori, div. sales mgr. 
C. F. Watson, div. sales mgr. 
Frank Morgan, div. sales mgr. 
R. E. Puckett, dist. rep. 
Fred Morgan, dist. rep. 
Lee Moore, mgr. custom dept. 
Milton A. Holmes, mgr. truck sales. 
Don Streeter, service mgr. 
W. G, Eversman, adv. mer. 
Jessie M. Holt, asst. adv. mgr 


Henry J. Koch, Maxon, Inc., adv. counsel. 


W. D. Laurie, Maxon, Inc. 


ROCKNE MOTORS CORPORATION 


Detroit, Mich. 
Space: N. H. 4. 
Palmer House 
Harold S. Vance, pres. 
George M. Graham, vice-pres. 
R. A. Vail, vice-pres. 
R, E. Cole, chief engr. 
P. O. Peterson, treas, & purch. agent. 
F. L. Wiethoff, sales mgr. 


THE STUDEBAKER SALES 
TION OF AMERICA 


South Bend, Ind. 
Space: Col, 22. 


Palmer House and 26th and Michigan Ave. 


C. Pretz, prod. mer. 

J. R. Hughes, chief body engr. 

Ottis Lucas, adv. mgr. 

C H. Wondries, mgr. 
dept. 

J. M. Cleary, sales mgr. 


commercial 


. L. Sage, chief eng. commercial cars. 


FP 

Cc. L. Bockus, gen. prod. mgr. 

R. E. Baus, asst. gen. prod. mgr. 
D. G. Roos, chief eng. 

L. A. Chaminade, exec. eng. 


STUTZ MOTOR CAR COMPANY, INC. . 


Indianapolis, Ind. 
Stevens Hotel 
E. S. Gorrell, pres. 
W. J. Boone, branch mer. 
C. Alfred Campbell, sales mgr. 
W. O. Hopkins, dist. mgr, 


WILLYS-OVERLAND, INC, 


Toledo, Ohio. 
Space: Col. 13. 

Palmer House 
. Miller, pres. 
. Harper, vice-pres. in chg. sales. 
. Gerkens, vice-pres. & treas. 
Baker, chief eng. 
. Sheldon, works mgr. 
. Beardsley, gen. sales mer. 
W. Madison, asst. sales mgr. 
Ward Mohun, asst. sales mer. 
E. Wedekind, Central div. mgr. 
D. Knowles, Western div. mgr. 
W. Geiger, dist. sales mgr. 
G. Goebel, dist. sales mgr. 
. A. Elliot, dist. sales mgr. 
D. Goeke, dist. sales mgr. 
E. Pederson, dist. sales mgr. 
J. S. Teale, dist. sales mgr. 


mB 
PP aty> 


ONErONDZOZsPSm 


J. Morse Watkins, commercial sales div. 


INC.) 


Toledo, Ohio. 
@pace: Col. 13. 


CORPORA- 


car 


(WILLYS OVERLAND, 


| 


Palmer House and Chicago Branch, 
26th and Michigan Ave, 
(See Passenger Cars for reps.) 


STEWART MOTOR CORPORATION 


Buffalo, N. Y. 


Space: 8S. H. 36. 

Stevens Hotel 
T. R. Lippard, pres. 

F. J. Suttner, sales mer. 
E. Reidinger, dist. mgr. 
R. W. Wilson, dist. mgr, 


SHOP EQUIPMENT 


ALEMITE CORPORATION 


Chicago, Til 
Space: Col, 17-18. 


2650 North Crawford 
E. Otis, Jr., vice-pres. 
. Hiter, sales mgr. 
. Ballard, sales rep. 
. Fossum, sales rep. 
. Deering, sales rep. 
. Wilson, sales rep. 


Stevens Hotel 

. Lane, Detroit rep. 

. Engel, Detroit rep. 

2200 South Michigan Ave. 
Hill. 

Perkins. 


Ave. 


>a weirs 
OF ar>> 


rex 
pm ss 


BEAR MANUFACTURING COMPANY 


Rock Island, Ill. 

Space: Col. 20-21. 

Will Dammann, pres. 

H. W. Dammann, sec.-treas. 
H, A. Kridler, rep. 

E. Quekels, sales mgr. 


BRUNNER MANUFACTURING COMPANY 


Utica, N. Y. 

Space: Col. 7 

J. J. Burke, sales mgr. 

Roy O'Keefe, sales rep. 

F. L. Brunner, gen. mgr. and treas. 


CHAMPION PNEUMATIC 
COMPANY 


Chicago, Til 
Space: Col, 3 
8164 South Chicago Ave. 
G. T. Rayfield, pres. 
Schlosser, vice-pres. 
. J. Rayfield, prod. eng. 
P. Summers, dist. mgr, 
. H, Rayfield, sales eng. 
W. Ehrenborgh. 


MACHINERY 


Pmt G 


SIMPLICITY MANUFACTURING CO. 
Port Washington, Wis. 
Space: Col, 5. 
Congress Hotel 
Vv. W. Dentz, sales mgr, 
H. J. Zoern, dist. mgr. 
Fred G. Rauch, dist. mgr. 


SOUTH BEND LATHE WORKS 


South Bend, Ind. 
Space: Col. 22, 
Congress Hotel 
J. J. O’Brien, sec.-treas. 
M. W. O’Brien, pres. 
Sherman Hotel 
R. E. Frushour, sales rep. 
F.C, Erhardt, sales rep. 
R. 8. Young, sales rep. 
541 W. Washington Blvd. 
Harrison Burns, Chicago jobber. 
Oo. B. Burns, Chicago jobber. 
25 
oti 


(Continued on Page 18) 











TE ge rt TE RE eT ERT =e arenes err mene mere enarersvae 





ae ape re gerne 


AUTOMOTIVE DAILY NEWS, SATURDAY, JANUARY 30, 1932 


PURO 





LATOR 


SCORES AGAIN 


REPEATS NEW YORK SUCCESS 
AT CHICAGO SHOW 


Leads all other filters 


by wide 


For the second time this month, the Puro- ~ 


lator Oil Filter is asserting its leadership— 
and in no uncertain tones. 


At the Chicago Automobile Show, the per- 
centage of Purolator - equipped cars is prac- 
tically identical with that of the New York 
Show, where over 70% of all models show- 
ing oil filters were Purolator-protected. 


To those who know the story of Puro- 
lator and of that group of filtration 
engineers on the staff of Motor Improve- 
ments, Inc., this is not surprising. 


The Purolator was the first successful oil 
filter to be used as standard equipment on 
a motor car. And ever since its ingenious 
and unique filter principles were approved 
by automotive engine designers in 1923, 
Purolator has been supplying engine insur- 
ance to foremost manufacturers, saving mil- 
lions of dollars in repairs for car owners. 
It has also furnished a substantial replace- 
ment cartridge and kit installation business 
to garages and service stations. 


Purolator has extended the oil filtration 
service beyond the automotive industry. 
The same staff that developed the Purolator 
for the automobile, has carried it into prac- 
tically every field where force feed lubri- 


margin 


cation is used. Now there are specially 
designed Purolator units for trucks and 
buses, for tractors and airplanes, and for 
Diesel engines of every character. 


Purolator engineers will be glad to discuss 
with you any 
filtration prob- 
lem you may 
have. Address 
inquiries to 
Motor Improve- 
ments, Inc., 
365 Freling- 
huysen Ave., 
Newark, N. J. 


Visit the Purolator 
Oil Filter Exhibit 
at The Chicago 
Show-—Spaces 1 and 
2 in the Balcony 
Coliseum. 


PUROLATOR 


THE OIL FILTER 
LICENSED UNDER SWEETLAND 





PATENTS 









18 








AUTOMOTIVE DAILY NEWS, SATURDAY, JANUARY 30, 1932 


Permanent Addresses 


EXHIBITORS AND THEIR REPRESENTATIVES 





> ’ ; Space. Bendix Aviation Corp. 
Parts, Accessories, Etc. P ain Avietion, Oct 
. V WwW. Kiiesrath, pres. & gen. mgr. 
(Continued from Page 16) F. B. Willis, gon. ealee mer. 
AMERICAN CHAIN CO., INC. R. P. Bresse, chief eng. 
Brid rt, Conn W. E. Babler, dist. sales mgr. 
} ba ae ‘a2 W. I. Drumpelmann, dist. sales mgr. 
Suite 1565, Chicage Daily News Building t 
W. D. Kirkpatrick, dist. mgr. BUELL MFG. COMPANY 
ee i? “ 
MERICAN WOOLEN COMPANY, INC. Space: Col. . 
oe: York, N. ¥ , 2975 Cottage Grove Ave, 
Space’ Col. 51-52. 2 e _—_ vee. 
Cc. A. Dostdyk. . F. Kellev, sales mgr. 
BENDIX AVIATION CORPORATION ae —— COMPANY 
South Bend, Ind. cago, ‘ 
Space: Col. 41-42-43-44-45. Space: = A. a 
Blackstone Hotel i » Menree Se 
Vincent Bendix, pres. John A. Day, mgr. muffler sales, 
W. J. Buettner, treas. R. J. Koehr, mgr. battery sales. 
Charles Marcus, vice-pres. R. B. Koehr, eng.—mufflers. 
W. L. McGrath, vice-pres. H EE. Johnson, sup. battery sales. 


O. A. Spradling, rep. muffler sales. 


M. W. McConkey, counsel. 





























< V. W. Kiiesrath, dir. brake eng. S. C. Mahanay, sales eng. 
H. A. Gossner, sec. 
David Beecroft, N. ¥. office. CONTINENTAL MOTOBS CORPORATION 
. L. Sharlock, dir. of publicity. Detroit, Mich. 
Space: Col. 47-48. 
BENDIX BRAKE COMPANY Stevens Hotel 
South Bend. Ind. W. R_ Angell, pres. 
Space: Bendix Aviation Corp. L. J. Kanitz, gen. sales mgr. 
Blackstone Hotel R. A. Long, asst. gen. sales mgr. 
Vincent Bendix, pres. QO. R. Baird, mgr. auto sales. 
W. J. Buettner, treas. A. Wild, specia' assignments. 
J. P. Mahoney, exec. vice-p. & gen. mgr. Max Schachner, sales rep. 
D. L. Gallup, vice-pres. chg. of eng. A. W. Ray, asst. service mgr. 
Cc. L. White, asst. chief eng. 
D. K. Moore, vena and dir. of sales | CRAWFORD-LEWIS CORPORATION 
A. C. Chambers, sales eng. Detroit. Mich 
F. H. Kroeger, sales eng. - % 
J. R. Bartholomew, sales eng. truck div. Space: re ee Company 
M. M Cunningham, asst. mgr. serv. dept. H. H. Crawford, pres 
H. L. Sharlock, dir. of publicity. _ : 
BITZLER COLOR COMPANY 
ae oo. BRAKE TESTER, INC. (Div.Pittsburgh Piste Glass Co.) 
u en nd. 
; 7 , Detroit, Mich. 
Space: Bendix Aviation Corp. Space: Col}. 32-33. 
Blackstone Hotel Biackstone Hetel 
D. O. Scott, pres. F. W. Judson, dir. of sales 
F. W. Parks, vice-pres. Drake Hotel 
L. L. Smalley, chief eng. W. H. Hogben, sales mgr., automotive 
div 
BENDIX PRODUCTS SALES COMPANY A. J. “Weigand, color eng. 
South Bend, Ind. 
Space: Bendix Aviation Corp. ECLIPSE MACHINE COMPANY 
. — a ee Hotel Elmira, N. Y. 
ran . Willis, sales mgr. 
H. D. Hukill, sales eng. a2¢é I a 
BENDIX STROMBERG CARBURETOR too 
eaten beat, ina M. P. Whitney, * eng. 
3 . mend Aviation C H. C. Bush, sales mgr. 
Paes: SOS SV VEEP. R. W. Keeley, vice-pres. Canadian plant. 
Biackstone Hotel D P. Kearney, eng. 
Vincent Bendix, pres. D 7. Wertz. eng 
W. J. Buettner, Treas. , = . ? 
= & Coane, viee-pees. ELECTRO PRODUCTS COMPANY 
BENDIX - WESTINGHOUSE AUTOMOTIVE| New York, N. Y. 
AIR BRAKE COMPANY Space: Col. 58 
, L. J. Klaff. 
Pittsburgh, Pa. 
Space: ——_ Se eure. FLEET OWNER LIST COMPANY 
acxstone ote 
Vincent Bendix, pres. oar en * ¥. 
S. G. Down, vice-pres. : " Sherman Hotel 
W. J Buettner, treas. Morris R. Machol, prop 
R. M. Heinrichs, gen. mgr. Mrs. Morris R. Machol. 
S Johnson, Jr., chief eng. 
= S — = — mer. THE GABRIEL COMPANY 
; . Johnston, sales prom, mgr. 
; Cleveland, O. 
A. Vance Howe, rep. Space: Col. 49. 
A. C. BLENCKEN COMPANY tam oe 
Chicago, Il. J. H. Shoemaker, vice-pres. & sales mgr. 
Space: Col. a - . L. W. Klein, assist, sales mgr. fe 
. 
=e U Dagens G6 GALVIN MANUFACTURING CORP., 
BRAGG-KLIESRATH CORPORATION Chicago, Il. 
f. South Bend, Ind. Space: Col. Gallery 34. 




















> Congress Hotel 
PASSENGER CARS A. Lagenbacher, sec.-treas. 
CHRYSLER CORPORATION OF CANADA, | FEDERAL MOTOR COMPANY 































LTD. Detroit, Mich. 
Windsor, Stevens Hotel 

M. L, Pulcher, pres. 

Henry Krohn, vice-pres. 

Carl Parker, sup. of branches. 
Rex. F. Glasson, sales prom. mgr. 
John Carr, dist. mer. 
J. 8. Dunwoodie, dist. 


GRAMM MOTORS, INC. 
Delphos, O. 
Palmer House 
R. E. Shrider, sales mgr. 
W. J. Gramm, vice-pres. 


Ontario 


Congress Hotel 
J. D. Mansfield, pres. 
J. C. McGuire, 
Soto Div. 
E. Russel Paige, 
mouth Div. 


sales mgr. Chrysler- De 


Sales mgr. Dodge- Piy- 


mgr. 


DE VAUX-HALL MOTORS CORPORATION 
Grand Rapids, Mich. 


Congress Hotel 
Norman De Vaux, pres. 
Col. Elbert J. Hall, vice-pres. 
George R. Scott, vice-pres. 
R. H. Mulch, gen. sales mgr. 
James Houlihan, adv. counsel. 
George R. Morris, asst. gen. sales mgr. 
F. C. Stowers,qmsst. gen. sales mgr. 
Paul D. Welch, export sales mgr. 
R. Leon Smith, chief eng. 
H. J. Hudson, service mgr. 
Albert Ohland, sales rep. 


& mer. 


THE WHITE COMPANY 


Cleveland, O. 
Drake Hetel 
A. G. Bean, pres. 
George F. Russe}!, vice-pres. & sales mgr. 
H. E. Seanor, vice-pres. 
Stanley P. Seward, adv. mgr. 


Parts, Accessories, Etc. 


A C SPARK PLUG COMPANY 
Flint, 


TRUCKS AND BUSES 


ACME MOTOR TRUCK CORPORATION 
Cadillac, 


Mich 

Blackstone Hotel 
Harlow H. Curtice, pres. 
Wilson 8S. Isherwood, gen sales mgr. 
Jack C. Gray, equipment sales dir. 
C. A. Errickson, sales engr. 


Mich. 
Stevens Hotel 
L. C. Klesner, sales mgr. 


THE AUTOCAR COMPANY 
Ardmore, Pa. 


1716 West Pershing Road 
H. R. Gary, asst. to pres. 
Cc. E. Dwyer, asst. sales mgr. 
J. A. Donnelly, 
R. D. Peo, dist. 
H. L. 


ACHESON OILDAG COMPANY 


Port Huron, Mich. 
2129 South Michigan Ave. 
Thomas P. Hunt, Chicago sales rep. 


ACCURATE PARTS 
Cleveland, O. 


dist. 
mer. 
dist. 


mer. MFG. COMPANY 


White, mgr. Stevens Hotel 


. M. J. Chollet, dist. mgr. Ira Saks, pres. 
CLARK TRUCTRACTOR COMPANY AETNA BALL BEARING MFG. COMPANY 
Battle Creek, Mich. Chicago, Il. 


Stevens Hotel 
R. T Burrowes, pres. 
Ezra W. Clark, vice-pres. 
549 West Washington Bivd. 
dist. 


DUPLEX TRUCK COMPANY 
Lansing, Mich, 


4600 Schubert Ave. 
G. W. Nordstrum, gen. mgr. 
E. K. Zitzewitz, chief engr, 
AIR-MAZE CORPORATION 
Cleveland, O. 
Stevens Hotel 
George M. Walton, vice-pres. 
Walter G. Hcacock, field mgr. 


Walter Nochumson, mer. 








847 West Harrison St. 
P, V. Galvin, pres. 
R. H. Wortmann, gen. sales mgr. 


GEMMER MANUFACTURING COMPANY 
Detroit, Mich. 
Space: Col. 62. 
Stevens Hotel 
E. P. Hammond, pres. 
M. A. Moynihan, sales mgr. 
G. E. Weir, sales eng. 
F. E. Phillips, asst. sales mgr. 


HARWEN PRODUCTS CORPORATION 
New York, N. Y. 
Space: Col. 36. 
Stevens Hotel 
P. O. Stewart. 


HERCULES MOTORS CORPORATION 


Canton, O. 

Space: Col. 70-71. 
Blackstone Hotel 

og Balough, pres. 

D. Latta, sales mgr. 

Walter Radlke. 


HOOF AUTOGLIDER CORPORATION 
Chicago, Il. 
Space: Col. Gallery 28. 
162 North Franklin St. 
H. C. Kepner. 
A. M. Sucksdorf. 
R. H. Post. 


HYDRAULIC BEAKE COMPANY 


Detroit, Mich. 

Space: Bendix Aviation Corp. 
Blackstone Hotel 

Don O. Scott, pres. 

Ww. J. Buettner, first vice-pres. 

Otto C. Lang, 2d vice-pres. & mgr. sales. 


THE IMPERIAL BRASS MANUFACTURING 


COMPANY 
Chicago, Tl. 
Space: Col. 46. 

1200 West Harrison 

C. H. Benson, adv. mgr. 
Willard Leonared. 
Arthur Hallstrom. 
George Petersen. 
Arthur Stockenberg. 
Gus Bluck. 
Harold McNellis. 


LIBBEY-OWENS-FORD GLASS COMPANY 


Toledo, O. 

Space: Col. 60. 

J. D. Biggers, pres. 

G. P. MacNichol, vice-pres. 
Bryan Warman, adv. mgr. 
R. G. Milroy, Detroit rep. 


LORRAINE CORPORATION 
Elgin, I. 
Space: Van Sicklen Corp. 
Congress Hotel 
N. H. Van Sicklen, Jr., pres. 
L. N. Duryea, vice-pres. 
A. J. Vivian, sales mgr. 


LYCOMING MANUFACTURING COMPANY 


Williamsport, Pa. 
Space: Col. 39-40. 
Stevens Hotel 
W. H. Beal, Pres. 
F. M. Bender, vice-pres. 
E. D. Herrick, chief eng. 
John Oehrli, asst. chief eng. 
Cc. FP. Loew, sales eng. 
L. E. Salom, sales eng. 
Z. H. Whiteman, Jr., asst. sales mgr. 


METAL TIRE COVER COMPANY 
Chicago, Il. 
Space: Col. 26. 
714-18 West Monroe St. 
H. F. Leopold, pres. 
N. W. Barton, sales mgr. 


St. 


THE AKRON-SELLE COMPANY 
Akron, O. 
Congress Hotel 


John B. Hower, vice-pres. 
E. W. Hamlin, sec.-treas. 
A, M. Newhouse, Chicago rep. 


ALUMINUM INDUSTRIES, INC. 
Cincinnati, O. 
Stevens Hetel 
W. E. Mclillroy, dir. of dist. 
A. D. Chandler, spec. rep. 


AMERICAN STAMPING COMPANY 
Battle Creek, Mich. 
Blackstone Hotel 
D. P. Ordway, pres. 
THE AMERICAN WELDING & MFG. 
Warren, O. 
Merrison Hotel 
F. H. Meyer, asst. to pres. 


co. 


THE ARCO COMPANY 


Cleveland, O. 
1530 Seuth Halsted ‘St. 
Paul Primm, salesman. 


ARROW HEAD STEEL PRODUCTS CO. 


Minneapolis, Minn. 
616 Seutn Michigan Ave. 

F. C. Bahr, pres. 
F. C. West, sales mgr. 
W. C. Wilson, sales and adv. 
W. E. Wilbert, factory mgr. 
Julio Carrillo, export mgr. 

18 East 25th St. 
F. W. Abele, branch mgr. 


ATLAS DROP FORGE COMPANY 


Lansing, Mich. 

Palmer House 
O. C. Hartig, sec. 
J. J. O'Sullivan, Chicago sales rep. 


AUTOMATIC SIGNAL CORPORATION 
New Haven, Conn, 
Wrigley Building 
. R. Abbott, Jr., Western sales mgr. 
W. E. Deyeung. sales engr. 
H. E. Todd, sales engr. 


AUTOMOTIVE FAN AND BEARING 
Jackson, Mich. 


Stevens Hotel 
EZ. F, Willett, treas. and sales mgr, 


co. 





MOTOR IMPROVEMENTS, INC, 
Newark, N. J. 
1-2. 


Space: Col. 
Stevens Hotel 
J. A. Graham, pres. 
John M. Clarke, sales mer. 
Frank P. Herman, mgr. factory sales. 
L. W. Williams, sales eng. 
H. B. Graham, factory rep. 


OVERHEAD DOOR CORPORATION 
Hartford, Ind. 
Space: Col. 6. 
Drake Hetel 
Forest E. McKee, vice-pres. 


a Heuse 
C. Strait, gen. mgr. 

Seuth Chicago Ave. 
R. M. Beall, director. 


OWEN DYNETO CORPORATION 
Syracuse, N. Y. 
Space: Col. 69. 
Stevens Hotel 
R. M. Owen, pres. 
H. L. Bill, vice-pres. and gen. mgr. 
H, 8. Crawford, sales and service mgr. 


PINES WINTERFRONT COMPANY 


Space: Col. 73. 

1135 North Cicere Ave. 
C. A. Pipenhagen, sec.-treas. 
H. H. Crawford, vies-pres. 
R. T. St. James, sales eng. 
M. 8. Shafer, sales eng. 
EB. F. Aylward, salesman. 
W. Nicholls, salesman. 


PITTSBURGH FPLATE GLASS COMPANY 


Pittsburgh, Pa. 
Space: Col. 32-33. 


Blackstone Hetel 
F. W. Judson, dir. of sales. 
Congress Motel 
Cc. E. Schaefer, salesman. 
c. R. Clark, salesman. 
E. L. Patton, special rep. 


RIESS MANUFACTURING COMPANY 
Dayton, O. 
Space: Col. 50. 
Stevens Hotel 
W. J. Lantz, sales mgr. 
P. M. Rupert, dist. mgr. 
H,. Weller, dist. mgr. 


ROSS GEAR AND TOOL COMPANY 
Lafayette, Ind. 
Space: Col. 13. 
Stevens Hotel 
H. A. Dick, vice-pres. 
J. E. Jarrell, sales eng. 
J. L. Talbott, sales eng. - 


SCINTILLA MAGNETO COMPANY 
Sidney, N. Y. 
Space: Bendix Aviation Corp. 
Blackstone Hotel 
J. C. Ferguson, pres. 
H, Hanni, vice-pres. 


J. H. Mayforth, N. Y. office. 
STEWART WARNER SPEEDOMETER 
CORPORATION 
Chicago, Ill. 
Space: Col. Gallery 9-10-11-12. 


4535 Fullerten Ave. 
LaChance, chairman of board. 
1848 Diversey Boulevard 
Smith, pres. 

Mason, chief engr. 
Callender, brake div 
Rockwell, brake div. 
Evans, brake div. 
. Gandelot, brake div. 
. Wells, brake div. 
; Rooney, brake diy. 
les M. Drenning, brake div. 
rank Drenniny, brake atv. 
E. J. Hartney, sales rep. 
A. R. Johnson, sales rep. 
Cc. J. Maier, sales engr. 
A. Hornstein, salesman. 
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——_NON-EXHIBITORS AND THEIR REPRESENTATIVES 





Charles Hollerith, sec. and gen. mgr. 
A. D. Gardner, chief engr. 


AUTOMOTIVE GEAR WORKS, INC. 
Richmond, Ind. 
Standard Unit Parts Corporation 
J. C. Hamilton, vice-pres. 


AUTOMOTIVE THRUST BEARINGS CORP. 


Chicago, ll. 

2021 South Michigan Ave. 
Frank C. Kip, pres. 
Frank J. Lemper, sales rep. 


BAKER-RAULANG COMPANY 


Cleveland, O. 
Drake Hotel 
E. J. Bartlett, pres. 
E. J. Stahl, vice-pres. and gen. 
William C, Fischer, treas. 
R. H. Sankey, sales mgr. 
F. C. Stier, gen. supt. 
E. T. Pearsons, designer. 
W. T. Martin: mgr. wood and metal 
products division, 


BARNES-GIBSON-RAYMOND, INC. 
Detroit, Mich. 


Bilackstene Hotel 
L. D. Adams, pres. and gen. mgr. 
H. J. Black, sec. and sales mgr, 
FP. P. Zimmerli, chief engr. 


BARNSTEAD STILL AND STERILIZER 


co., INC. 
Boston, Mass. 
Central Scientific Co., Chicago distribtr. 
460 East Obie St. 
Ss. L. Redman. 


mgr. 


P. J. F. BATENBURG CO. 
Racine, Wis. 


Congress Hotel 
P. J. F. Batenburg, pres. 


BATES WOHLERT COMPANY 
Lansing, Mich. 
2129 South Michigan Ave. 


F. A. Carpenter, rep. 
Mr. Hall, salesman 
W. Heath, salesman. 


THE BEALS & SELKIRK TRUNK CO. 
Wyandotte, Mich, e 


Palmer House 
Harry Tucker, pres, 
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Blackstone Hotel 

H. Martin, mgr. Detroit branch, 

2436 South Michigan Ave. 
Kraus, Chicago branch mgr. 
Derdell, asst. r, Chicago branch. 

2638 North Crawford Aye. 
A. Hider, sales mgr. alemite div. 
A. Fine, alemite div. 
Ballard, alemite div. 
Kraus, alemite div. 

Stevens Hotel 

. J. Lane, Detroit mgr. alemite div. 
F. Engel, Detroit rep. alemite div. 


SUNNEN PRODUCTS COMPANY 
St. Louis, Mo. 
Space: Col. 19. 
Commonwealth Hotel 
Ralph Moore, 


TRIPPE MANUFACTURING COMPANY 
Chicago, Ill . 
Space: Col. 37. 
Stevens Hotel 
H. Katz, pres. 
Vv. V. Frost, vice-pres. 
M. V. Kinney, sales mgr. 


UNITY MANUFACTURING COMPANY 
Chicago, Tl 


Space: Col. &. 

Stevens Metel 
Henry R. Gross, pres. 
E. A. Dillon, vice-pres. 
John Mancik, service mgr. 


VAN —oepae CORPORATION 


Elgin, A 
Space: Col 66. 
Congress Hotel 
N. H. Van Sicklen, Jr., pres. 
L. N. Duryea, vice-pres. 
A. J. Vivian, asst. sales mgr. 


wansuawes® & COMPANY 


PN OFOM me 


Chicago. . 
Space: Col. Gallery 59. 

1915 South State St. 
W. A. Scott, gen. mgr. 


M. Kassell, ‘parts mer. 
M. Fleishner, purch. agent. 
H. Horwitz, purch, dept. 


PUBLISHERS 
REPRESENTATIVES 


CHILTON CLASS JOURNAL COMPANY 
Pittsburgh, Pa. 
Space: Col. 4. 
Stevens Hetel 
J. 8. Hildreth, vice-pres. 
N. G. Shidle, dir. editor. 
Athel Denham, editorial rep. 
Palmer House 
Don Blanchard, editor Motor 
Wholesale. 
367 West Adams St. 
Elder, sales rep. Com. Car Journal. 
%. Brauns, sales rep. Motor World 
Wholesale and Auto. ade Journal. 
Cc. W. Evaul, direct Mail and Automobile 
Trade Journal. 
Vv. L. Murphy, rep. circulation dept, 
J. E. Pickrell, rep. circulation dept. 
A. R. Eckel, sales rep. Com. Car Journal. 
John Hoole, sales rep. Auto Industries. 
F. O. Kirkpatrick, sales rep. Motor World. 
Wholesale and Auto. Trade Journal. 
Herbert Hoover, sales rep. directories. 
John C. Hildreth, sales rep. Avto Ind. 


MOTOR 

New York, N. Y. 
Space: Col. 74. 

919 N. Michigam Ave. 
Ray W. Sherman, editor. 
Neal G. Adair, managing editor. 
Jim Dalton, industrial editor. 
H. H. Doering, adv. mgr. 
H. B. Lasher, Chicago rep. 
Cc. R. McHugh, Chicago rep. 
G. W. Harvey, Chicago rep. 


World 


E. 
c. 








Ww. E. Adams, vice-pres. 
J. I. Forsyth, sec. and treas. 


THE BELLEVUE MFG, COMPANY 


Bellevue, 
Stevens Hotel 
J. F. Martin, pres. 


BERG-WINSHIP, INC. 
Utica, N. Y. 
Stevens Hotel 
E. R. Manning, pres. 
A. W. Winship, vice-pres. 
E. L. Rivet, special rep. 


THE BINGHAM STAMPING & TOOL CO. 
Toledo, O 
1560 Monadnock Block 
M. A. Purvin. 
G. H. Emin. 


BIJUR PEBSSCA TING CORPORATION 
Long Island City, 7 
aisraloen Hetel 
Edward H Kocher, treas. and mfg. mgr. 
Stuart H. Caldwell, Detroit rep. 
John F. Diehl, purchasing agt. 
Thomas R. Thomas, chief engr. 


ALBERT meen p SONS, INC. 


New York, ; 
Harrison Hotel 
David Bloch, sec. 


BOHN ALUMINUM & BRASS CORP. 
Detroit, Mich. 
Stevens Hetel 

Harry W. Holt, vice-pres. 
D. E. Anderson, sales engr. 
Terry W. Kuhn, asst. sales mer. 
Emerson Frantz, div. sales mgr. 

. R. Arnold, div. sales mgr. 
O. H. Theleen, dist. sales mgr. 
W. C.. Dickson, salesman. 
J. W. Garrison, salesman. 


BOUND BROOK OIL-LESS BEARING CO. 
Bound Brook, N. J. 
LaSalle Hotel 


W. F. Jennings, pres. 
F. A. Golling, Western sales rep. 


BRADFIELD MOTORS, INC. 


Chicago, Il. 
10 South LaSalle St.—Superior 9541 
H. C. Bradficld, pres. 


(Continued on Page 20) 
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A quarter of a century ago a little group of crafts- 
men conceived the idea of luxurious motor car 
transportation—closed car comfort for everyone, 
the year ‘round. It was a daring thought in those 
eatly days of automobile manufacture. Yet it was 
destined to change the whole course of the motor 


car industry. 
It marked the birth of—Body by Fisher. 


Since then, the fixed purpose of Fisher Body Cor- 
poration has. resulted in progress which has set a 
pace for the entire industry. Innovations have been 
followed closely by improvements—and improve- 
ments have been followed by refinements—in a 


steady match toward perfection. 


It was only natural for the Fisher Body Corporation 
to seek, carly in its existence, an insignia whereby 
its products might be immediately identified by 
everyone. An appropriate symbol of Fisher ideals 
was found in the Napoleonic coach, exemplifying 
the finest artistry of its time. To form the Fisher 
crest, a silhouette of this famous coach was com- 
bined with the identifying phrase—Body by Fisher. 
—Merely three words, but accepted in every land 
as definite assurance of value founded upon quality. 


—Mertely the silhouette of a Napoleonic coach, yet 
instantly recognized today in every corner of the 


civilized world. 


—Merely a device, totally unknown twenty-five 
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yeats ago, but today the buying guide for millions 


of motor car purchasers who seck the ultimate in 


distinguished coachcraft. 


Now this noted mark is being slightly altered, in 
keeping with the grace and beauty of today’s 
Fisher Bodies. In its new background, though 
retaining its familiar, basic idea, it is enhanced in 
beauty, easier to find—and in even closer harmony 
with the distinguished character of the new 
Bodies by Fisher 

The change in the Fisher crest is significant of im- 
portant advances and refinements in these new 
Fisher Bodies. In beauty they surpass all previous 
Fisher accomplishments as a creator of styles. 
Adding to comfort are improved seat construction, 
new roominess, better ventilation and simplified 
seat adjustment. Clear, unobstructed vision has 
been provided for passengers and driver as well, In 
every phase, these new Bodies by Fisher provide 
value so outstanding that you confidently can make 
the new emblem of Body by Fisher your guide in 
the selection of your automobile. 

You will find this new interpretation of Fisher's 
famous crest on every General Motors car— 
Cadillac, La Salle, Buick, Oldsmobile, Pontiac and 
Chevrolet. For General Motors cars are the only cars 
with Body by Fisher. See them on display January 
thirtieth to February sixth, inclusive, at the General 


Motors Grand Showing in the Stevens Hotel 


COQ RP ORATION 


DIVISION OF GENERAL MOTORS 
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Parts, Accessories, Etc. 


(C_atinued from Page 18) 


BRANDENBURG BROTHERS 
Chicago, Ill. 
1112 South Michigan Ave. 
G. G Brandenburg, mgr. 
J. I. Brandenburg. 
G. H. Koons, sales engr. 


W. HERBERT BRETZLAFF 


Detroit, Mich. 
Congress Hotel 
W. Herbert Bretzlaff, sales engr. 


j BRIGGS MFG. COMPANY 


(See also Le Baron-Detroit Company) 
Detroit, Mich. 
Drake Hotel 
H. E. Hund, vice-pres. and gen. mgr. 
O. L. Currier, special rep. 
Ralph Roberts, chief designer. 
W. P. Brown, sales dept. 
A. J. Wettlaufer, sales dept. 
E. E. Lundberg, body engr. 
E. A. Wetzel, asst. body engr. 
J. A. Callahan, mgr. commercial div. 
Prank Kennedy, factory mgr. body div. 


BROWN-LIPE-CHAPIN COMPANY 
Syracuse, N. Y. 
E. F. Papworth, 
C. H. Sterling, chief engr. 

W. M. Evans, asst. sales mgr. 


BUNDY TUBING 
Detroit, Mich 
Stevens Hotel 

M. Rude, asst. gen. mer. 

C. Winger, comptroller. 

. P. Harding, factory mer. 

L. Quarstrom, master mechanic. 
D. Baker, salesman. 


BURD PISTON RING COMPANY 


Rockford, Il. 

Congress Hotel 
F. M. White, pres. 
A. A. Lundgren, vice-pres. 


BURGESS-NORTON MFG. COMPANY 
Geneva, Il. 


gen. mer. 


COMPANY 


OWR>HA 


Stevens Hotel 
H. A. Pierce, sales mgr. 
8S. J. Krug, sales rep. 


Cc. A. &. ENGINEERING 
Detroit, Mich. 
Congress Hotel 
J. H. Armstrong, pres. 
F. D. Tobin, treas. 


COMPANY 


CARLISLE TIRE AND RUBBER COM- 


PANY OF ILLINOIS 


Chicago, Il 
1462 South Michigan Ave. 
E. G. Jacobs, sec. and treas, 


CARTY ELECTRIC AND 
SERVICE, INC. 
Washington, D. C. 

R. M. Sheridan, salesman, 

J. Walker, salesman. 
Roger Symms, salesman, 


CENTRAL AUTO EQUIPMENT COMPANY 


nl 

Stevens Hotel 

Alfred Turner, pres. and gen. mgr. 

Warren B. Turner. vice-pres. 
agent. 


CHALMERS CHEMICAL COMPANY 
Newark, N. J. 
MT, W. G. Lehey, mgr 
FP. A. Grundman salesman. 
W. 8. Grundman, salesman, 
z O. Zoellner, salesman. 
H. C. Kriez, salesman. 


Springfield, 


. A. Haacke, salesman. 


CHAMPION MACHINE AND FORGING CO. 


Cleveland, O. 

Blackstone Hotel 
J. F. Connelly, vice-pres. and gen. mgr. 
F. W. Suhr, salesman. 


CHASSIS LUBRICATING COMPANY 


Rahway, N. J. 

Stevens Hotel 
Cornelius T. Hyers, sec. 
Frank T. Zollinger, treas. 


CHICAGO ELECTRIC MFG. COMPANY 
Chicago, Il. 
2801 South Halsted St. 
E. 8S. Preston, pres. 
G. G. Meade, vice-pres. 
Al. Smith, vice-pres. 


CHICAGO RIVET AND MACHINE CO. 


Cicero Post Office, Chicago, Ill, 
1830 South 54th Ave. 

J. A. Morrissey, pres. 

V. A. Scully, vice-pres. 

H. J. Tonn, vice-pres. and chief engr. 

M. F. McManus, vice-pres. 

E. J. Morrissey, see. 

E. P. O'Malley, Jr.. treas. 

A. J. Dunsmore, asst. engr. 

J. H. Connor, asst. vice-pres, 


THE CHICAGO SCREW COMPANY 
Chicago, Ill. 
Stevens Hotel 
W. J. Finn, vice-pres. and gen mgr. 
G. E. Snyder, asst. sales mgr. 
M. B. Kroh, Detroit rep. 


CHRYSLER MOTOR PARTS CORP. 


Highland Park, Mich 

J. L. Kenyon, vice-pres. and gen. mer. 
W. H. Kilpatrick, vice-pres. and op, mgr. 
H. R. Matheny, mgr. parts plants. 

N. I. Parley, merchandising mgr, 

Ray McNamara, parts engr. 


CINCH MFG. CORPORATION 
Chicago, Il. 
Stevens Hotel 
‘ W. G. Roby, gen. mer. 
J. J. Steffen, asst. gen. 


and sales mgr. 



















mgr. 







CLARK EQUIPMENT COMPANY 


Buchanan, Mich. 

Stevens Hotel 
E. C. Mogford, vice-pres. 
E. B. Ross, vice-pres 
C. A. Kiefer, sales engr. 


THE CLEVELAND WORSTED 
Cleveland, O, 










ARMATURE 


and purch. 


MILLS CO. 






— — 
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NON-EXHIBITORS AND THEIR REPRESENTATIVES 


Congress Hotel 
W. J. Hill, asst. mgr. 


CLEVELAND PNEUMATIC TOOL 


Cleveland, Ohio. 
Harrison Hotel 
H. A. Lantz, Western field rep. 


COLLINS & AIKMAN CORPORATION 


New York, N. Y. 

222 North Bank Drive 
J. Weemhoff, sales mgr. 
K. F. Hesley. 


THE COLUMBIA AXLE COMPANY 
Cleveland, O. 
Stevens Hotel 
E. H. Parkhurst, pres. 
R. E. Fries, vice-pres. 
George W. Harper, chief engr. 


THE COLUMBUS BOLT WORKS CO, 

Columbus, O. 
Palmer House 

J. R. Poste, pres. 
Beale E. Poste, 
H. A. Mason, sec. 
J. L. Hoffman, sales dept. 
Robert Rex, sales dept. 
R. C. Barron, sales dept. 


COLUMBUS McKINNON CHAIN CORP. 


Tonawanda, N. Y. 
Stevens Hotel 
R. E. Gerspacher, sales mgr. 
910 Blum Building 
F. T. Benjamin, dist. mer. 
A. Johnson, rep. 


co. 


vice-pres. 


THE CORCORAN-BROWN LAMP CO. 


Cincinnati, O. 
Sherman Hotel 
G. P. Doll, pres. 


COTEX CORPORATION 


Newark, N. J. 

Palmer House 
I. R. Blackburn, vice-pres. 
QO. E Fried, asst. sales mgr. 


COVERT GEAR AND MFG. CORP. 


Lockport, N. Y. 
Morrison Hotel 
A. A. Gloetzner, pres. and gen. 
F. E. Radigan, vice-pres. 
Cc. H. Elser, chief engr. 


mer. 


CRAVEROILER COMPANY OF AMERICA 


Philadelphia, Pa. 

Stevens Hotel 
N. R. Norman, vice-pres. and gen. 
W. C. Gallagher, sales mgr. 


CROWE NAME PLATE AND MFG. CO. 
Chicago, Ill. 
1749 Grace St, 
W. W. Barry, vice-pres. 
Winslow Goodwin, sales engr. 
E. C. Coolidge, pres. 


THE DALL MOTOR PARTS COMPANY 


Cleveland, O 
Stevens 
L. A. Dall, pres. 
S. J. Krug, sales rep. 
A. M. Morgan, Sales rep. 


Rotel 


THE DAYTON WIRE WHEEL COMPANY 


Dayton, O. 
Stevens Hotel 
A. N. Wilcox, pres. 


L. H. Rogge, vice-pres. 


DEFIANCE SPARK PLUGS, INC. 


Toledo, O. 
333 North Michigan Ave. 

L. L. Siegfried, vice-pres. and sales mgr. 

James G. Dailey, chief engr. 

Earl A. Keeler, research engr. 

Rex J. L. Dutterer, engr. of tests. 

C. R. Kellogg, central region mgr. 

R. F. Markey, asst. 


DELCO APPLIANCE CORPORATION 


DELCO PRODUCTS 


wm, F, 

Congress Hotel 

J. C. Halbleib, director of sales. 
G. A. Johnson, service mgr. 

E. C. Kehoe, service engr. 

Otto Groebli, service rep. 

R. G, Stuntz, service rep 

8. M. Bullard, direczor of sales. 


CORPORATION 


Rochester, 


Dayton, O. 

Stevens Hotel 
Cc. V. Williams, asst. sales mer. 
F. G. Carpenter, sales engr, 


E. D. Madden, service mgr. 


DELCO-REMY CORPORATION 


THE DELPHOS 


DELTA 


A. 


Anderson, Ind. 
Congress Hotel 
F. C. Kroeger, pres. and gen. 
O. Lee Harrison, sales mgr. 
A. G. Phelps, asst. sales mgr. 
F. H. Prescott, chief engr. 
H. D. Dawson, engr. 
W. M. Hunter, salesman. 
J. T. Boswell, salesman. 
W. H. Mooney, salesman, 
P. E. Bardsley, salesman, 
A. E. Carson, salesman. 


BENDING COMPANY 


mer. 


Delphos, O. 
Stevens Hotel 


H. S. McLeod, pres. 


ELECTRIC COMPANY 
Marion, Ind. 

Palmer House 
W. B. Stephenson, pres. 


AARON DE ROY MOTOR CAR COMPANY 


Detroit, Mich. 

Aaron De Roy, pres. 

Jack Stone, vice-pres. and gen. mgr, 
W. A. Mortensen, treas. 

W. F. Pennock, service supt, 


J. DETLAFF COMPANY 
Detroit, Mich. 

LaSalle Hotel 
A. J. Detlaff, pres. 
Harry C Foe, chief engr. 
Harry Detlaff, purchasing agt. 


DETROIT GEAR AND MACHINE CO. 


Wetroit, Mich. 
Stevens Hotel 
H. E. Blood, pres. 
H. H. Whittingham, sales mgr. 
H.’ Morley, quality mgr. 





mgr. 


central region mgr. 








THE GLOBE MACHINE & STAMPING CO. 


Cleveland, O. 

Congress Hotel 
W. F. Edwards, natl. sales rep. 
B. G. Krause, dir, of sales. 


GLOBE STEEL TUBES COMPANY 
Chicago, Il. 


Stevens Hotel 
E. Robert Carter, vsce-pres. 
39 South Clinton St. 
Charles L. Drake, sales engr. 





DETROIT METAL SPECIALTY CORP. 


Detroit, Mich. 
Stevens Hotel 
George C. Knight, sales mgr. 


DETROIT SEAMLESS STEEL TUBES CO. 


Detroit, Mich. 
Blackstone Hotel 







FEDERAL BEARINGS COMPANY, INC. 


Poughkeepsie, N. Y. 
Drake Hotel 






C. H. Hobbs, pres. and gen. mgr. H. A. Schatz, treas. Stevens Hotel 
Stevens Hotel Edward Petersen, Chicago rep. J. W. Floto, vice-pres. 

S. H. Worrell, gen. sales mgr. P. A Glass, Detroit rep. A. A. Loeffler, mgr. of sales. 

K. L. Clark. detrolined rep. 





GLYCERINE PRODUCERS ASSOCIATION 
New York, N. Y. 
Palmer House 
R. C. Edlund, mgr. 
A. P. Federline, asst. mgr. 





332 South Michigan Ave. 
L. R. Phillips, Chicago dist. sales mgr. 


DISCOUNT SERVICE CORPORATION 


Detroit, Mich. 
Blackstone Hotel 
W. B. Standley, pres. 


DITTMER GEAR AND MFG. CORP. 
Lockport, N. Y. 
Stevens Hotel 
A. H. Dittmer, pres. 


THE DOLE VALVE COMPANY 

Chicago, Ill. 
Blackstone Hotel 

John L. Dole, sec. 
Gay Hall, Detroit, rep. 
Willard L. Morrison, rep. 
Stuart G. Phillips, adv. mgr. 
Thomas B:; Chace, rep, 
Robert M. Ellis, rep. 
Paul L. Ross, sales rep. 


FEDERAL PRESSED STEEL CORP. 
Milwaukee, Wis. 
Congress Hotel 
George F. Markham, pres. 
F. C. Burnett, sales mgr. acces. div.. 
J. G. Cowling, vice-pres. and sales mgr. 
¥. D. Hansen, gen. mer. 


FERRO STAMPING AND MFG. COMPANY 
Detroit, Mich. 
Drake Hotel 
W. C. Devereaux, pres. 
FIRESTONE TIRE AND RUBBER CO. 
Akron, O. 










EDWARD W. GRIFFITH SALES ENGI- 
NEERING COMPANY 


Detroit, a 
E. W. (Eddie) 


HAARTZ AUTO FABRIC COMPANY 


Watertown, Mass, 

Drake Hotel 
John C. Haartz, pres. and treas, 
E. G. Krentler, Detroit rep. 







tevens Hotel 
Griffitn, owner, 








Congress Hotel 

J. R. Jackson, vice-pres. 

J. F. Cast, mfrs. sales mgr. 
H. M. Taylor, mfrs. rep. 
N. B. Stevens, mfrs. rep. 
C. A. Jessup, mfrs. rep. 
W. A. Baker, vice-pres. 

Products Company. 
W. 8S. Brink, Firestone Steel Products 








HAARTZ MASON GROWER COMPANY 


Watertown, Mass. 
Drake Motel 
J. C. Haartz, pres. 






Firestone Steel 











ALEXANDER HAMILTON GLASS _IN- 
! AM MPANY, INC. Company. = 
ae ae —— C. Morr, sales mgr. Firestone Steel Prod- STRUMENT COMPANY 
1ea8. 5S . i A ucts Company. Conshocken, Pa. 
58 South Michigan Ave. Stevens Hotel 
e. oS J. A. FISCHER COMPANY, INC. Alexander G. Hamilton, sales mgr. 
J. Levenberg, salesman. New York, N. Y. HAMILTON-WADE COMPANY 
Brockton, Mass. 
Stevens Hotel 
A. Hamilton, pres. and treas. 
icago rLot e irec ory F, A. Fisher, dir. auto trim. div. 
AUTOMOTIVE PRODUOTS, 


HAMPDEN 
——— INC. 





Springfield, Mass. 














ATLANTIC, 324 S. Clark Street........ ceasiehesent extax WAB ash 2646 Louis Laven, pres. 

AUDITORIUM, 430 S. Michigan Avenue..........++-- .HAR rison 5000 J. H. Schwartz, sales and adv. mgr. 

BISMARCK, 175 W. Randolph Street..... seseeeeeeees+-CEN tral 0123 || pancock MFG. COzPANY 

BLACKSTONE, 636 S. Michigan AUGMEO...coccocesee Sl rison 4300 Jackson, Mich. 

BOARD OF TRADE, 321 S. La Salle Street...........HAR rison 3964 ie ie ieee Stevens Motel 

BREVOORT, 120 W. Madison peng TR Seite SRA er = R. w: Hancock, _sales — 
THLETIC ASS’N, 12 S. Michigan Ave...... ra . Marple, chief engr. 

oaraae CLUB, 404 S. Michigan Avenue............ HAR rison 1825 F. W. Boynton, salesman. 

CONGRESS, Michigan Avenue at Congress Street..... HAR rison 3800 || HARBICK LOCK AND MFG. COMPANY 

DRAKE, Lake Shore Drive and Michigan Avenue...... SUP erior 2200 sane tte ee Hotel 

FORT DEARBORN, 125 W. Van aan Birect. .. 6.00. a - ae Thomas A. Harbick, pres. 

ACE, 15 W. Jackson Boulevard..............-+++:: as arry J. Sherman, sales mgr. 
GREAT NORTHERN, 237 S. Dearborn Street......... HAR rison 7900 Bert J. Steelman, salesman. 
HARRISON, Harrison Street and Wabash Avenue..... HAR rison 9121 || HARRISON RADIATUR CORPORATION 
HARVARD-YALE-PRINCETON CLUB, 321 Plymouth Lockport, B.S sin anaes 

CE on cccdudecwee dd obossetheceesnsdesbeceapecnaues HAR rison 1525 Louis J. Schneider, sales mgr. 
ILLINOIS ATHLETIC CLUB, 112 S. Michigan Ave....RAN dolph 0510 







HAYES BODY CORPORATION 















LAKE SHORE ATHLETIC CLUB, 850 Lake Shore Dr. . WHI tehall 4850 acts tenis. aes 
LA SALLE, La Salle and Madison Streets............. FRA nklin 0700 ” ee wanes 
MAJESTIC, 29 Quincy Street...........ccccceccecceees HAR rison 3200 W. Ww. Hoagland, pres. 
MEDINAH ATHLETIC CLUB, 505 N. ohne Ave. — — = Tectia “Tepaknstiae, ast dir. 
MORRISON, Madison and Clark Streets.............. nklin 
PALMER, HOUSE, 15 E. Monroe Street..............RAN dolph 7500 yo COMPANY 
PLANTERS, 17 N. Clark Street....... ; Dee dolph 4800 the 
SHERMAN, Randolph and Clark Streets.............FRAnklin 2100 one, W. Menas pees. ae 
STEVENS, Michigan Avenue, 7th to 8th Street......... WAB ash 4400 CW. France nest. trons. and pureh. 
UNION LEAGUE CLUB, 69 W. Jackson Boulevard....HAR rison 7800 a cial tele Soa 
UNIVERSITY CLUB, 76 E. Monroe Street........... RAN dolph 2840 Henry Van Deest, prod. mer. 
Fred Kempert, service mer. 





D. TF. 


THE HINSON MFG. COMPANY 
Waterloo, Ia. 
Stevens Hotel 
Pond J. Herzberg, vice.-pres. and dir. of 
sales. 


JOHN C. HOOF COMPANY 
Chicago, Ill. 
162 North Franklin St. 
J. C. Hoof, pres. 
A. C. Hoof. vice-pres. 
H. C. Kepner, sales mgr. 


HOUDAILLE-HERSHEY CORPORATION 


Chicago, Il. 
Blackstone Hotel 
Claire L. Barnes, pres. 


Warner. 








Stevens Hotel 
Nat E. Golden, vice-pres. 


FLEETWOOD BODY CORPORATION 
Detroit, Mich. 
Stevens Hotel 
Ernst Schebera, pres. and gen. 
Robert Jones, asst. to pres. 
James D. Trehy, sales dept. 


THE FLEX-O-TUBE COMPANY 


Detroit, Mich 
Morrison Hotel 
J. L. Ward, sales mgr. 


W. D. FOREMAN 


Chicago, Ill. 
5353 State St. 


M. Ginsburg, salesman. 
W. J. Denning, adv. mgr. 


W. H. DUNCAN COMPANY, INC. 


New York, N. Y. 
Palmer House 
A. J. White, vice-pres. 







mgr. 







EASTERN AUTOMOTIVE PARTS TER- 
MINAL ' 





Jersey City, N. J. 
Stevens Hotel 
Ralph Rognon, pres. 


E. I. DU PONT DE NEMOURS & CO., INC. 


Detroit, Mich. 
(Fabrikoid Division, Newburgh, N. Y.) 










T 
J. Henry out men. , ~ sales, W. D. Foreman, owner. — ._ ee Wiese ae 
fabrikoid division. D. Rosenbach, gen. sales mer. Geor e Vv Foy, vice-pres. 






E. J. Richards, engr. and factory mgr. 
M. Schrepferman, credit mgr. 


THE FORMICA INSULATION COMPANY 


Cincinnati, O. 
9 South Clinton St. 
G. 8. Montfort, salesman. 


Charles Getler, 


HOUDE ENGINEERING CORPORATION 
Buffalo, N. Y. 
Houdaille- Hershey Corporation 
2300 Palmolive Bldg. 
Fred. L. Flanders, pres. 





vice-pres. 
E. M. G. MANUFACTURING CO., INC. 
Ethridge, Tenn. 

Blackstone Hotel 


H. N. Melers, mgr. 
EISEMANN MAGNETO CORPORATION 













Ralph F. Peo, vice-pres. and gen. mgr. 
oe xore ons a Michi Ave FOX COMPANY E. E. Valance, service mgr. s 
ow ogee Ave. Cincinnati, O. Cc. F. Lautz, chief engr. 


. Kennedy, gen. sales. mgr, . BE. En land, research engr. 


. E. Perkins, sales engr. 
A. H. Smith, sales engr. 
c. S. Burns, sales engr. 


HYATT ROLLER BEARING COMPANY 


Blackstone Hotel 
Leonard J. Fox, pres 
Milford G. Fox, vice-pres. 
Earl J. Cosgrave, Detroit sales. 


FRANK FOUNDRIES 


E 
S. Stanley, dist. mgr. 

W. Edwards, dist. mgr. 

B. Woodford, asst. sales mgr. 
V. Wills, asst. sales mgr. 


ROMOH 





THE ELECTRIC STORAGE BATTERY CO. CORPORATION 





F Newark, N. J., and Detroit, Mich. 
Philadelphia, Pa. Moline, Til. _ Stevens Hotel 
Palmer House Stevens Hotel H. J. Forsythe, pres. and gen. mgr. 
G. A. Atkin, Western dist. mgr. A. E. Hageboeck, pres. H. O. K. Meister, asst. gen. mgr. 
T. Milton, Chicago branch mgr. H. K. Porter, gen. sales mgr. 






FRUEHAUF TRAILER COMPANY 
Detroit, Mich. 
Stevens Hotel 
G. ¥. Chamberlin, vice-pres. and charge 
sales. 
Cc. L. Schneider, mgr. Chicago branch. 


GEAR GRINDING MACHINE COMPANY 


Detroit, Mich. 
Stevens Hotel 
N. C. Banks, pres. 


F. E. Booth. mgr. motor bearing div. 
H. L. Watson, sales engr. 

Otto W. Young, chief engr. 

H. L. Corbet, engr. motor div. 

H. M. Carroll, adv. mgr. 

Cc. W. Kalchthaler, sales engr. 

V. A. McKechnie, sales engr. 

J. D. Roach, sales engr. 


INTERSTATE DROP FORGE COMPANY 
Milwaukee, Wis. 
Stevens Hotel 
C. E. Stone, pres. 


saMserows. gietas. EQUIPMENT COM- 
Jamestown, N. Y. 
Congress Hotel 
O. A. Lenna, pres. and 
G. A. Lawson, sec. an 
F. L. Foster, sales engr. 


(Continued on Page 22) 


J. W. Tierney, Chicago branch engr. 
L. E. Lighton, mgr. auto mfrs. sales. 


ERIE MALLEABLE IRON COMPANY 
Erie, Pa. 









Morrison Hotel 
B. H. Scott, sales mgr. 


ETCHING COMPANY OF AMERICA 
Chicago, Ill. 
Lake Shore Athletic Club 
L. W. Owens, sec.-treas. 
Cc. M. Owens, pres. 


ETHYL GASOLINE CORPORATION 
New York, N. Y. 
Stevens Hotel 
J. C. Taylor, gen. sales mgr. 
E. A. Walter, asst. sales mgr. 








A. D. GEISSLER COMPANY 


Detroit, Mich. 
Union Club 
A. D. Geissler, pres. 








GENERAL LEATHER COMPANY 


Newark, N. J. 


THE FAFNIR BEARING COMPANY ee el 


New Britain, Conn. J. N. Spiro, sales mgr. 





treas. 
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are standard on 


CHRYSLER 


DE SOTO 
DODGE 
GRAHAM 
AUBURN 


«.. and other makers have 
adopted and will shortly announce 


the use of 


CENTRIFUSE Drums 


on their 1932 models 


The Most Important Brake Development 
Since the Introduction of 4-Wheel Brakes. 
Brakes That Remain Safe and Dependable 


More than 5 Times Longer 





The story of CENTRIFUSE Brake Drums, 

of current interest to manufacturers, engineers, 

jobbers, dealers, service station and repair men, 

is told in a booklet just published. A copy will 
be mailed on request 


“MOTOR 


TRIF 


Brake Drums 


WHEEL 


Automobile manufacturers, engineers, 
dealers, salesmen, and the owners of free- 
wheeling cars—all agree that a new type 
of braking power, safety and depend- 
ability is needed to balance the faster, 
more powerful cars and the different, more 


exacting driving standards of today. 


Brakes that lose their grip on long hills, 
or call for frequent lining renewal and ser- 
vice attention are out of date, bothersome, 


expensive, dangerous to life and limb. 


Engineers of Chrysler, DeSoto, Dodge, 
Graham, Auburn—after testing every 


available type of one-piece brake drum, 
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find the solution of their braking prob- 
lems in the adoption of CENTRIFUSE 


Drums as 1932 standard equipment. 


CENTRIFUSE Brake Drums are of 
unique construction—built up, tailor-made 
of three elements—a steel foundation ring, 
a “centrifused” non-scoring iron braking 


surface, and a joined steel back. 


This unique built-up construction permits 
the manufacture of CENTRIFUSE Brake 
Drums to an almost infinite variety of 
specifications, and makes the adjustment- 
free service life of Centrifuse-equipped 
brakes More Than 5 Times Longer! 


Manufacturers of Demountable Wood, Steel and Wire Wheels ... Forged Spoksteel Truck Wheels . . . Stampings 
Sole Producers of CENTRIFUSE Brake Drums 


CORPORATION... . Lansing, Michigae 
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JAEGER WATCH COMPANY, INC. 
New York, N. Y. 
Blackstone Hotel 
Edgar L. Vail. 


JAY MANUFACTURING COMPANY 
Chicago, Ill. 
17 East 24th St. 
D. Ross Fraser, pres. 
R. D. Gates, vice-pres. 
L. R. Wilkinson, research engr. 


JONES & LAUGHLIN STEEL CORP. 
Pittsburgh, Pa. 
Blackstone Hotel 
W. M. Todd, gen. sales mgr. 


J. B. JUDKINS COMPANY 
Merrimac, Mass. 
Drake Hotel 
John B. Judkins, pres. 
R. C. Getsinger, sales. 
Cc. L. Fox, sales. 


THE K-D LAMP COMPANY 
Cincinnati, O. 
Cumberland Hotel 
C. A. Bissonette, sales rep. 


K-O MFG. CORPORATION 
Cincinnati, O. 
Stevens Hotel 
P. J. Cannon, pres. 


KARI-KEEN-GABRIEL 
(See Gabriel Company) 
Sioux City, Ia. 
Stevens Rotel 
George H. Ralls. 
J. H. Shoemaker. 
L. W. Klein. 


KAY-BRUNNER STEEL PRODUCTS, INC. 
Philadelphia, Pa. 
Morrison Hotel 
H. D. Kadz, sales mgr. 
5510 West 6ith St. 
8. C. Swanson, salesman. 


KILLARK ELECTRIC MFG. COMPANY 
St. Louis, Mo. 
1408 South Michigan Ave. 
George W. Marquardt, rep. 


KLAXON COMPANY (Div. 
Corp.) 
Anderson, Ind. 
Congress Hotel 
F. C. Kroeger, pres. and gen. mgr, 
A. G. Phelps, sales mgr. 


LACKAWANNA LEATHER COMPANY 
Hackettstown, N. J. 
705 South Dearborn St. 
Frank Kennedy, salesman. 


LE BARON-DETROIT COMPANY 
(Diy. Briggs Mfg. Co.) 
Mich. 

Drake Hotel 
Ralph Roberts, vice-pres. 
N. H. Manning, gen. mgr. 
oO. L. Currier, —— rep. 
John Votypka, body engr. 


THE LEECZ-NEVILLE COMPANY 
Cleveland, O. 
Palmer House 
B. M. Leece, pres. 
George S. Cole, sec. and gen. mgr. 
Arthur A. Skinner, gen. sales mgr, 
P. K. Bremser, service mgr. 


LIBERTY FOUNDRIES COMPANY 
Rockford, Ill. 
Congress Hotel 
F,. M. White, pres. 
A. A. Lundgren, vice-pres. 


LIGGETT SPRING AND AXLE COMPANY 
Monongahela, Pa. 
605 North Michigan Ave. 
A. A. Adams, dist. sales mgr, 


LIMOUSINE BODY COMPANY 

Kalamazoo, Mich. 
Palmer House 

J. D. Bobb, pres. and gen. mgr. 
J. D. Bobb, Jr., production 
Stanley Meuton, engr. 
Jack Cutter, supt. 
H. Van Sweringen, 


LION CHAIN COMPANY 


Chicago, Ill. 

Congress Hotel 
John D. Carmody, pres. 
L. b; Rosene, asst. sales mgr. 


LITTLE GIANT PRODUCTS, INC, 


Peoria, Il. 
Walter J. Becker, vice-pres. 


THE LOGAN GEAR COMPANY 


Toledo, O 
Stevens Hotel 
J. B. Nordholt, pres. 


LONG MFG. COMPANY 
Detroit, Mich. 
Congress Hotel 
J. L. Dryden, pres. 
L. J. Loranger, sales mgr. 
z. £E. ee engr. counsel. 
J. G. Donaldson, asst. sales mgr. 
FP. St. John, sales rep. 


LYON COVER COMPANY 
(Diy. Houdaille-Hershey Corp.) 
Detroit, Mich. 
Blackstone Hotel 
Fred L. Flanders, pres. 
Charles Getler, vice-pres. 
George V. Foy, vice-pres. 
J. C. Kelly, sales rep. 


McGILL MFG. COMPANY 
Valparaiso, Ind. 
2100 Builders’ Building—State 5033 
W. E. Brownell, sec. and gen. mgr. 
, Robinson, vice-pres. in charge eng 
A. G. Peuquet, Chicago branch mgr. 


McINERNEY SPRING & WIRE COMPANY 
Grand Rapids, Mich. 
Palmer Heuse 
J. L. McInerney, pres. 


McKANE-LINS COMPANY 
Milwaukee, Wis. 
Cc. J. Lins, pres. 
Emil Zavitowsky, supt, 
F. H. Ritter, mgr, 


Detroit, 


purchasing. 


Delco-Remy 


Permanent Addresses 


NON-EXHIBITORS AND THEIR REPRESENTATIVES 


McKEE GLASS COMPANY 


Jeanette, Pa. 
Merchandise Mart—Room 1568 
Kelly & Reasner. 


THE M & M COMPANY 
Cleveland, O. 
Stevens Hotel 
J. C. McLean, pres. 
A. J. Wisneski, purchasing agt. 


MANHATTAN INSULATED WIRE CO. 
Chicago, Ill. 
Brevoort Hotel 
Howard K. Ford, mgr. 


MARLIN-ROCKWELL CORPORATION 


Jamestown, N. Y. 

Stevens Hotel 
H. A. Johnston, sales mgr. 
G. C. Warner, sales rep. 
L. A. Cummings, chief engr. 


MARSHALL ASBETOS CORPORATION 


Troy, N. Y. 

Stevens Hotel 
Furber M. Marshall, pres. 
Clayton W. Butterfield, sales mgr. 
N. W. Nelson, factory mgr. 


THE METZGER WELDING COMPANY 


Cincinnati, O. 
George Koehler, Jr., pres. 
Robert W. Meyer, gen. supt. 


MICHIGAN MUTUAL LIABILITY CO. 
Detroit, Mich. 


American Mutual Alliance, 
230 North Michigan Ave, 


Clarence Hatch, vice-pres. 
P. W. A. Fitzsimmons, pres. & gen mgr. 


MONROE ACME COMPANY 
Chicago, Ill. 
2106-08-10 South Kedzie Ave. 
B. M. Hearne, pres. and mgr. 
Maurice Ashley, rep. 
Charles Davis, rep. 


MONROE AUTO EQUIPMENT COMPANY 


Monroe, Mich. 

Cc. 8. McIntyre, pres. and gen. mgr. 
B. D. McIntyre, sec. and sales mgr. 
W. D. McIntyre, service mgr. 


MOTO METER GAUGE & EQUIP. CORP. 
Toledo, O. 
Stevens Hotel 


R. G. Martin, pres. 
Cc. M. Adams, vice-pres. 


MOTOR WHEEL CORPORATION 
Lansing, Mich. 
Stevens Hotel 
H. F. Harper, pres. 
Cc. C. Carlton, sec. 
J. B. Siegfried, vice-pres. in charge sales. 


MOTORS METAL MFG. COMPANY 


Detroit, Mich. 
Stevens Hotel 
George D. Shanahan, vice-pres. and gen. 
mgr. 
Ferris B. Fick, gen. sales mgr. 
Earl W. Northrup, body engr. 


MUNCIE PRODUCTS DIVISION 
(General Motors Corp.) 
Muncie, Ind 
Blackstone Hotel 
John G. Wood, gen. mgr. 
Charles D. McCall, sales mgr. 
Perry Tenney, chief engr. 
Fred Cederleaf, factory mer. 
K. L. Plasterer, asst. to gen. mgr. 


NATIONAL AUTOMOTIVE FIBRES, INC. 


Detroit, Mich. 

Congress Hotel 
J. R. Millar, treas. 
A. S. Mitchell. 


THE NATIONAL COPPER & SMELTING 
COMPANY 
Cleveland, O. 
Stevens Hotel 
Homer B. Smith, pres. 


NATIONAL ELECTRIC PRODUCTS CORP. 


Pittsburgh, Pa. 

J. A. Bennett & Co., Jackson Blvd, 
F, G. Felix, mgr. ind. dept, 

R. C. Bennett, vice-pres. 

E. M. Nelson 


THE NEW DEPARTURE MFG. COMPANY 


Bristol, Conn. 

Congress Hotel 
George W. Fowler, mgr. Chicago office. 
L. G. Sigourney, sec. and sales mgr, 
F. W. Marschner, Western sales mgr. 
George Hoyt, sales engr. 
Cc. N House, sales engr. 
C. H. Allen, sales engr. 
B. C. Street, sales engr. 


NEW HAVEN CLOCK COMPANY 


New Haven, Conn. 
Stevens Hotel 
D. C. Kelliher, sales mgr. auto clock div. 


NEW PROCESS GEAR COMPANY 


Syracuse, N. Y. 

A. A. Henninger, pres. 

L. Dodge, vice-pres. and chief engr. 
R. Steyer, sec.-treas. 

. S. Thurner, sales mgr. 

. L. Collins, sales engr. 

. A. Searle, engr. 

. A. Schultze, engr. 


NEW YORK LUBRICATING OIL CO. 
New York, N. Y. 
Congress Hotel 
J. J. London, vice-pres. 
1530 South Halsted St.—Canal 5700 
R. D. Gilbert, mgr. Chicago branch. 


NORMA-HOFFMANN BEARINGS CORP. 


Stamford, Conn. 
Stevens Hotel 

+ M. Nones, pres. 

P. Wilson, vice-pres, 
. J. Ritter, asst. sec. 

R. Bott, engr. mgr. 
E. Batesole, asst. engr. mgr. 
W. Hedler, mgr. distributor sales. 
- B. Hawxhurst, Detroit mgr. 

J. Harley, Chicago dist. mgr. 

E. Hecker, Cleveland dist. mgr. 
D. Kilham, Cincinnati dist mgr. 
H, Wallace, sales engr. 


mOSROR 


KaboROs 


eens 


T. M. Kaino, sales engr. 
D. W. Robinson, sales engr. 


“NORTH EAST” 
(See Delco Appliance Corp.) 


THE NORWALK AUTO PARTS COMPANY 


Norwalk, O 
717 Engineering Building 
I. L. Stayart, dir. of sales. 


NORTH & JUDD MFG. COMPANY 
New Britain, Conn. 
T. C. DeLoach, sales mgr. 
Cc. W. Troop, sales mgr. 


THE OTWELL COMPANY 
Detroit, Mich. 
Stevens Hotel 


W. A. Otwell, vice-pres. 
J. G. Clemmons, sales mgr. 


PAF MFG. COMPANY, INC, 
Greenville, Ill. 
Congress Hotel 
V. H. Greffoz, pres. 


PENN RIVET CORPORATION 
Philadelphia, Pa. 
Care of L. B. MeVicker, 

719 West Monroe St. 
Henderson Smith, vice-pres, 
J. A. Barnett, sales mgr. 
Edward B. Packard, rep. 
M. Fisher, rep. 


PERFEX CORPORATION 


Milwaukee, Wis. 
Stevens Hotel 


Roger Birdsell, vice-pres. and sales mgr. 


PHINNEY-WALKER 
New York, N. Y. 
Stevens Hotel 

H. H. Mundy, sales mgr. 


THE PISTON RING COMPANY 
Muskegon, Mich. 
Palmer House 
c. E. Johnson, pres. 
Paul R. Beardsley, sec.-treas. 7 
L. Fred Iverson, gen. mgr. service div. 
L. G. Matthews, export mgr. 


POTTER MFG. COMPANY 


Jackson, Mich. 

Stevens Hotel 
Cc. Z. Potter, pres. 
G. A. Christman, 


COMPANY, INC. 


prod. mer. 





8th Street. 


and Congress Street. 


Streets. 


Street. 


and Lake Michigan. 


C. E. Hoffmann, sales mgr. 
L. M. La Duke, designer. 


PRATT & LAMBERT, INC. 
Buffalo, N. Y. 
320 West 26th St. 


T. E. Murphy, mgr. industrial sales, 
H. 8S. Campbell, sales rep. 
E. W. Farmer, mgr. industrial research. 


PREST-O-LITE STORAGE BATTERY COR- 
PORATION 


Indianapolis, Ind. 


Stevens Hotel 
J. H. McDuffee, vice-pres. 
H. E. Komitch, sales mgr. 


C. H. Wilson, special rep. 
A. C. Moore, sales rep. 


QUALITY TOOLS CORPORATION 
New Wilmington, Pa. 
724 North Rockwell St. 
L. K. Sartwell, Mid-Western sales mgr. 


QUEEN QUALITY LUGGAGE CORPORA- 
TION AND BI-SELL CORPORATION 


Syracuse, N. Y. 
Stevens Hotel 

S. Weisman, pres. Queen Quality. 

M. 8S. Weisman, sales mgr. Bi-Sell, 
RADEL LEATHER MFG. COMPANY 

Newark, N. J. 

J. E. Menaugh, rep. 

Oo. R. Overmeyer, rep. 
REYNOLDS SPRING COMPANY 

Jackson, Mich. 

Blackstone 
Cc. G. Munn, pres. 
E. W. McIntosh, vice-pres. 


oases BEARING COMPANY OF AMER- 


Hotel 


Trenton, N. J. 
Sherman Hotel 


8S. W. Anderson, Chicago dist. sales mgr. 
O. 8S. Livingston, sales and adv. mgr. 
E. C. Gainsborg, industrial sales mgr. 


M. H. Lemell, chief engr, 





Special Exhibits in Chicago 
AMERICAN AUSTIN CO.—2329 Michigan Ave. 
GENERAL MOTORS LINE—Stevens Hotel, Michigan Avenue, 7th to 


ROLLWAY BEARING COMPANY 
Syracuse, N. Y. 
Blackstone Hotel 
J. T. R. Bell, pres. 
Schuyler Yates, dist. rep. 
75 East Wacker Drive 
H. E. Stratford, dist. rep. 


ROME-TURNEY RADIATOR COMPANY 
Rome, N. Y. 
Stevens Hotel 
W. L. Lynch, pres. 


ROSS GEAR AND TOOL COMPANY. 
Lafayette, Ind. 
Stevens Hotel 
H. A. Dick, vice-pres. 
J. E. Jarrell, sales eng. 
J. L, Talbott, sales eng. 


SAYLOR BEALL MFG. COMPANY 
Detroit, Mich. 


Stevens Hotel 
Norman Saylor, pres. 
Charles 8S. Fisher, vice-pres. 
Rodolphe Stahl, sec. 


S K F INDUSTRIES, INC. 
New York, N. Y. 
Stevens Hotel 
8. B. Taylor, asst. to pres. 
R. H. DeMott, gen. sales mgr. 
J. B. Castino, Chicago dist. mgr. 
FP. J. Rider, Chicago rep. 
Oo. R. Mabley, Detroit dist. mgr. 
R. R. Hirsch, Detroit rep. 


A. SCHRADER’S SON, INC. 
Brooklyn, N. Y. 
1229 Washington Boulevard 


J. O. Goodner, Chicago branch mgr. 
A. G. Underwood, asst. sales mgs. 


SHATTERPROOF GLASS COMPANY 
Detroit, Mich. 
Sherman Hotel 
W. B. Chase, pres. 


SHELLER SG. CORPORATION 
Portland, Ind. 
Stevens Hotel 
M. M. Burgess, gen. mgr. 
E. J. Cosgrove, sales mgr. 
H. E. Sheller, chief engr. 
A. L. Holmes, salesman. 


SHERWOOD HALL COMPANY, LTD. 
Grand Rapids, Mich, 


CHRYSLER-DE SOTO-DODGE—Congress Hotel, Michigan Avenue 
WILLYS-OVERLAND, INC.—Hotel Sherman, Randolph and Clark 


DE VAUX—Auditorium Hotel, Michigan Avenue and Congress Street. 
ROCKNE—Congress Hotel, Michigan Avenue and Congress Street, 
GRAHAM—Palmer House, Monroe Street, Wabash Avenue to State 


NATIONAL TRUCKS, ASSOCIATED—401 North Ogden Avenue. 
UPTOWN DEALERS—Edgewater Beach Hotel, 5349 Sheridan Road. 
SOUTH SIDE DEALERS—Chicago Beach Hotel, Hyde Park Boulevard 


Stevens Hotel 
A. V. Hall, pres. 


SIGNAL MFG, COMPANY, INC. 


Lynn, Mass. 
1806 West Grand Ave. 
T. J. Leviton, rep. ~ 


SIMPLEX PISTON RING SALES COM- 
PANY 


Cleveland, O. 
Congress Hotel 


George F. Tewsle, Western sales mgr. 
E. G. Green, dist. mgr. 


SINCLAIR REFINING COMPANY 
Chicago, Ill. 
2540 West 22d St. 
H. W. Lineen, asst. mgr. cent. dist. 
Cc. A. Knopf, research engr. 


THE SPENCER MFG. COMPANY 


Spencer, O. 
Palmer House 
J. B. Childe, vice-pres. and gen. mgr. 


STANDARD STEEL AND BEARINGS, INC. 
Plainville, Conn. 
Stevens Hotel 


H. A. Johnston, sales dept. 
L. A. Cummings, chief engr. 
G. OC. Warner, sales rep. 


STANDARD VARNISH WORKS 
Chicago, Ill., and New York, N. Y. 
2600 Federal St. 
J. Heath Wood, pres. 
Blackstone Hotel 


Clifford Sloan, gen. sales mgr. 
Roy Riggs, industrial sales mgr. 


THE STANLEY WORKS 


New Britain, Conn. 

61 West Kinzie St. (Chicago Branch) 
R. B. Britton, gen. mgr. press. metal div. 
F. M. White, sales mgr. press. metal div. 
Fred McFawn, rep. 


STERLING CLOCK COMPANY 
La Salle, Ill. 
Palmer House 
" J. Hawthorne, sales mgr. 
+ P. Blanchard, Detroit rep. 




















STORM-KING ELECTRIC CORPORATION 
Richmond Hill, N, Y. 
Sherman Hotel 
H. E. Ackerly, pres. 
F. H. Russell, sales mgr, 
E. H. Ackerly, sales dept. 


STOW MFG. COMPANY, INC, 
Binghamton, N. Y. 
Stevens Hotel 
D. Walker Wear, pres. 


Clarence F. Hotchkiss, Jr., engr. 
James P. Dickinson, engr. 


STROMBERG MOTOSCOPE CORPORA. 
TION 
Chicago, Til, 
1145 Diversey Parkway 
F. R. Hunter, vice-pres. and gen. mgr, 


D. A. STUART & COMPANY, LTD, 
Chicago, Ill. 
2727 S. Troy St. 
T. D. Langdon, dir. of sales, 
W. H. Oldacre, dir. of eng. 


SUMMIT MFG. COMPANY 
Detroit, Mich. 


La Salle Hotel 
R. B. Detwiler, gen. mgr. 


TERNSTEDT MFG. COMPANY 
Detroit, Mich. 
Stevens Hotel 
J. H. McPhail, sales mgr. 


THERMOID RUBBER COMPANY 
Trenton, N. J. 
Congress Hotel 
F. A. Sharpe, Detroit rep. 
H. R. Portugal, Mid-West rep. 
C. A. Schell, chief engr. 


THE TILLOTSON MFG. COMPANY 


Toledo, O. 
Stevens Hotel 
H. F. Chaffee, sales rep. 
V. H. Harris, vice-pres. and sales mgm 


THE TIMKEN ROLLER BEARING COM< 
PANY 


Canton, O. 

Stevens Hotel 
M. T. Lothrop, pres. 
J. W. Spray, vice-pres. 
Ernest Wooler, chief engr. 
E. W. Austin, sales mgr. 


TROPIC-AIRE, INC. 
Mianeapolis, Minn. 


Stevens Hotel 
Edmund Burke, vice-pres. and gen, mgr, 


TRUSCON STEEL COMPANY, PRESSED 
STEEL DIVISION 
Cleyeland, O. 
Palmer House 
H. Woodhead, sales mgr. 
KE. R. Warnke, sales rep. 
E. H. Hemann, sales rep. 


TUTHILL SPRING COMPANY 

Chicago, Ill, 

760 Polk St. 
F. H. Tuthill, pres. 
H. T. Moore, sec. and gen. mgr, 
Cc. W. Miller, sales engr. 
W. 8S. Van Bergen, prod. mgr. 
W. F. Fischer, export sales mgr. 
O. C. Nuss, treas. 


TWO-WAY SHOCK ABSORBER COMPANY 


Jamestown, N. Y. 
E. B. George, Chicago rep. 


UDYLITE PROCESS COMPANY 
Detroit, Mich. 
205 Wacker Drive 
L. A. Davies, dist. rep. 
R. F. McGuire, service engr. 


UNION SWITCH & SIGNAL COMPANY 


Drop Forge Division 
Swissvale, Pa. 
Stevens Hotel 
Finley L. Walton, gen. sales mgr. 
R. G. Rodman, sales rep. 


UNITED AIR CLEANER CORPORATION 
Chicago, Ill. 
9705 Cottage Grove Arve. 
F. F. Paul, gen. sales mgr. 


UNITED AMERICAN BOSCH CORP. 
Springfield, Mass. 


Stevens Hotel 
H. Waker, vice-pres. 
J, E. Redman, gen. sales mgr. auto. diy. 
Roy Davey, adv. mgr. 
J. L. Deane, mgr. market planning. 
C. L. Shedd, mgr. sales dev. 
George Shortmeier, mgr. field sales. 


UNITED-CARR FASTERNER CORP. 
Cambridge, Mass. 


2339 West Van Buren St. 
Raymond D. Taylor, 
William Roby. 
8s. B. Miles. 
J. H. Sullivan. 


UNITED MOTORS SERVICE 
Detroit, Mich. 


Stevens Hetel 
E. A. Oberheu, pres. 
W. N. Potter, dir. of sales. 
W. G. Hinnau, sales ae. 
E. N. Soctt, mgr. electrical sales. 
Roy B. Graham, mgr. Delco battery sales, 


UNITED STATES GAUGE COMPANY 


Chicago, Ill. 

804 Washington Blvd. 
William Rapp, mgr. 
W. F. Denneman, salesman. 
Charles S. Kiessling, salesman. 
Larry E. Donavon, salesman, 


UNITED STATES RUBBER COMPANY 


Detroit, Mich. 
Palmer House 
J. O'Shaughnessy, gen. mer. 
Emmet Seahan. 
W. B. Harding. 
G. L. Mitchell. 
T. B. Summers. 
W. R. Yaw. 


(Continued on Page 26) 

















Old Customers 


By C. R. NICODEMUS 
Service Manager, Pierce-Arrow Motor Car Co., Buffalo, N. Y. 


Service is unquestionably going to 
play 2 much more important part 
in the success of selling new auto- 
“mobiles in 1932 than ever before in 
the history of the industry. In 
many instances current purchasers 
of new automobiles are insisting 
that a better type of service be in- 
cluded right in the new car sales 
contract, principally because they 
are out to receive 100 cents’ worth of 
good, solid, practical automobile for 
every dollar spent. This demand 
has had a far reaching effect, 
especially in compelling engineers to 
design automobiles that are more 
nearly perfect than any that have 
ever been put on the market. 

In designing 1932 automobiles 
engineers have been heavily influ- 
enced by requests and requirements 
of owners, dealers and distributors. 
Pierce-Arrow’s service department, 
being a division of the engineering 


department, puts us in the closest 
possible contact with the engineer- 
ing developments. Consequently, I 
am in a position to state definitely 
that many ideas originating with 
owners have been incorporated in 
the 1932 cars. 

We have not only improved the 
performance and appearance of our 
cars, but have conscientiously and 
open-heartedly taken every unit 
and part of the car which has given 
the least cause for comment and 
improved it to such a point that 
positively will preclude any further 
comment from owners. 

Such changes have made it pos- 
sible to develop and produce an 
automobile in 1932 that is proving 
freer from conditions that are an- 
noying to the owner than any auto- 
mobile we have ever produced. 
Consequently, servicing of these 
automobiles is actually very light. 

Service that might be interpreted 
as repairs I believe is going to be 
practically unnecessary until the 
cars have been driven a great num- 
ber of miles. There is, however, a 
certain amount of regular mainte- 
nance work that always will have 
to be done. This is the work which 
the merchandiser will do in a more 
thorough and business-like manner 
than ever before. This work will 
consist in carefully oiling and greas- 
ing the car at regular intervals, ad- 
justing and equalizing the brakes, 
adjusting door strikers and rubber 
bumpers to eliminate minor but an- 
noying door and body noises. An 
occasional tuning of the motor, 
namely, cleaning and readjusting of 




















request. 












5935-5971 Milford St. 


































petitive lines. 


AUTOMOTIVE 
LACQUER 


UNDERCOATINGS 


protect and beautify many of America’s finest 
motor cars. R-M Pearl Lacquer individualizes a 
number of outstanding models at the current show. 
Literature and details will be gladly supplied on 


RINSHED-MASON CO. 


Manufacturers 





spark plugs, adjusting of distributor 
points and valve tappets and an 
occasional tightening of external 
parts, such as body bolts, fender 
bolts, running boards, splash aprons, 
etc. All of this minor work should 


come under the head of what I 
would term super-service. 
Super-Service is service that the 
distributor or dealer must be in a 
position to render to his owners 
while they wait for the work to be 
done if they choose to do so. The 
larger distributors, through outside 
and independent up-to-date modern 
equipped service stations, have been 
compelled to put in this type of 
service. Medium size distributors 
and even smaller ones have also 
fallen in line, because they fully 
realize that super-service gives 
them the most satisfactory and eco- 
nomical follow-up and contact with 
their owners that is possible. 
Frankly, drivers of automobiles 
today are service wise. They know 
just how much of an oiling and 
greasing job they should get for 


$1.50—they know the type of wash | 


they can get for $1 and how much 
better job they should expect for 
$1.50. 

If Pierce-Arrow’s merchandisers 
are not in a position to give the type 
of service which the present owners 
demand, we know those owners will, 
and naturally, have a perfect right 
to, go elsewhere for such service. In 
consequence the relation between 
the owner and the local dealer, 
which naturally had to be quite sat- | 
isfactory before the owner purchased 
the new car, is going to gradually | 
dwindle down to a point where this 
owner, when again in the market! 
for a new automobile, will unques- | 
tionably require the same amount of | 
demonstration, selling, persuading 
that marked the first new car tran-| 
saction. 

If the kind of service the driving 
public demands today is given by | 
the seller of the automobile, owners | 





are going to call on the seller for | 
every bit of .maintenance work 
necessary on their car. This in-'! 
cludes washing, refilling of crank: 
case, the sale of accessories, such as | 
chains in the fall of the year, pos- | 
sibly a robe, and many other service | 
requisites. These owners will auto- | 
matically go back to the distributor | 
or dealer from whom they purchased | 
their cars when in the market for a! 
new car, frequently without even | 
consulting representatives of com-} 





Detroit 


AUSTIN'S FOUR-SEATER 
PRESENTED AT CHICAGO 


(Continued from Page 1) 


ing its debut at Chicago. Visitors 
will probably be surprised to find the 
new model a completely modern au- 
tomobile in its styling. And the list 
price is $395 at the factory. 

Another innovation that Austin is 
introducing is a new engine, which 
may be had as an option at a 
slightly increased price. This engine 
is nearly twice as powerful as the 
conventional Austin power plant; it 
gives greater speed and hill-climbing 
ability and yet, it is claimed gives 
thirty-five miles to the gallon of 
fuel. The \-heelbase of the Austin 
has been increased from 75 to 78 
inches to afford room for the larger 
power plant. 

Russell K. Jones, vice-president in 
charge of sales for Austin, calls at- 
tention to the fact that the addition 
of the four-seater body model in- 
creases immeasurably the field for 
Bantam sales. The four-seater model 
is directly in the family car class, 
with a definite appeal to the family 
with a limited income to be spent, 
not only on the car but on its up- 
keep. 
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In Selling Service Work 


By J. A. LUX 
Service Manager, Stewart Motor Corporation, Buffalo, N. Y. 


As in 1931, service business will 
be good in 1932 only if it is gone 
after. 


Successful service organizations 
must be prepared to do more than 
just replace worn or broken parts. 
They, must merchandise their facili- 
ties, the quality of their work and 
their ability to do work at low cost 
to the owner, everything considered. 


Minor adjustments, greasing and 
seasonable, tune-up work should be 
solicited hard. Unimportant in 
themselves, they give contact with 
the customer and help to sell major 
repairs and overhaul jobs when 
necessary. 

Dealers’ service organizations to- 
day have a great responsibility. 
More than anything else, service is 
responsible for repeat sales. Low 
maintenance expense is today more 
important than ever before. The 


service department which is on the 
job will diagnose correctly, repair 
satisfactorily and at a fair price, 
and will get the money. 


Repair 


FRANCHISE 


jobs must be correctly estimated 
and quoted on. The average cus- 
tomer will not risk buying repairs 
blindly today. 

Customers must be solicited. It 
is not enough to wait till they come 
in. Service stations have more to 
sell than just repair jobs. Preven- 
tive service has never realized a 
tenth of its possibilities. Consider 
the market for brake adjustment, 
wheel tramming, correct generator 
charging rates, seasonal lubrication 
changes, periodic tightening up and 
tune-up, etc. 


GEORGIA SUSPENDS SALES 
TAX ON GAS DISTRIBUTORS 


Atlanta, Ga., Jan. 29 (UTPS).— 
The Georgia State Revenue Come 
mission has suspended temporarily 
the collection of the state sales tax 
upon gasoline distributors pending a 
ruling by the courts on the liability 
of such dealers for the sales tax. 
























Sales Records 
Verify the Value of the 


CADILLAC-LASALLE 









Durinec 1931 more people purchased Cadillacs and La Salles than any other car in 


there are a selected number of communities now without Cadillac-La Salle representation. 


It is Cadillac’s purpose to extend its franchise to these available communities during 1932, 


should be addressed direct to the Cadillac Motor Car Company at Detroit, Michigan. 





their price class. In fact, more than one out of every three who purchased cars in the 
high-price group in 1931 settled their choice upon either Cadillac or La Salle. . . . There 
could be no more convincing proof of the fundamental soundness, as well as the increas- 
ing value, of a Cadillac-La Salle franchise — for, in the final analysis, business volume 
is absolutely essential to business success. ... For 1932, Cadillac has added even greater 
emphasis to the competitive position of its dealers and distributors—for it is offering 
the same wide coverage of the fine-car field, with even finer cars and more attractive 


values. ...In view of this circumstance, it should be extremely interesting to know that 


and correspondence from interested persons will have immediate attention. Inquiries 





CADILLAC MOTOR CAR COMPANY 


DIVISION OF GENERAL MOTORS 


Detroit, Michigan Oshawa, Canada 























































. lll 


NEBRASKA BANKERS 
SEE 1932 IMPROVED 
YEAR FOR DEALERS 


(Continued from page 12) 


backing up “tried and true” dealers 
that they have done business with 
in the past, but playing close to the 
belt on new credit extensions. 
George Holmes, president of the 
First National Bank of Lincoln, one 
of the largest banking firms in the 
Middle West, said: “While the out- 
look for automobile dealers here is 


far from dark, and granting that 
there should be some degree of im- 
provement in 1932, I believe that 
business of all kinds, including car 
dealers, has a hard pull ahead. 
Whether the bottom of the depres- 
sion has been reached and we are 
now on the upturn is something that 
no one can accurately predict, but 
there does seem to be a contagious 
spirit of optimism prevalent in the 
automobile industry. Most bankers 
will agree that this spirit is com- 
mendable and is based on some- 
thing besides thin air. 

“There are some very ‘good heads’ 
in the automobile business, and I 
dion’t believe it will be allowed to bog 
down in the quagmire of overinfla- 
tion again as many businesses did 
in 1928 and 1929. Most of us have 
learned a lesson from the lean years 
of 1930 and 1931, and the recovery 
will be based on solid ground. This 
institution will stand behind the au- 
tomobile dealers with whom it has 
had dealings in the past and has 
every confidence in their ability to 
‘make the grade.’” 

W. B. Ryons, vice-president of 
the same bank, expressed the same 
confidence in the ultimate complete 
recovery of most local automobile 
dealers, but held out little hope for 
improvement in banker-dealer credit 
relations, except in specific cases, 
in the near future at least. “Too 
many bankers have had their fingers 
burned,” he said, “and there will be 
no easy credit for automobile deal- 
ers or any other business.” 

Edward A. Becker, cashier and as- 
sistant trust officer of the Conti- 
nental National Bank of Lincoln, 
sees many reasons why ‘Middle 
Western dealers should be optimistic 
this year, but he too believes that 
improvement must be gradual 
and hard fought for. “The Middle 
West has not been quite as hard hit 
by the depression as other sections 
of the country, I believe, and, al- 
though it may not respond to an up- 
turn as quickly as those other sec- 
tions, most of our automobile deal- 
ers here have weathered the past 
year in fair shape and are in a posi- 
tion to take advantage of any im- 
provement that may be experienced 
this year,” he declared. 

“T notice that local dealers, as well 
as the Eastern manufacturers, are 
increasing their volume of advertis- 
ing in 1932, which would indicate 
that the dealers are far from hope- 
less. I have faith in our dealers 
here as to their competence in as- 
sisting the manufacturers in the big 
problem of equalizing supply and 
demand. This bank’s present atti- 
tude is to continue its co-operation 
with the dealers that have proven 
their sound business sense.” 

Automobile dealers have overdone 
the credit business, in the opinion 
of Albert A. Held, assistant vice- 
president of the National Bank of 
Commerce at Lincoln, but he be- 
lieves that in 1932 they will profit 
from past experience. “By playing 
closer to the belt, business in gen- 
eral can climb back to a comfort- 
able level of prosperity secure in 
the knowledge that the frame upon 
which that prosperity is hung is a 
substantial one,” said Mr. Held, 

“So far as extending credit to 
automobile dealer organizations is 
concerned,” he continued, “I don’t 
think anybody questions the inher- 
é€nt soundness of the automobile in- 
dustry. There are different kinds 
of dealers, however, just as there 
are merchants to whom you would 
loan money and to whom you 
wouldn't in any other kind of busi- 
ness. Lincoln, in general, has been 
fortunate in the high type of busi- 
ness men at the head of its va- 
rious automobile concerns, and T 
don’t think they need any sym- 
pathy wasted on them. They will 
do their share in bolstering up busi- 
ness conditions, and I shouldn’t be 
surprised if they were to be among 
the first business men of the com- 
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Pist. Make 
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No. Main Br. 























|— 127-136 | Lyc | 4% | 268.6 | 28.8 | 98@3400 |*Alum |5| Yes No | Str 
Auburn 12-160 [ me | 133 | Lye | Dole Yx4% | 391.0 | 46.8 | 160@3400 |*Alum | 4| Yes Ste | Str — 
Austin {$1130 | 1% |Own | — 2.2x3 | 45.6 | 5.10 | 7.8 | 13@3000 | Alum | 2|— —|Ti No 
Buick 32-50 3170 | 114 | Own Bish-Bab 8 | 248x4% | 230.4 | 4.65 | 27.61 | 78@3200 | CI 5|AC AC|Mar AC 
Buick 32-60 3795 | 118 | Own Bish-Bab 3x45 272.6 | 4.63 | 30.02 | 90@3000 | CI 5 | AC AC/|Mar AO 
Buick 32-80 4255 126 | Own | Bish-Bab 3ysx5 | 344.8 | 4.40 | 35.12 | 104@2900 | CI 5|AC AC|Mar AO 
Buick 32-90 4340 _134 | Own | Bish-Bab Siex5 | 344.8 | 4.40 | 35.12 | 104@2900 | CL |5| AC AC|Mar AOC 
Cadillac 355 B  |——| 134-140 | Own | Har 3%x44% | 353.0 | 5.38 | 364 | 115@3000 | Cl {3|AC  ACj|Own AC 
Cadillac 370 B |——| 134140 | Own | Har 3%x4 | 368.0; 5.30 | 46.9 | 135@3400 ,ClL |4|Cuno AC;|DL AC 
Cadillac 452 B }—— | 143-149 | Own | Har 3 x4 | 452.0} 536/575 | 165@3400|CI |5|Cuno AC|DL Ac 
Chevrolet | —— | 109 | Own | No 3yex3% | 194 | 520 | 263 | 60@3000 | CI l3j— —|Car AC 
Chrysler 6 i — | 116 | Own Yes 3%x4'4 | 223.9; 5.35 | 25.35 | — | Alum | 4| No — |Mar Yes 
Chrysler 8 |— | 125 | Own — 3%x4% | 298.6 | 5.20 | 33.80 | 100@3400 | Alum | 5 | Yes Str, Yes 
Chrysler Imp. 8 | — | 135 | Own — 3%x5 | 384.8 | 5.20 | 39.20 | 125@3200 | Alum |9/| Yes Yes | Str, Yes 
Chrysler Imp. 8 cus. | —— | 146 | Own — 3%x5 =| 384.8 | 5.20 | 39.20 | 125@3200 | Alum |9{ Yes Yes Str' Yes 
Cord (Fr. Wh. D.) | 4620 | 13714 Lye | —— 3% x4i | 298.6 | 5.25 | i. [ 11543300 |*"Alum [5 | Yes AC | Sch No 
De Soto Six | —| *175;4; Own | Yes 4x4, | 211.5 | 5.35 | 25.35 | 75@3400 |*Alum |4/| Yes —j|Mar “Yes 
De Vaux 6-380 | 2810 | 114 | Hall |} Dole [L s%x4 | 214.7 | 5.20 | 134 | 75@3600 | Alum |4|— Yes | Til AC 
Dodge Six — | 114%4| Own | Yes | L 4x45 | 217.7 | ~— | 25.35 | 78@3400 | Alum | 4 | No —(|Car Yes 
Dodge Eight — |} 122 | Own — }L 3%x4% | 282.1 | 5.20 | 33.80 | 90@3400 | Alum | 5 | Yes — | Str Yes 
Durant 6-21 | 2820 | 112 | Con | h-Bab =| L 3%x4 | 199.0 | 5.32 | 254 | 71@3300 |*Alum |4/ AC AC | Til AC 
Durant 6-22 | 2805 | 116 | Con | Bish-Bab | L 3%x4 | 1990 | 5.32 | = pt 71@3300 |*Alum |4/AC AC | Til AC 
Essex-Gr. Su. 6 |j— | 113 | \fOwn | {— |L | 6; 243x434 | 193.0 | 5.50 | 20 70@3200 ) | Alum | 3 | No _ Ste | Ma Alum | 3 | No Ste | Mar AC 
Ford A | 2375 | 103%; Own | —— iL [4 | 3%xa% | 200.5 | ene, 4.03 | 40@2200 | Alum | Alum |3|/— —| Zen = 
Franklin Airman | —— | 132 |*Own | — |O 1:6] 34x4u | — | —|— 1100 |*Alum|7| Yes —j|Str Yes 
Franklin V-12 |—— | 144 |*Own | — | LV |12) 3 34x4% | ——| — | — | 150@3100 | ame je|— oo | a ea 
Graham 6 —— | 113°; Own | Yes in |6 6 | 3%x4% | 207 | 545 | 234 | 70@3200 |*Alum | 7 | — AC| Sch AC 
Graham, BI-Str. | 3665 | 123 | Own | Bish-Bab |L | 8 | 3%x4 | 2454 | 6.50 | 31.25 | 90@3400 |*Alum |5| AC AC | DL AC 
Hudson Greater 8 | —— |119-126-132 [Own | —— [L | 8|3 x4 | 2541 | 5.80 | 288 | 101@3600 | Alum |5| No _ § eet te Ste | Mar AC 
Hupmobile 216 |}— | 116 | Own | Bish-Bab | L | 6 | 3%x4% | 228.1 | 5.00 | 27.34 | 75@3200 |*Alum | 4| Y. 5@3200 |*Alum |4| Yes Ste | Str AC 
Hupmobile 222 | 3580 | 122 | Own | Bish-Bab | L | 8 | 2¢§x4% | 250.7 | 5.40 | 27.61 | 93@3200 | Alum | 5 | Yes Ste | Str AC 
Hupmobile 226 | 3755 | 126 | Own | Bish-Bab |L_ ! 8 | 3yx4% | 279.9 | 5.47 | 30.10 | 103@3200 | Alum | 5 Yes Ste|Str AC 
La Salle 345 B |——| 130-136 |Own | Har }L | 8 | 3%x4te | 353.0 | 5.38 | 364 | 115@3000 CI |3|AC ACj|Own AC 
Lincoln V-8 | —| 136 | Own | Yes [|— |8| 3x5 | 3840 | 495 [392 | 120 ;5|— —|Str Yes 
Lincoln 12 }j— | 145 |Own | — |L [12 | 3%4x4% | 448.0 | 5.25 | 50.7 | 150@3400 | Alum | Alum 1 | 7) No Str | Str Ac 
Marmon 8 3500 | 125 | Own | Yes |b | 8 | 3%4x4% | 3152 | 550 | 33.8 | 125@3400 | Alum |5| Flo — | — _ 
Marmon 16 | 5360 | 145 | Own | Pines |O |16 | 3%x4 | 490.8 | 6.00 | 625 | 200@3400 | Alum | 5 | ¢ AC |Str AC 
Nash 960 2800 | 1144; Own | * |b | 6 | 3%x4% | 2013 | 510 | 234 | 65@3200 |*Alum | 7 | AC AC | Car AC 
Nash 970 | 3000 | 116%; Own | Bish-Bab |L_ | 8 | 2%x4% | 2272| 5.10 | 264 | 78@3300 |*Alum |9/|AC AC/Str AO 
Nash 980 | 3360 | 121 | Own | Bish-Bab [| O | 8 3 x4% | 240 | 5.25 | 288 | 94@3400 |*Alum | 9|AC AC | Str AC 
Nash 990 | 4000 | 124-133 | Own | Bish-Bab | O | 8 | 3%4x4% | 2986 | 5.25 | 33.8 | 115@3600 Alum 9|AC AC/|Str_ AC 
Oldsmobile F-32 | —— | 11634; Own | No ;L | 6) 3y—x4% | 2133 | 580 | 263 | 74@3200|CI |4|AC AC| Str AC 
Oldsmobile L-32 | —— 116%5| Own | No |L | 8/3 x4% | 2403 | 5.90 | 288 | 87@3350 cr |5|AC aAC{|Str_ Ac 
Packard Twin Six |—— | 142-147 |Own | —— |b ji2)3%x0%1— | —I—- | — l [=] a anh oa Yes 
Packard Stan.8 | 4570 | 130-137 | Own | Yes 1L |8| 3%x5 | 320.0 | 6.00 | 325 | 110@3200 |*Alum |9| Yes Yes|Own AC 
Packard De L.8 | 5045 | 142-147 | Own | Yes [|L | 8|3%x5 | 3848 | 6.00 | 39.2 | 135@3200 |*Alum | 9 | Yes__Yes | Own AC 
Peerless De L. Mas.| 4521 | +125 | Con | Bish-Bab | L | 8 | 3%x4% | 322 | 5.00 | 3645 | 115@3200 |*Alum |5| Yes AC|Sch AO 
Peerless Custom 8 | 4766 | 138 |Con | Bish-Bab |L | 8 8 | 3%x4% | 322 | 5.00 | 36.45 | 120@3200 |*Alum |5| Yes AC | Sch__AO 
Pierce-Arrow 54 —— | 137-142 | Own | Pines |L |8 B | 344x434 | 366 | 5.05 | 39.2 | 125@3000 |*Alum |9| Yes Ste | Str AC 
Pierce-Arrow 52 — | 142-147 | Own | Pines |L j12 | 3%x4 | 429 | 5.05 | 54.6 | 150@3200 |*Alum |7| Yes Ste | Str AC 
Pierce-Arrow 53 | —— | 137-142 | Own | Pines }L {12 3%x4 | 398 | 5.05 | 50.7 | 140@3200 |*Alum |7/| Yes Ste | Str AC 
Plymouth _ | 2710 | 109 | Own | —— [L | 4| 3%x4% | 196.1 | 490 | 21.03 | 56@2800 |*Alum | 3 | — AC|Car Yes 
Pontiac 6 ~~ f|_—| 114 [Own | — | L | 6 | 3;%x3% | 200.0 | 5.10 | 263 | 65@3200| CI |3|— AC | Mar Yes 
Pontiac V-8 a 117 |Own | — |H {8 | 3y—x3% | 251.0} 5.20 | 37.8 | 85@3200|;Cr |3|— AC | Mar Yes 
Reo Royale 8-35 | 4650 | 135 | Own | Pines [L | 8| 3%xd | 358 | 5.30 | 36.48 | 125@3300 | Alum |9| Han AC|Sch Own 
Reo Royale 8-31 =| 4375 | 131 | Own | Pines L | 8 | 33%x5 | 358 | 5.30 | 36.48 | 125@3300 | Alum | 9 | Han AC|Sch Own 
Reo 8-21 | 3610 | 121 | Own | Yes L |8!|3 x434 | 2686 | 537 | 288 | 90@3300 alum |5|Han —|Sch Un 
Reo 6-21 3525 | 121 | Own | Yes |L |6/|3%x5 | 2683 5.30| 273 | 85@3200 | Alum | 7 | Han Sch Un 
Reo Fly. Cloud 6-25 | 3950 | 12 | Own | Yes }L | 6/3%xd | 2683 | 5.30 | 27.34| 85@3200 | Alum |7/| Han VS|Sch Un 
Reo 8-25 | 4050 | 125 | Own | Yes |L | 8|3 x4% | 2686 | 5.37 | 288 | 90@3300 |*Alum |5| Han VS/Sch_ Un 
Rockne 6-65 | — | 110 | Own | Dole [L | 6| 3%x4% | 189.8 | 5.20 | 234 | 65@3200 | CI | 4/— Ste | Str No 
Rockne 6-750 | —— | 114 | Own | Dole |L | 6 | 3%x4% | 205.3 | 5.10 | 254 | 72@3200 | CI 4|)— AC | Str No 
Studebaker 6-5 | 3150 | 117 | Own Dole |b | 6 | 3%4x4% | 230.0 | 5.00 | 25.4 | 80@3200 | | -CI |4{|No _ Ste | Str No 
Studebaker Diet. 62 | 3240 | 117 | Own | Dole L | 8 | 3%5x3% | 221.0] 5.00 | 300 | 85@3200|CI |9| Yes Ste|Str AC 
Studebaker Com. 71| 3545 | 125 | Own | Dole iL |8 | 345x444 250.4 | 5.15 | 30.0 | 101@3200 *Alum |9| Yes Ste | Str AC 
Studebaker Pres. 91' 4260 | 135 | Own | Dole |L | 8 | 344x4% | 337.0 | 5.10 | 39.2 | 122@3200 |*Alum |9| Han Ste | Str__ AM 
Stutz LAA | 4383 | 127%) Own | —— |O | 6 | 339x4% i 241.5 | 550) 273 | 85@3150 "Alum |7| Yes AC |Zen Un 
Stutz SV-16 | 4885 | 13415-145 | Own | —— |; O | 8 | 3%x4% | 322 | 5.50 | 364 | 113@3300 |*Alum |9/| Yes AC | Zen AM 
Stutz DV 32 | 5261 | 134%-145 | Own | Bish-Bab |O | 8| oe | 322 | 5.10 | 36.4 | 156@3900 |*Alum | 9 | Yes_ Ste | Sch__ AC 
Willys-Ov'land 6-90 | 2824 | 113: |Own | — [L | 6 | 3'4x3% | 193.0 | 5.26 | 2535 | 65@3400/CI |4|No acC/|Ti THA 
Willys-Ov’land 8-88 | —— | 121 |Own | — IL |8| 44 x4 | 245.4 | 5.26 | 3125} 80@3200;CI |5{|No AC| Til AC 
Willys-Kni. €66-D | —— | 121 |Own | — |K | 6 | 334x434 | 255.0 | 5.50 | 27.34 | 87@3200 \*Alum |7| Yes Til | Til AC 
Willys-Knight 95 | —— | 113 |Own | — 'K «| 6 | 238x434 | 177.9 | 5.55 | 20.70 | 60@3400 |*Alum |7/| Yes AC| Til Yes 
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profits. 
“The chief fly in the ointment 


at the present time is the — 
of the farm produce market. 
the farmer make a fair profit = 
his produce and we will all share 
in those profits. It is a well-known 
fact that the farmers have been 
buying only what they have to, and 
it is only reasonable to believe that 
in Nebraska alone there are hun- 
dreds of new car sales that will be 
made the day the farmers get the | 
money to spend.” | 
The general consensus of epnaten | 
by financial leaders of Lincoln is 
that business in general depends 
largely on the condition of the 
farmer, and there are few points 
upon which to base a predictic as 
to prices on 1932 prices for crops 
and livestock. One favorable in- 
dication at the present time is the 
abundance of moisture, which, aided 
by a supply of moisture anywhere 
near normal during the spring and 
summer, should result in good yields 
for Nebraska and adjacent states. 
Barring unlooked for complications, 
prices should be at least a little bet- 
ter than in 1931, money should be 
less tight, and the automobile deal- 


should make more money than he} 


did in the year Just completed. 


‘| PROSPECTS FOR 1932 
IN DULUTH TERRITORY 
PLEASING T0 JOBBERS 


(Continued from page 12) 


Lube business was satisfactory dur- 
ing 1931 while accessories and parts 
sales were not up to expectations. 
Sales of compressors were g20od 
while the battery business was fair. 
This company reports that the 
credit 
during 1931 and that the credit out- 
look is expected to continue So. 
Due to the mild winter, jobbers 
reported a falling off in sales of 
winter goods such as _ heaters, 
preparations, chains, winterfronts, 
and other winter items that sell 
good when there is cold weather. 
W. R. Hay, manager of the auto- 
motive jobbing department of the 
Kelly-How-Thomson Company, one 


situation was satisfactory | 


| weak, reports that the outlook for 
| the jobbing business is. bright 


|for 1932. 


Mr. Hay reports that he has had} 
more inquiries for shop equipment 


so far in 1932 than has been the 
case in former years. The outlook 
for the tire and tube business in 1932 
is also good, due to the early demand 
for these items. 

The sales of garage and shop 
equipment during 1931 were good up 
to the first of August, when they 
fell flat and continued so the re- 
mainder of the year. However, the 
outlook on this business is very 
bright. Mr. Hay foresees a revival 
in the buying of garage and shop 
equipment during 1932. 

The tire and tube business was 
good during 1931, while the sales of 
replacement parts were good all 
during 1931. This company has also 
found the credit situation as being 
satisfactory. The battery business 
has also been good for this com- 
pany. Taking everything into con- 
sideration the outlook for this com- 
pany is bright for 1932, and indicates 
that the public will keep their old 
automoblies instead of buying new 
ones, 


TWO NEW MODELS 


A new type of mirror clock has 
been introduced by the automobile 
clock division of the New Haven 
Clock Company, New Haven, Conn. 
Two models, a thirty-hour back-set 
and eight-day stem-set, are in- 
cluded in the line, both being 
wound by a pull cable. 

A new feature of these clocks, ac- 
cording to R. H. Chirgwin, adver- 
tising manager, is compensation for 
temperature changes, made possible 
by the use of a specially developed 
metal in the hairsprings. Formerly 
a bi-metallic, cut-rim balance 
wheel was used to offset tempera- 
ture variations, but this method was 
found too costly to be adaptable to 
the popular-priced lines, so the new 
hairspring metal was developed. 


INCREASES EMPLOYMENT 

Trenton, N. J., Jan. 28--At the 
Essex Rubber Company plant, on 
Beakes Avenue, it was reported to- 
day that the business of the,¢one- 
cern is better now than it has been 
for the last six months. More men 
have been taken on to meet, the in- 
creased demands for production, 
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OF PRESENT AMERICAN PASSENGER CAR MODELS 





















































































































































Transmission 2 
Mak Model s g E we | Bg 
e and Mode ; ¢ e |< © aw 2 = e 
s @ |% z BS | 23 | £ 
Dn = ia ~ nn On - 
Auburn 8-100 | Chain Del-R | Del-R-S Long | D | 3 | SM-LGS-F | U | Col *4.70 | M Ross | S 56% | = | Bijur | 17x6.00 
Auburn 12-160 | Link Del-R |*Del-R-S Long | D | 3|SM-LGS-F |M/Col 1% | *4, 55 | Bendix Ross | S 56% | Ow | Bijur_|*17x6.00 
Austin | Gear Aut-L |*Aut-L Rock |WG| 3 | — |S} Sal % | $35 1M Say-B jay-B | Cant “| Own | Al-Z | 18x3.75 
Buick 32-50 | Tex Del-R | Del-R *Own | O | 3 | BW-F Oj}; Own % | 4.60 | Own Sag |S 56 | — m | Al-Z | 18x5.50 
Buick 32-60 | Tex Del-R | Del-R ‘*Own | O | 3 | BW-F Oj; Own % | 4.54 | Own Sag |S 55% | Own | Al-Z | 18x6.00 
Buick 32-80 | Tex Del-R ; Del-R ‘*Own  O | 3 | BW-F O |} Own % | 4.27 | Own Sag S 58% | Own | Al-Z | 18x7.09 
Buick 32-90 _ | Tex Del-R | Del-R ‘Own | O | 3! BW-F O | Own % | 427 | Own Sag |S 58% | Own | Al-Z | 18x7.00 
Cadillac 355 B | Morse Del-R | Del-R Own | O |3|SM-F |S | Own % 460 | Own M Sag|S 58 | Own | Alem {| 17x700 
Cadillac 370 B | Morse Del-R | Del-R Own , O |3 | SM-F |S; Ovun % | 480 | Own M_ Sag | S 58 Own | Alem | 17x7.50 
Cadillac 452 B | Morse Del-R | Del-R Own , O |3! SM-F |S} Own % | 464 ' Own Sag |S 60 | Own | Alem | 18x7.50 
Chevrolet c Del-R |*Del-R Own | O | 3] SM-F |—| Own % | —1/— _ Sag |S 54 | — _ | Alem | 18x5.25 
Chrysler 6 Chain Del-R | Del-R “——|O0/3\|—F |—| Own % | 460 6H —|8S 53% |—— —| Alem | 18x5.50 
Chrysler 8 ;Chain Del-R | Del-R *~|O/|/4|—F |— Own % | 430 | H — |S 54% |—— | Alem | 17x6.50 
Chrysler Imp. 8 | Chain Del-R | Del-R *—~| O|4|/— FP |— Own % | 410|H Gem |S hey | —— | Al-Z | 17x7.00 
Chrysler Imp. 8 Cus.| Chain Del-R | Del-R -—|O|4|— F |— Own % | 410|H Gem | S 57 —_— | Al-Z | 17x7.50 
Cord (Fr. Wh. Dr.) | Link _Del-R |*Del-R_ Long | D | 3 | — [*|Co F | 480/H Gem/|S 62 | Ow _| Bijur_|_18x7. 09 
De Soto Six | Chain —|— T= [3|—F |}—|— % | 462/H — = | S 53% a | Alem | 18x5.25 
De Vaux 6-80 | Morse Aut-L |*Aut-L_ Borg | W | 3 | — [S\fAD  % | 440 1M *W |S 54% | Tryon | Al-Z | 19x5.25 
Dodge Six | Chain —|— -—|0;3|—F —| Own | 460 | H —ison%|— fl—— | 16uoce 
Dodge Eight | Chain — é Del-R “| 0}3] F —| Own * | 410 | H Gem | | S 55 : | —— | Al-Z | 18x6.00 
Durant 6-21 | Morse Aut-L |*Aut-L Borg | W | 3 |*W-F’ '8|AD % | 440 | SD Ware | Tien | Al-Z | 18x5.25 
Durant 6-22 | Morse Aut-L |*Aut-L Borg | W | 3 |*W-F |S|/AD % 4.40 | SD War |S 55 | Tryon | Al-Z | 18x5.50 
Essex Gr. Su. 6 Morse Aut-L |*Aut-L-S Own | O | 3] SM-wWG-F | S| Own % | 463 | Bendix Gem | S 54% | Own | Alem | 18x5.25 
Ford A | Var Own |*Own Own | O | 3 | — |S | Own % | 3.78{M Gem | S Tr 39| Own | Al-Z_ | 19x4.75 
Franklin Airman | Chain Del-R *Del-R-S — | — | 3 | SM-F |\—-|— *&1—IMA | El 42 “ ~ | Al-Z | 
Franklin V-12 Chain Del-R |*Del-R-S — | — | -| SM-F j}—| — | —- | H —-|'|— ene. | ee 
Graham 6 | Link Del-R | Del-R Long | WG/|3|WG-F |U [Sal % | 445 |H Ross | S54 | ERS | Al-Z | 17x5.50 
Graham, Bl.-Str. | Link Del-R | Del-R Long |WG|3|SM-WG-F |S/|Sal % | 430!H Ross |S 54 | ERS | Al-Z | 17x6.00 
Hudson Greater 8 | Morse Aut-L *Aut-L-S Own | O | 3 | SM-WG-F |S | Own % | 1463 | Bendix Gem | 8 54% | Own | Alem_|*17x6.00 
Hupmobile 216 | Chain Aut-L |*Aut-L-s Borg WG]: 3 | SM-WG-F | Mj Spic 4% | 454; M Ross S53 | Tryon | Al-Z | 18x5.50 
Hupmobile 222 | Morse Aut-L *Aut-L-S Borg |WG/| 3 | SM-WG-F U | Own % | 436|M Gem | S 57% |—— _ | Al-Z_ | 17x6.00 
Hupmobile 226 | More Aut-L /|*Aut-L-S Long | D | 3 SM-DG-F | U | Own % | 436|M Gem | S 57% |——__| Al-Z_| 17x6.50 
c os 345 B | Morse Del-R | Del-R Own | O | 3 | SM-F |S; Own % | 460 Own ™M Sag|S58 | Own | Alem | 17x7.00 
neoln V-8 | Chain — | —|—|-|—F [—T Own — | 458|/* Own; 62 |—— |— |! 18x7.00 
Lincoln 12 | Chain Aut-L | Aut-L Long | O | 3 | SM-F |S | Own F | 458 !*Bendix Own |S 62. | Own _| Alem _ | 18x7.50 
Marmon 8 | Diam Del-R |*Del-R  *— | —|]3)| SM iso ‘Spice % | 408) Bendix  Ross| S57 |—— | Alem | 18x6.00 
Marmon 16 | Diam Del-R | Del-R *Rus | M/|3/SM |S | Spic % | 3.78 | Bendix Ross |S 59% | —— | Alem 18x7.00 
Nash 960 | Var-G Aut-L |*Aut-L-S Borg | O | 3|SM-DG-F |O| Own, | 473 | M Ross |S 50% | Own | Alem | 29x5.00 
Nash 970 | Diam Aut-L |*Aut-L-S Borg | O |3|SM-DG-F |O]| Own % 4.73 .M Ross | $ 50% | Own | Alem | 29x5.25 
Nash 980 | Diam “*Aut-L |*Aut-L-S Borg | O | 3| SM-DG-F | O/} Own % 446 M Gem |S 55 | * | Bijur | 28x6.00 
Nash 990 | Diam *Aut-L |*Aut-L-S Borg | O | 3| SM-DG-F |0O]| Own % | 450 | Bendix Gem | S 57% | * | Bijur_| 31x6.5¢ 
a 2 | Chain Del-R | Del-R Borg | M | 3 | SM-F [S| Own % | 456 | Bendix Sag S 54% | Tryon | Al-Z | 17x6.00 
rr e L-32 | Chain Del-R | Del-R~ Borg | M|3|SM-F |S | Own % | 4.77| Bendix Sag S 54% | Tryon | Al-Z Bi 00 
rd Twin Six | Chain ie aes Oe et eee ta oe ol cous tae Tato tas ae 
Packard Stan. 8 | Morse NE | Dyn Long | O | 4/| SM | M Own % | 466|M Own | S 60% | Own | Bijur 6.50x19 
Packard De L. 8 | Morse NE | Dyn Long | O |4|SM | Mi Own % 4.66 | M Own | S 60% | Own Bijur | 7.00x19 
Peerless De L.Mas. _ Morse Aut-L |*Aut-L Rock |WG| 3 | WG-F |S) Sal % | 445 | Bendix Ross|S 60 | Rub B | Alem | 31x6.00 
Peerless Custom 8 | Mores Aut-L |*Aut-L Rock |WG| 3 | WG-F |S|Sal % | 480 | Bendix Ross |S 60 | Rub B| Alem | 31x6.50 
Pierce-Arrow 54 | Chain Del-R |*Del-R-S Long | O | 3 | SM-F [S| Own 4 | 4421 Bendix Ross |S 61 | Faf | Myers | 18x6.50 
Pierce-Arrow 52. | Chain Del-R *Del-R-S Long | O | 3 | SM-F S| Own 1% | 4421 Bendix Ross |S 61 | Faf | Myers | 18x7.00 
Pierce-Arrow 53 | Chain Del-R |*Del-R-S Long | O | 3 | SM-F S| Own % | 458 | Bendix Ross!S61_ | Faf | Myers | 18x7.00 
Plymouth _ | Var Del-R | Del-R__Own | O | 3 | BW-F |O] Own % | 433 [F | H War | S 53% | Tryon | 1 “AI-Z_ | 19x4.75 
ee (aie -|--ee \istliece =! = 
el ei-R | - — | — |—| SM-F —|Own % 2 | Bendix — | 6\— = | Sa 
Reo Royale 8-35 | Morse Del-R | Del-R Long | O |3| SM ;U | Own % | 407 /H Ross |S 57% | Own | Far | 6.50x18 
Reo Royale 8-31 | Morse Del-R | Del-R Long | O | 3/| SM U|Own % | 407/H Ross | S 5742 | Own | Al-Z | 6.50x18 
Reo 8-21 | Link Del-R | Del-R Long | O | 3{|SM | U| Own % | 442!H Ross | S 55% | Tryon | Al-Z | 17x6.00 
Reo 6-21 | Morse Del-R | Del-R Long | O/|3/| SM U | Own % | 4.07 | H Ross | S 55% | Tryon | Al-Z | 17x6.00 
Reo Fly. Cloud 6-25| Morse Del-R |*Del-R Long | O |3/|SM | U | Own % | 442|H Ross | S 55% | Own | Al-Z | 17x6.50 
Reo 8-25 | Link  Del-R |*Del-R Long | O | 3 | SM |U | Own % | 442|H Ross | S 55% | Own | Al-Z_| 17x6.50 
Rockne 6-65 Morse Aut-L |*Aut-L-S Borg | O | 3|SM-BW-F | M| Spic % | 4.27 | Bendix Ross |S 54 Tryon | Al-Z | 18x5.25 
Rockne 6-75 _| Chain Aut-L |*Aut-L-S Borg | O | 3|SM-BW-F | M! Own % | 473 | Bendix Ross | S 54 Tryon | Al-Z_ | 18x5.59 
Studebaker 6-55 | Chain Del-R |*Del-R-S Long | O | 3 | SM-BW-F |S Own % | 427 | Bendix Ross| S54 | Tryon | Alem | 18x5.50 
Studebaker Dict. 62| Cel Del-R |*Del-R-S Long | O |3|SM-BW-F /|S| Own % | 473° Bendix Ross |S 54 | Tryon | Alem | 18x5.50 
Studebaker Com. 71| Cel Del-R |*Del-R-S Long | O | 3| SM-BW-F |S | Own.44 | 4.73 ; Bendix Ross|S56 | Faf | Alem | 18x6.00 
Studebaker Pres. 91| Var-G Del-R |*Del-R-S Borg o/s O | 3| SM-Bw- S| Own % | 431 | Bendix Ross|S 60 | Faf | Alem_| 18x6.59 
Stutz LAA | Link Del-R]| Del-R_ Borg | D |4|—— | U|Sal % | 475|H Gem | S 60 | Own | Bijur | 19x6.00 
Stutz SV-16 |Link Del-R | Del-R Long | M/|3|SM |M/ Tim % | 475 |H Gem ' S 62% | Own | Bijur | 20x6.50 
Stutz DV-32 _| Link  Del-R Del-R Long | M|3/|SM |M:' Tim % | 450/H Gem S 62% | Own | Bijur_| 20x7.00 
Willys-Ov'land 6-90 | Link Aut-L |*Aut-L —|O|3|SM-F |S] Own % | 460 | Bendix Own|S BL | Tryon | Aer” | 18x5.25 
Willys-Ov'land 8-88 | Link Aut-L |*AuteL *Borg | O | 3 | SM-F |S | Own % | 440! Bendix Ross|S56 | Tryon | Akbm | 18x5.50 
Willys-Kni. 66-D | Link Aut-L |*Aut-L —|0O|3|SM-F S| Own % | 418 | Bendix Gem/|S 56 | Tryon pee | 17x6.00 
Willys-Knight $5 |Link Aut-L |*Aut-L —|0O|3|SM-F S| Own % | 4.89 | Bendix Gem |S 51 | Tryon | Alem | 18x5.50 
KEY TO ABBREVATIONS Cluteh—Borg, Borg & Beck; Br-L, Brown-| Corp.; Far. Farval. Myers—Chassis 
Li R R Lo 
= Wut DV iistinch > wheel base Long pit Company’ ios Ruseell niree" Aub 93. custom models equipped, 20% INCREASE IN 1932 
weighs 5,352. g. Co. *Bendix ute ontrol, x th 17x6.50. 
Wheel Base—*Over cll length of chassis | ™nsmission Make—D, Detroit Gear; WG ms nol zai. wheel bese moges SEEN BY DE SOTO HEAD 
saatend Bane hea” ich manufac- Compan : o Own! Ny New oetes Gear ae wheelbase models have 20x7.00 : Se, 
orp.: . arner Corp. ae 


Engine Make—Con. Continental: 


trol. 


Dole, Dole Valve Co., 
Fulton Co.. Har, Harrison; 


*Using Dole and Bish-Bab. 


Valve Arrangement—L, L head; H, hort- 
sleeve valve; 


zontal. O, overhead; K, 
LV. V-type L head. 
Piston Material—*Aium, 
invar struts. Alum, 
cast iron; S. St semi-steel. 
Oil Purifier—Wal, 
AC Spark Plug Company: 
Warner; Ski, Skinner; Flo, 

Cuno Engineering Corp 


*Using both Floato ond Skinner. 

tUsing AC with Floato attachment. 
Fuel Cleaner—AC, AC Spark Plug Co.; Gas, 
Stewart- Warner: 


Gascolator: Ste, 
Tillotson; V-S, Van Sicklen. 


Carburetor—Sch, Wheeler Schebler; 
Carter; 
Stromberg; DL, Detroit Lubricator; Ti. 


Zenith; Mar, Marvel; Car, 


Tillotson 


Air Cleaner—AC. AC Spark Plug Com- 
Un, United; Til. 


pony: AM, Air Maze; 





Lye. Ly- 
coming, Hall, De Vaux-Hall Motors Gore. 
* Air-cooled with spot temperature con- 
tThermo syphon water circulation. 
Thermostat—Bish-Bab. Bishop & Babcock. 
Chicago, Ill.; 
ines, ‘Pines 
Winterfront Var, various makes. 


aluminum with 
aluminum alloy; Cl. 


Wall; Han, Handy; AC, 
Bte, Stewart- 
Floato; Cuno, 


*Franklin 


type. 


Ful, Machine Co. 


Borg-Warner; 
Corp.; WG, Warner Gear Co. 


S. Spicer Mfg. Corp.; O, Own, 


*Cord using Detroit Universal 


Spic, Spicer Mfg. Corp.; 
N.P.. 
tAdams used on custom models. 
Ratio—*Dual ratio.. 
Tu, 


Zen, 


‘St *Equipped with Vacuum Booster. 
r. 


Steering Gear—Gem, Gemmer; 


Transcontinent models 
equipped with both Warner and Detroit 
3 or 4 speed gear sets, according to body 


Transmission T7Pta e—DG, Detroit Gear g 

S, The LGS Corp.; 
Free Wheeling; SM, Synchro Mesh; 
NP—New Process Gear 


Wheeling on De Luxe models only. 
Universals— U, Detroit Universal Products, 
M, Me- 
chanics Universal Joint Company. 
oducts 

and Mechanical Universal Joint Co. 
Rear Ax'e—Col. Columbia; Sal, Salisbury, 
Tim, Timken: 
New Process Gear Corp.; %,. 
floating; &, & floating; F, Full floating; 


Hudson 132-in. wheel 
base models have rear axle ratio of 5.10. 
Brakes—H, hydraulic; M, mechanical; 
steeldraulic; Bendix, Bendix Brake Corp 


Ross, Ross 
Gear and Tool Company; Sag, Saginaw. 


Séy-B. Seylor-Beall Manufacturin 


pany; War, Warner: N.P.. New 


Gear Corp. {Ross used on custom models. 


are 


Newark, N. J., Jan. 


*Free 


ing. He will discuss the 


of Steels.” Dinner at 6 p. m. 


precede the speaking, followed by a 
moving picture showing the manu- 
facture of electrical instruments. 


Sv, 


The Driver-Harris Company 


Com- 
TOCeSS 


tinuous _furnaces. 


Harrison will give an exhibition of 
wire heat resisting castings and new 
type roller rails and rollers for con- 


A. §. s. T. GROUP TO HEAR 
FRENCH SPEAK TUESDAY 
29.—H. J. 
Hs French, metellurgist in the develop- 
ment and research department of 
the International Nickel] Company, 
Inc., Bayonne, will be the speaker 
Tuesday night at the twenty-ninth 
meeting of the New Jersey chapter, 
American Society for Steel Treat- 
“Effects 


of Temperature on the Properties 


will 


lifting,” 
last few weeks have changed the at- 
titude of the industry from one of 
hopefulness to one of confidence, I 
have a very definite feeling that we 
are already on our way out of the 
coma that has beset this business in 
the last two and a half years. 


(Continued from Page 1) 


been greater than at any time in the 
last five years and sales have sur- 
passed the automobile show marks 
of recent years. 


“J am beginning to see the haze 
he said. “Events of the 


“At the same time I want to make 


Of!the point that although 1932 holds 


forth considerable promise we must 
not expect it to rival any of the in- 
dustry’s record years. 


“I would not be surprised, how- 


Frens Bad Drive—Link, Link Belt; Tex Root. Springs nt, . — ——: Br : a i t bil 1 thi 
— ’ ; : tic; n semi-cantilever; -Tr, S s ear 
Texolite; Cel, Celeron; Diam, Diamond semi- transverse. NEW "STUDEBAKER ‘DEALER oo 7 oe 2 t . ~4 = — 
se Chain; Morse, Morse Chain Company; | Spring Shackles—T r y on, Willys-Morrow F snowed a per cent. ga r 
Var, various makes of chains; Var- Company; Rub B, Rubber Shock Insu Paterson,.N. J., Jan. 29.—E. -| year.” 
tenition, — = en oe lator | Company: eat. Estnir | Bearing | Buckley, Inc., 969 Market St., in the Ne 
nition, Genera rter—Aut-L, .3 : a ae 
Auto-Lite; Del-R. "Detoo- Remy: ‘Dyn.| Inlox—Iniand-Mfg. Co.; *Tryon, front, | automobile business in Paterson for| CLASSIFIED ADVERTISEMENTS 
Quen Dyneto Corp. North East.| ERS, rear. +Own, front, ERS, rear. seventeen years, has been appoint-| IN THE AUTOMOTIVE DAILY 





ash.—Indicates Tin ignition. 
oBendie starter used, 





tartix equipped. 


Chassis 


Lubricator—Alem, Alemite; 
Alemite Zerk; Bijur, Bijur Lubricating 


Al-@ ed Studebaker dealer. 


NEWS BRING RESULTS 











NOTICE 


Please see the fifth col- 
umn to theleft of this ad- 
vertisement giving steer- 
ing gear information. 
Notice the outstanding 
Ross predominance. The 
actual figures are: 








24 


FIRST 
Competitor 


i6 


SECOND 
Competitor 


THIRD 
Competitor 


Bb 


Build Their 
Own 


” 


Ross CaM anv Laven 
steering gears predgmi- 
nate not only in pagsen- 
ger car field, but in truck 
and bus fields as well. 


ROSS GEAR & TOOL CQ 


Lafayette, Indiana 


ROSS 


Cam & Lever 
Steering 


There is only one 
CaM © Lever 
Steering Gear 
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Complete Directory of Automobile and Accessory and Sh 








Parts, Accessories, Etc. 
(Continued from Page 22) 


UNIVERSAL CREDIT COMPANY 
Detroit, Mich. 
Blackstone Hotel 
Ernest C. Kanzler, pres. 
G. H. Zimmerman, vice-pres. 
H. C. Butkiewicz, mgr. business dev. 
George G. Mead, legal div. 


THE U. S. AXLE COMPANY, INC. 
Pottstown, Pa. 
Warehousing Service Company 
1923 South Wabash Ave. 
Max Friedberg, salesman. 


USL BATTERY CORPORATION 
Niagara Falls, N. Y. 
Stevens Hotel 
O. Miniger, chairman of board. 
H. Kelly. pres. 
A. MacLean, vice-pres. 
A. Harvey, sales mgr. service sta. div 


D. Giauque, adv. mgr. 

L. Kyle, sales mgr. 

H. Munson, service mgr. 

W. Donop, Chicago branch mgr. 


THE VELLUMOID COMPANY 


Worcester, Mass. 
42 Cedar St. 
George H. Sinnott, sales rep. 


VESTA CONSOLIDATED CORPORATION 


Chicago, Il 
6501 West 65th St. 
H. W. Warden, Jr., pres. 


Poabinng> ba 


Samuel F. Baker, vice-pres. & gen. mgr. 


Roy M. Ziegler, vice-pres. 

J. H. Roberts, sec. and sales mer. 

A. H. Townsend. Chicago branch mgr. 
George Buttrick, asst. to vice-pres. 


VISCO METER CORPORATION 

Buffalo, N. Y. 
Stevens Hetel 

W. A. Clare, pres. 
A. B. Shultz, dir. 
H. R. Walton, factory equip. mgr. 
E. H. Daniel, factory rep. 
J. H. MacMichael, factory rep. 
Richard Powis, factory rep. 
George Eckstein, research engr. 


WISCOSITY ENGINEERING CORP. 


New York. N. Y. 

H. B. Clarke, pres. 

J. A. Call, vice-pres. in charge sales. 
J. H. Davis, sec. and treas. 

P. A. Clark, asst. sales mgr. 


WADE ADAMS COMPANY 
Detroit, Mich. 
Stevens Hotel 
Fred A. Wace. 
Floyd W. Adams. 


WAGNER ELECTRIC CORPORATION 


St. Louis, Mo. 
Blackstone Hotel 

P. B. Porthlethwaite, pres. 
A. H. Timmerman, vice-pres. 
Burns Dick, chief engr. 

A. Gelzer, sales mgr. 
. Devor, service supt. 
. Bryant, Jr., Detroit rep. 
. Crane, Detroit rep. 
. L. Davis, sales engr. 
K. J. Oswald, mgr. Chicago sery. branch. 


ee 
tps 


WAHL TRUNK COMPANY 


Eau Claire, Wis. 
Congress Hotel 
Vv. T. Wahl, 


sec. 
WARNER GEAR COMPANY 


Muncie, Ind. 

Blackstone Hotel 
J. M. Simpson, gen. mgr. 
J. G. Monjar, sales engr. 
J. S. Logan, sales engr. 
Ss. O. White, chief engr. 
Vaughen Haigh, exec. engr. 


WARNER-PATTERSON COMPANY 
Chicago, Ill 
920 South Michigan Ave. 
A. P. Warner, pres. 
J. H. Cattell, gen. mer. 
H. H. Allyn, sales mgr. 


WESTERN CHAIN PRODUCTS COMPANY 
Chicago, Ill. 
1807 Belmont Ave, 
A. W. Hill, pres. 
oO. H. Kaufman, 
c. J. Colling, rep. 


WESTINGHOUSE LAMP COMPANY 
Chicago, Ill. 
20 North Wacker Drive 
F. S. Kinsey, mgr. Middle Western div. 
Frank D. Cooke, minia. lamp specialist 


vice-pres. 


THE WHITNEY MFG. COMPANY 


Hartford, Conn. 
215 Machinery Hall, 549 Washington Blvd. 
E. H. Huntington, dist. mgr. 


WICO ELECTRIC COMPANY 
Springfield, Mass. 
Stevens Hotel 
Vv. K. Hunt, service mgr. 
c. L. Allen, 


sales and service rep. 
J. H. WILLIAMS & CO. 
New York, N. Y. 
* 117 North Jefferson St, 
A. D. Armitage, vice-pres. 
J. C. Scanlon, mgr. special forging div. 
A. C. Nuth, salesman. 
W. D. Wahistrom, salesman. 


WILLOUGHBY COMPANY 


Utica, N 
Drake Hotel 
F. D. Willoughby, pres. 


WILLYS-MORROW COMPANY, INC. 
Elmira, N. Y. 
Congress Hotel 
Charles H. Sayre, sales mgr. 
M. Hugh Evans, service mgr. 


WINFIELD CARBURETOR COMPANY 
Detroit, Mich., and Los Angeles, Cal. 
Stevens Hotel 
W. M. Morrow, pres. 
T. A. Perry, vice-pres. 





. W. Pennington, sales mgr. mfrs. dir. 


H. Pete, asst. sales mgr. serv. sta. div. 
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Permanent Addresses 


- Men You Will Meet at the Chicago 


op Equipment Company Representatives, Their Hotel Headquarters and Their 


NON-EXHIBITORS AND THEIR REPRESENTATIVES 





WISCONSIN AXLE COMPANY 


Oshkosh, Wis. 
Stevens Hotel 


A H. Chatley, sec.-treas. 
B. W. Keese, chief engr. 


WYMAN-GORDON COMPANY 


Worcester, Mass., and Harvey, Ill. 
Harvey Office 

W. M. Havens, gen. mer. 

H. F. Wood, works —_. 

R. M. Powell, gen. sales mgr. 


“X"” LABORATORIES 


New York, N. Y. 

E. R. Toltree, pres. 

Mrs. L. D. Patterson, gen. mgr. 
J. P. McCarthy, sales mgr. 
Walter Weber, Pennsylvania rep. 
H. W. Dobie, N. Y. state rep. 
John E. Cahill, New England rep. 
Jack Swerner, Southern rep. 

J. M. Lydecker, Eastern rep. 

A. H. Duhme, Ohio rep. 

Roy M. Warne, Michigan rep. 
E. L. Shipp, Texas rep. 

O. Davison, Pacific Coast rep. 
OG. W. Perry, Missouri rep. 
Stanley Tull, Iowa rep. 


YOUNG RADIATOR COMPANY 


Racine, Wis. 

Pennsylvania Hotel 
F. M. Young, pres. 
John J. Hilt, sales mer. 


ZENITH-DETROIT CORPORATION 


Detroit, Mich. 

2328 South Michigan Ave. 
W. A. Dougherty, branch mgr. 
R. Gleixner, sales engr. 
Charles Riding, sales engr. 


MANUFACTURERS’ 
REPRESENTATIVES 


THEODORE L. DODD & COMPANY 


Chicago, Tl. 

80 East Jackson Blvd, 
Theodore L. Dodd, pres. 
Harry L. Sevin, sales mgr. 


GETSINGER-FOX COMPANY 
Detroit, Mich. 
Drake Hotel 
R. O. Getsinger. 
Cc. L. Fox. 


E. H. TOWNSEND & COMPANY 


Detroit, Mich. 

Stevens Hotel 
E. H. Townsend, pres. 
P. Chesterfield. 


PUBLISHERS AND 
REPRESENTATIVES 


AMERICAN AUTO APPRAISAL 
Detroit, Mich. 
McAlpin Hotel 
E. A. Jacobi, pres. 
W. C. Nesbitt, sec. and treas. 


THE AMERICAN MERCURY 


New York, N. Y. 
Wrigley Building 
Macy & Klaner, Inc., Western rep. 


AUTOMOTIVE DAILY NEWS 


New York, N. Y. 
Morrison Hotel 


Alexander Johnston, editor-in-chief. 
Cc. G. Sinsabaugh, Detroit editor. 
H. A. Tarantous, vice-pres. 

333 North Michigan Ave. 
George Slocum, Detroit mgr. 
Willard Cotton, Chicago mer, 


AUTOMOTIVE ELECTRICITY 


New York, N. Y. 
Congress Hotel 
L. E. Murray, editor and mgr. 
333 North Michigan Ave. 
E. J. Nealy, Western rep. 


AUTOMOTIVE MERCHANDISING 


New York, N. Y. 

P. J. Carey, pres. 

R. T. Carey, vice-pres. 

P. J. Carey, Jr., treas. 

S. P. McMinn, sec. editor. 

Dodd T. Coster, dir. of sales. 

J. F. Ely, mgr. Detroit office. 

Clift F. Broeder, Western sales mgr. 
W. J. Skogland, Western rep. 

B. Lehman, advertising dept. 


PAUL BLOCK & ASSOCIATES 


New York, N. Y. 
Stevens Hotel 

W. J. Schmitt. 

E. A. Davenport, 

C. F. Sitts. 

Ray Miller. 

John 8t. Clair. 

Robert Copeland. 


GLOBE 


Boston, Mass. 
360 North Michigan Ave. 
Guy Osborne, Chicago rep. 
Grey Sullivan, Chicago rep. 
Congress Hotel 
J. R. Scolaro, Detroit rep. 
A. R. Dixon, Detroit rep. 


BOSTON HERALD-TRAVELER, 


Boston, Mass. 
Stevens Hotel 

John Dempsey, automobile editor. 
Jesse F. Spencer, Detroit rep. 
Clark H. Stevens, Detroit rep. 

Palm Olive Building 
George A. McDevitt Co., Chicago rep. 
Henry A. Slamin, Chicago rep. 
Joseph A. McOwen, Chicago rep. 


CAPPER PUBLICATIONS, 


Chicago, Il. 
203 North Wabash Ave. 
Basil T. Church, Chicago mgr. 


W. F. Rockwell, vice-pres. and gen. mgr 
G. T. Moore, vice-pres. and sales mgr. 


CHICACO EVENING AMERICAN 


(Radney E. Boone Organization, rep.) 
Chicago, Hl. 

Sherman Hotel 
Herbert D. Wilson, auto adv. mgr. 
Jchn 8S. Hatfield, auto dept. 
James EF. Payton, auto dept. 







CHICAGO EVENING POST, 


Chicago, Tl. 

415 North La Salle St. 
George S. Robbins, mgr. auto dept. 
A. T. McCreary. 

John Mirt. 


CHICAGO HERALD AND EXAMINER, 


Chicago, Ill. 
Stevens Hotel 
W. J. Schmitt, auto adv. (Paul Block). 
Stevens Hotel and 326 West Madison St. 
Robert Copeland, automobile editor, 
John P. St. Clair, auto adv. mgr. 
Ralph W. Ahrens, auto ,adv. 


CHICAGO JOURNAL OF COMMERCE, 


Chicago, Til. 

Stevens Hotel 
John D. Ames, pres. 
Phil S. Hanna, editor. 
Frederick West, adv. mgr. 
Robert FE. Potter, nat'l adv. mgr. 
George E. Johnson, Detroit rep. 


CLEVELAND NEWS, 


Cleveland, O. 
Drake Hotel 
B. C. Anderson-Smith, auto. adv. mgr. 
Paim Olive Building 
H. A. Slamin, Chicago rep. 
J A. McOwen. Chicago rep. 
Jesse F. Spencer, Detroit rep. 


COLUMBUS DISPATCH 


(See O'Mara & Ormsbee, Inc.) 
Columbus, O. 
Stevens Hotel 
Ivor H. Young, auto rep. 
Preston Roberts, Detroit rep. 


CORN BELT FARM DAILIES—(Chicage 
Daily Drovers Journal, Kansas City 
Daily Drovers Telegram, Omaha Daily 
Journal-Stockman, St. Louis Daily 
Live Steck Reporter) 


Chicago, Ill. 

836 Exchange Ave. 
W. E. Hutchinson, adv. mgr. 
J J. McMahon, mer. auto adv. 
J. C. St. John, auto editor. 
F. C. Palmer, adv. dept. 
Cc. J. Weyker, adv. dept. 


CURTIS-MARTIN NEWSPAPERS, INC.— 
(Philadelphia Inquirer, Public Ledger) 


Philadelphia. Pa. 
George S. Dix, auto div. dept. 
Garry A. Erb, auto adv. dept. 


B. C. FORBES PUBLISHING COMPANY— 
(Forbes Magazine) 


New York, N. Y. 
Tribune Tower 
J. H. McCuan, Western mer, 


FRESNO BEE 


(See O’Mara & Ormsbee, Inc.) 
Fresno, Cal. 
Stevens Hotel 
Preston Roberts, Detroit, rep. 


HERALD-POST 


Loutsville, Ky. 


Sherman Hotel 
W. H House, mgr. automotive dept. 
Cc. E. Branham, natl. adv. mgr. 


LIBERTY MAGAZINE 
New York, N. Y. 
333 N. Michigan Ave. 

O. J. Elder, pres. 

Carroll Rheinstrom, promotion mgr. 
Nelson Perry, adv. mer. 

R. W. Ostell, Detroit rep. 

Fred Ewald, Detroit rep. 


LORENZEN & THOMPSON, INC. 
Chicago, Ill. 
122 Seuth Michigan Ave., Room 909 
A. F. Lorenzen, pres. 
H. G. Schryver, sec. 
J. Arthur Penticuff, Kansas City Jour- 
nal-Post. 
M. H. Cole, Buffalo Courier-Express. 
Cc. F. Morgan, Wichita Beacon. 
M. R. Thompson, vice-pres. 


MILWAUKEE JOURNAL 


(See O'Mara & Ormsbee, Inc.) 
Milwauke, Wis. 
Congress Hotel 
E. G. Horst, mgr. gen. adv. 
P. J. Tiry, auto rep. 
Stevens Hotel 
Preston Roberts, Detroit rep. 


MODESTO NEWS-HERALD 
(See O’Mara & Ormsbece, Inc.) 
Modesto, Cal. 
Stevens Hotel 
Preston Roberts, Detroit rep. 


MOTOR SERVICE 


Chicago, Ill. 
549 West Washington Bivd. 
Ambrose’ Bowyer, publisher. 
J. V. Hunter, Western mer. 
A. H. Packer, editor. 
Wayne S. Rogers, adv. mer. 
E. L. Schlaeger, circulation mgr. 


NEWARK EVENING NEWS 


(See O'Mara & Ormsbee, Inc.) 
Newark, N. J. 
Stevens Hotel 
Preston Roberts, Detroit rep. 


OMAHA WORLD-HERALD 


(See O’Mara & Ormsbee, Inc.) 
Omaha, Neb. 
Stevens Hotel 
Walter Sherry, auto rep. 
Preston Roberts, Detroit rep. 


O'MARA & ORMSBEE, INC. (See Colum- 
bus Dispatch, Fresno Bee, Milwaukee 
Journal, Minneapolis Journal, Newark 
Evening News, Modesto News-Herald, 
Omaha World-Herald, Sacramento Bee, 
St. Paul Dispatch-Pioneer Press, Se- 
attle Times) 

Chicago, Ill. 

1308 People Gas Building 
E. C. Trowbridge, vice-pres. 
L. H. Brownholtz. 
Frank Haeger. 
Kenneth Dennett. 
Stevens Hotel 

Preston Roberts, Detroit rep. 


THE PHILADELPHIA RECORD 


Philadelphia, Pa. e 
George A. McDevitt Company, rep. 


RODNEY E. BOONE ORGANIZATION (See 


Chicago Evening American) 
Chicago, Ill. 
Sherman Hotel 

H. D. Wilson, auto. mgr., Chicago office. 
F. S. Payne, Detroit office mgr. 
D. H. Preston, Detroit office. 
J. H. Ward, Detroit office. 
J. 8. Hatfield, Chicago office. 
J. E. Payton, Chicago office. 


SACRAMENTO BEE 


(See O'Mara & Ormsbee, Inc.) 
Sacramento, Cal. 
Stevens Hotel 
Preston Roberts, Detroit rep. 


SEATTLE TIMES 


(See O'Mara & Ormsbce, Inc.) 
Seattle. Wash. 
Stevens Hotel 
Preston Roberts, Detroit rep. 


ST. LOUIS POST-DISPATCH 


St Louis, Mo 
Stevens Hotel 

Guy F. Yeldell, aut adv. mgr. 
J. J. Canepa, auto dept. 
J. L. Spencer, auto. editor. 
E. M. Roscher, adv. dept. 

1633 Tribune Tower 
P.‘L. Henriquez, mgr. Chicago office. 
John Planagan, Chicago office. 
H. E. Pueschel, Chicago office. 


ST. LOUIS STAR, 


St. Louis, Mo. 
Sherman Hotel 
FP. J. Prendergast, mgr. auto. ady. 
Stevens Hotel 
J. F. Spencer, nat’! rep. 
Cc. H. Stevens, nat’! rep. 
1633 Palm Olive Building 
J. A. McOwen, nat’! rep. 
H. A. Slamin, nat'l rep. 


ST. PAUL DAILY NEWS, 


St. Paul, Minn. 

Blackstone Hotel 
T. C. Lemon. 

Sherman Hotel 
M. W. Thompson. 
T. B. Lang. 


ST. PAUL DISPATCH-PIONEER PRESS 


(See O’Mara & Ormsbee, Inc.) 
St. Paul, Minn. 
Bismarck Hotel 
R. B. Liggett, mgr. natl. adv. 
Charles Stuart Harrington. 
Stevens Hotel 
Preston Roberts, Detroit rep. 


SERVICE BULLETIN, 


New York, N. Y. 
Drake Hotel 
John R. Eustis, gen. mgr. 


TRUE STORY MAGAZINE 
New York, N. Y. 
333 N. Michigan Ave. 
H. A. Wise, adv. mgr. 
Bud Wiley, Detroit rep. 
Hal Clark, promotion mgr. 


ADVERTISING 
AGENCIES 


BATTEN, BARTON, DURSTINE & OSBORN 
CORPORATION OF ILLINOIS 


Chicago, Ill. 
McCormick Building 
R. L. Hurst, pres. 


BROOKE, SMITH & FRENCH, INC. 


Detroit, Mich. 
Blackstone Hotel 
Guy C. Smith, vice-pres., sec. and treas 
H. H. Ohlmacher, vice-pres. 
J. M. Bonbright, publicity. 


BUTTERFIELD, SCHIED & ASSOCIATES 


Syracuse, N. Y. 
Stevens Hotel 
Clayton W. Butterfield. 


CAMPBELL-EWALD COMPANY 
Detroit, Mich. 
Blackstone Hotel 


H. T. Ewald, pres. 

J. Pred Woodruff, vice-pres., sec.-treas. 
and gen. mer. 

W. A. P. John, vice-pres. 

D. Richards, vice-pres. 

F. Field, vice-pres. 

J. Hartigan, vice-pres. 
Walker, service mgr. 

A. Donahue, service mgr. 

Cc. LeWald, service mgr. 

R. Adams, service mgr. 

T. Robinson, service mgr. 

F. Reeder, service mgr. 

L. Hardig, service mgr. 

. W. Sharrock, service mer. 

W. A Moffett, dir. of publicity. 

A. W. Chamberlain, publicity. 

Frank Denney, publicity. 

J. H. Ressler, publicity. 

Dudley Carson, publicity. 

M. J. Morgan, publicity. 

H. L. Towle, dir. outdoor creative dept. 
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CRITCHITIELD & COMPANY 


Chicago, Ill. 
8 South Michigan Ave, 
Scott S. Smith, pres. 
L. A. Kling, vice-pres. 
E. P. Nesbitt, vioe-pres. 
R. C. Scrymiger, sec. 
L. Barnard, vice-pres. 
E. H. Weiss, vice-pres. 
J. A. Bairnsfather, account exec, 
L. T. Goble, account exec. 


ERWIN, WASEY & COMPANY 


Chicago, Ill. . 
230 North Michigan Ave. 

C. A. Foust, pres. 

S. K.° Ellis, vice-pres. 

Cc. H. Ferguson, 

L. N. Burnett. 


GRACE & HOLLIDAY 


Detroit, Mich. 
Stevens Hotel 


* E. R. Grace, pres. 

W. K. Ziegfeld, vice-pres. 

E. R. Wade, vice-pres. 

Cc. A. Eddy, sec. 

Jerome H. Remick, Jr., account exee, 
H. J. Benson, account exec. 


JAMES HOULIHAN, INC, 


Grand Rapids, Mich. 
Auditoriam Hotel 
James Houlihan, pres. 


M’CANN-ERICKSON, INC., 
Chicago, ll 
910 South Michigan Ave. 
L. T. Wallace, vice-pres, 


EARL C. NOYES ADVERTISING AGENCY, 


Chicago, Ill. 
12 East 55th St. 
Earl C. Noyes. 
A. P. Stibick, spec. rep. 
Arthur Holland, spec. rep. 
G. Crawford Taylor, account exec. 
Cc. F. McCarthy, account exec. 
Edgar E. Reid, art dept. 


ROCHE ADVERTISING COMPANY, 
Chicago, Il. 
Straus Building 
Morrow Krum, Rockne Motors publicity. 
Frank Hakewill, space buyer. 
M. F. Fielding, Studebaker publicity, 


SANDO ADVERTISING COMPANY, 
Indianapolis, Ind. 
Congress Hotel 
Briant Sande, pres. 


THE SWEENEY & JAMES COMPANY, 
Cleveland, O. 
Congress Hotel 
John F. Sweeney, pres. 


UNITED STATES ADVERTISING CORP., 


Toledo, O. 

Palmer House 
Ward M. Canaday, pres. 
S. R. Swiss, vice-pres. 
W. H. Leninger, vice-pres. 
J. C. Goldrick, publicity dir. 
N. C. Beerend, radio dir. 
M. H. Pierce, space buyer. 


WILLIAMS & CUNNYNGHAM, 


Chicago, Ill. 

6 North Michigan Ave. 
Lloyd Maxwell, pres. 
Gerald Page-Wood, vice-pres. 
Lewis M. Williams, treas. 
Franklin Owen, account exec, 


WORLD WIDE ADVERTISING CORP. 
New York, N. Y 


57 East 2ist St. 
Emil M. Scholz, pres. 


ZIMMER-KELLER, INC. 


Detroit, Mich. 
Drake Hotel 
Walter F. Zimmer, pres. 


TRADE ASSOCIATIONS 


AUTOMOTIVE TRADES ALLIANCE and 
AUTOMOTIVE UNDERWRITERS 
SERVICE BUREAU 

Baltimore, Md. 
: New Bismarck Hotel 
Nort6n L. Dods. 
C. Raymond Levis. 
Espy W. H. Williams. 


DETROIT AUTO DEALERS ASSOCIATION 
Detroit, Mich. 
Congress Hotel 
W. D. Edenburn, mgr. 
H. H. Shuart, show mgr. 


NATIONAL AUTOMOBILE CHAMBER OF 
COMMERCE 
New York, N. Y. 
Stevens Hotel 
Alfred Reeves, vice-pres. and gen. mgr. 
Auditorium Hetel 
J. S. Marvin, asst. gen. mgr. 
S. A. Miles, show mer. 
Cc. J. Elllas, show dept. 
W. G. Stirm, show dept. 


NATIONAL AUTOMOBILE 
ASSOCIATION 
Chicago, Ill. 

Palmer House 
E. Edwards, pres. 
Vane, gen. mer. 
. Pord, asst. gen. mgr. 
. Vesper, treas. 
G. W. Derr, field rep. 
Walter Earnst, field rep. 
Edward Payton, accounting sup. 


DEALERS 


Prank 
Cc. A. 


NATIONAL STANDARD PARTS ASSOCIA- 
TION 
Detroit, Mich. 
Stevens Hotel §» . 
E. P. Chalfant, exec. vice-pres. 
A. R. Sandt, dir. marketing research. 
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.... this year with the 











“HOT LINE FOR 1932” 


SMASHING hit in New York —five 

minutes after they went-on display! A 
sensation in Milwaukee Auto Show the following 
weekl_ And now these enchantingly-beautiful 
new De Vaux 80 models come to Chicago — to 
give Middle Western -dealers the surprise of 
their lives! 


Put down the Auditorium Hotel as No. | visit 
in Chicago. There you'll see an Auto Show in 
itself — packed with crowds, buzzing with praise! 
For De Vaux has siepped far ahead of competi- 
tion again—as far ahead as was last year's 
brilliant model which won a splendid success 
despite the depression. 







There's no mystery why most everyone quickly 
started calling De Vaux 80 the “Hot Line for 
1932." Look at these points to rave about: 


— $500 extra value— seen at a glancel—a 
“bigger package” of luxury and roominess. 





— Originality, smartness, and distinction of 
Aero-Line bodies — with no freakish features 
to stop sales. 

— "Years-Ahead" chassis design of Col. Elbert 
J. Hall, one of the world's greatest engineers. 

— 75 H.P. Hall Engine with the exclusive 6-port 
Intake Manifold; Perfected Free Wheeling; 
Silent Second Transmission; etc. 


See the Advanced Successor to the Success Car of 1931" 


aux 






De 


AUDITORIUM HOTEL 


January 30 - February 6 
Chicago Auto Show Week 


wk KK Discuss franchise details with Norman 
de Vaux, Col. Elbert J. Hall, and R. H. 
Mulch at De Vaux-Hall Motors Corpora- 
tion Headquarters Suite in Auditorium 
Hotel. Mail inquiries to Grand Rapids. 

















1907—SILVER ANNIVERSARY PRESENTATION —1932 


For better business in 1932 
NEW 


WILLYS-OVERLAND 


, SIXES & 
EIGHTS 


Lowest Prices and Finest Quality in 25 Years 









WITH THE 
100,000 MILE 





= Willys-Overland Silver Anniversary gives wise car buyers and 
alert dealers their golden opportunity ...The new Willys-Overland 
Sixes and Eights — in design and engineering — set advanced 


standards for all low-priced cars . . . And their performance flings 
And the New Twin 


a worthy challenge to any car, regardless of cost... Wéillys- 
Sleeve Willys-Knight 


Overland Sixes and Eights are powered by the new 100,000- 
Two lines — the low-priced Model 


95, the deluxe Model 66-D... mile Silver Streak Motor — fast, rugged, spirited, economical... 


Powered by the famous Twin Sleeve ‘ 
And prices are $200 to $300 less than last year! ... The new 
Motor—the motor that actually im- 
proves with use, growing smoother Willys-Overland Six Truck line is rich in profit opportunities ... A 
* and more efficient with added mile- 
age... no valves to grind. complete line, with bodies for every business and agricultural need, 


Write or wire for details of this profit-making franchise 


WILLYS-OVERLAND, INC. 


TOLEDO, OHIO 





HEADQUARTERS DURING CHICAGO SHOW . .« PALMER HOUSE 





